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1. INTRODUCTION 
Fashion is an ever-changing industry. Trends, such as colors, silhouettes, fabrics, and patterns for example, 
change and adapt every season, being influenced by designers, consumers, and current events. Therefore, 
it is crucial for brands to stay current and up to date with what trends consumers are looking for in the 
market and how they can add their own twist to it to make it uniquely theirs.  
 
When it comes to the colors of Autumn Winter 2022/23, the color palette below shows the seasonal color 
selection of WGSN (2020) predicted for AW 22/23 (Clark & WGSN, 2020). As can be seen, saturated and 
bright colors are going to be very popular in the next season, as well as the neutral browns and greys 
that we are used to from past seasons and collections. To balance out the bright colors and help them 
come out even more, certain dark colors are also highly anticipated for the upcoming season. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
WGSN also made predictions on the colors that will be moving from past seasons to the new. These are 
colors that really portray a seasonless palette and can be used in any collection; also tapping into the shift 
we are seeing in fashion to going seasonless, which will be discussed later in this market study.  
 
       Annual Global Color Palette for A/W 22/23:              Long-Term Global Color Palette for A/W 22/23: 

                
 
 
 
 
 
 

 
More information on the AW 22/23 color palette can be found here, including the color codes of each 
color. 
 
In this study, both men and womenswear fashion trends for Autumn Winter 22/23 will be discussed based 
on toolkits provided and presented by WGSN in collab with Project. This information will give a cohesive 
overview of the upcoming seasonal trends for fashion companies to use to assist with their expansion 
into the US market.   

Source: Clark & WGSN, 2020 

Source: Clark & WGSN, 2020 Source: Clark & WGSN, 2020 

https://www.wgsn.com/beauty/p/article/89496?lang=en&_fsi=q0cceYyT%22
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2. MENSWEAR FASHION TRENDS AW 22/23 
A big theme this year is going to be adaptability and flexibility – you must be able to evolve with whatever 
situation comes towards you. This is a lasting effect from the crisis that we lived in and are still currently 
experiencing right now. Therefore, being open-minded and flexible will be crucial to future survival for 
all brands and businesses. 

2.1 THE NEW NORMAL CONSUMER DRIVER 

The lingering effects of 2020 remain to be seen in 2023: the home will continue to be a center for work, 
wellness, and play, while consumers will be taking a more selective approach to fashion and their 
purchases. There is a new priority for consumers and the items they purchase must add value to their 
lives in some way – they want the purchase to make them feel good  purpose-driven consumers (Haller, 
Wallace, Cheung, & Gupta, 2022). Not only are they looking for fashion that has a purpose, but they are 
also buying more ‘seasonless’ and year-round pieces, tapping further into being sustainable and buying 
items that are very versatile and adaptable to different seasons and occasions. It’s all about making 
smarter rather than more choices. Versatility is a key driver. 
 
Additionally, according to Chris Kolmar (2022), 60% of consumers believe they have a good work/life 
balance – increasing in the last few years as flexible working became the new normal (Kolmar, 2022). This 
work/life balance also adds to the fact that today’s consumers are putting much more importance on 
health, wellness, and feeling good. 
 
 
 
 
 
 
 
 
Consumer drivers are still similar to what they used to be, but also different at the same time. They (still) 
care about sustainability and are putting more priority on their own well-being. When it comes to fashion 
trends, with menswear we see a large increase in athleisure sales. Athleisure has become more and more 
important; it might be an outdated term but regardless – it is a big trend.  
 
When we think about American fashion, it is rooted in these familiar things of athleisure, hip hop, etc. 
Designers take these familiar elements and turn it into new, modern collections. For example, Virgil Abloh 
and Aime Leon Dore, are (were) great at doing this! The American wardrobe balances bold and exciting, 
heritage and futuristic, sportswear and streetwear – comfort and quality go hand in hand here (!) and 
core items become the new classics. The American wardrobe places an emphasis on luxe loungewear, 
reworked classics, craft, nature, and nostalgia/mood-boosting designs (WGSN, 2022).  

  

Source: Kolmar 2022; Haller, Wallace, Cheung, & Gupta, 2022; WGSN, 2022 
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2.2 THE BIG TRENDS OF AW 22/23 

The following menswear trends come from research done by WGSN (2022) for the upcoming AW22/23 
season. 
 
Academia 
 

The Academia trend is based on the on-
going interest in ‘preppy’ fashion, 
bridging the gap between smart and 
casual. Academia is also tapping into the 
idea of nostalgia, which adds a sense of 
comfort for consumers. In this trend, 
there are so many approachable 
elements: varsity jackets, corduroy 
texture, boat shoes, oxford shirts, etc. 
These are all things that we know but they are being designed and put together 
in new ways – silhouettes are getting looser, for example, and are no longer 
slim-fitting and tight. 
 
The key details of academia are banded trims, collegiate styling and motifs, 
recycled yarns, quilted fabrics, short hems, bright or unexpected colors, and 
wider-cut and looser-fitting silhouettes. When looking at the key prints, we see 
patterns like nostalgic checks and plaids, stripes, chevron print, and mixing 
different colors and patterns (clashing). Designers are mixing traditional patterns 
with conversational designs and effects, giving it that bolder silhouette feel. As 
for material/fabric, cotton is quite key here for the smart-casual elements. 
 
Some examples of designers that incorporate this trend into their new 
collections are Aime Leon Dore, Fred Perry, and Isabel Marant. 

 
 

Work-Leisure 
 
The work-leisure trend has originated from the new norm of working from 
home where people are searching for a way to be comfortable and 
professional at the same time. This norm has also created a more relaxed 
workplace dress code and gives people the freedom to be more ‘casually 
professional’ while at work. Consumers want to merge this gap between 
professional and casual wear so that they can easily make the shift from 
going to work to going to a social event. Here, designers are combining 
casual silhouettes with classic pieces. For example, relaxed blazers, track 
pants with a more formal look, cardigans, etc. 
 

Source: WGSN, 2022 

Source: Edward Berthelot (2021); 
Edward Berthelot (2021) 

Source: Edward Berthelot (2021) 
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The key details of the work-leisure trend are block-like shapes, casual 
items designed like smart pieces, stretch waistbands, layering, and less 
structured, relaxed tailoring. There are no specific prints when it comes 
to this trend, as the designs are rather minimalistic with little to no 
prints. For these designs, fabrics are softer and comfortable using fibers 
like organic cotton recycled cotton, and recycled polyester, for 
example. It’s all about comfortable, yet smart designs! 
 
Some examples of designers that incorporate this trend into their new 

collections are Dries Van Noten, Hermes, and Lemaire. 
 
Off-Line Luxe 
 
Another effect of the switch to working from home is that the gap between evening and daywear, and 
lounge and partywear has been closed – the off-line luxe trend. The need for these clothes to be worn 
only during “professional” occasions has been eliminated. We want 
off-duty looks to still look sophisticated. These are often pieces that 
give a minimalistic, sophisticated, and professional looks because 
of their looseness and comfort. This minimalistic look gives off very 
luxurious vibes, allowing men to express themselves when they 
are at rest, offline. Brands tapping into this off-line luxe trend has 
helped put premium, slouchy looks on the map. This trend is very 
similar to the work-leisure trend previously discussed, but here the 
silhouettes are much more relaxed and rather shapeless. 

Key details of this trend include anti-fit 
and less structured shapes, layering, brushed textures, drawcords, and quilting. 
Pieces like hoodies, scarves, robe coats, and oversized double-breasted blazers 
are silhouettes that are often included in these collections. Again, there are no 
specific prints tied to this trend, as it has more of a minimalistic vibe. We see a 
lot of neutral colors and monochromatic pallets. As for materials and fibers, 
sustainably sourced soft cottons, wools, cashmere, etc. are key to use with this 
trend. It is all about comfort and sensory pleasure – make sure the fabrics used 
are aligned with this consumer need! 
 
Some examples of designers that incorporate this trend into their new 
collections are Jil Sander, Loewe, Louis Vuitton, and Uniqlo. 

 
 
Soul-Craft 
 

Soul-Craft is all about bringing out people’s creativity after the surge of 
DIYing and crafting during the pandemic, while also adding a touch of 
nature. Adding this element of a ‘home-made’ look into these designs 
taps into a feeling of comfort for the consumer, while the element of 
nature adds a sense of appreciation for the simple things in life. This 
trend speaks to the craft enthusiast who communes with nature and 
values a simple life. There are not really harsh elements to these designs, 

Source: WGSN, 2022 

Source: WGSN, 2022 

Source: Kirstin Sinclair, 2017 

Source: WGSN, 2022 
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so they are not over the top. This can be handmade graphics, patchwork, sewn on patches, etc. For 
example, an army jacket with sewn on patches, jeans with a repaired rip, or a jacket with embroidery 
elements. 
 
Embroidery, a vintage feel, patchwork, quilting, and 
repair details are some of the key details of this trend. 
Key prints include different color plaids, color and 
pattern blocking, and irregular, multicolored stripes. 
With this variety of designs and added elements, the 
patterns of these garments are more textured. Both 
soft and rugged fabrics can be used with this trend, 
or a mixture of several different fabrics – staying 
consistent with the home-made, DIY, and nature feel 
of this trend. 
 
Some examples of designers that incorporate this 
trend into their new collections are Children of the Discordance, Fendi, Paura di Danilo Paura. 
 
The Urban Outdoors 

 
The outdoors has influenced men’s 
fashion continuously in the past but 
now there is an urban element that has 
been slowly adding itself to the trend 
and there are a lot of different ways to 
look at it. This surge in outdoor styles is 
driven by people’s desire to go outside 
and explore nature as a direct response 
to the pandemic. Though, the trend and 
designs are not only typical outdoor wear anymore but have an added urban 
sense to them. This direction takes the key items and tech details from authentic 
hiking gear and reimages it as festival-wear with wild prints, futuristic colors, 
and augmented silhouettes. This new element breaks down the wall between 
urban, festival, and outdoor clothing and brings them together. 
 
The key details of this trend are lightweight, breathable, and durable designs 
while also including sustainable and recycled textiles, tech-focused details, and 
elements to help with the functionality of it such as odor-fighting and anti-
microbial properties. When we look at prints, we are seeing a lot of 90’s inspired 
prints, wild prints, and just general all-over outdoor prints. For the make of the 
garments, we need these to be durable and functional so the fabric and 
materials used must also be durable and functional. Designers are leaning 
towards natural, sustainably sourced fibers for this trend with quilting, leather, 
or wool lined patterns/designs. 
 

Some examples of designers that incorporate this trend into their new collections are Keen, Sunnei, and 
Woolrich. 
 

Source: Edward Berthelot, 2022; Edward Berthelot, 2020 

Source: WGSN, 2022 

Source: Matthew Sperzel, 2019; 
Melodie Jeng, 2022 
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The Space Race 
 

Back in the 1960s, the space race led to a generation of designs marked 
by futuristic yet minimalistic sensibilities. These types of clothes are 
slick and minimal and are catered to more of a mature market. Though, 
there is a great opportunity in finding ways to bring this into younger 
generations and for a more mass-market crowd! Here, soft layers, faded 
dyes, and minimalistic graphics add a gentle and organic touch to 
menswear, offering an almost spa-like serenity (WSGN, 2022). They do 
not necessarily need to be plain patterns, but they must be 
sophisticated and clean (which can also be seen in the color palette of 
this trend). 

 
Fluid, soft, yet unexpected colors are the key details of this trend. There is a big 
significance on it staying sophisticated! The key prints include a fading of a color, 
an ombre effect, or tonal blocking. Clean and soft materials are also key! The space 
race trend can be portrayed in pieces like a tailored top coat, a turtleneck, a wide 
leg trouser, and a mini-cross body bag, for example.  
 
Some examples of designers that incorporate this trend into their new collections 
are Jil Sander, OAMC, and Prada. 
 

2.3 SEASONAL MUST-HAVES 

The following diagram, created by WGSN (2022) shows the seasonal must-haves from each trend in your 
new collection. These are all staple pieces and they fit into a lot of the different trends, but they do not 
all need to be included, just see how it fits into your brand name or brand story. For example, a cardigan 
does not need to be only in academia, it can also be in other trends or groups – it all depends on how it 
works for you. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Source: WGSN, 2022 

Source: Edward Berthelot, 2021 

Source: WGSN, 2022 
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These trends sit on a spectrum ranging from commercial to conceptual. When it comes to the most 
commercial, it is the academia trend, while the space race trend is the most conceptual. As for the other 
trends, from most commercial to most conceptual, this is the order: Academia, Work-Leisure, Off-Line Luxe, 
Soul-Craft, The Urban Outdoors, and The Space Race. As a brand, you can look at this list and see which 
trends are most easily commercialized and which trends will add a more conceptual twist within your 
collections – the mixture of these trends within one collection will vary from brand to brand as each 
designer has a different vision and each consumer group different needs. 
 

2.4 CONCLUSION 

To conclude, there are 4 key takeaways from this short market study on menswear AW 22/23 fashion 
trends. The first takeaway is that brands need to embrace hybrid and versatile designs! The consumer 
wants to be prepared for all sorts of events coming towards them and expects their clothing to be able 
to match-up to all aspects of their lives. The second takeaway is through your designs, bring nature into 
the city, and the city into nature. Due to the pandemic, the line between fashion and functionality has 
completely disappeared and we are seeing that the overlap between city and nature is increasing. Thirdly, 
the consumers are seeking comfort after the global pandemic, and therefore brands should use themes 
that are nostalgic to create a sense of comfort and familiarity with the consumers. This feeling of well-
being is valued greatly with consumers, which could result in loyalty and retention! Last, the fourth 
takeaway is sustainability. Sustainable practices are a necessity in today’s world and brands do not have 
a choice anymore. Look into recycling, natural dyes, recycled and sustainably sourced materials, and 
crafted alternatives to do your part (WGSN, 2022).  
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3. WOMEN’S CONTEMPORARY FASHION TRENDS AW 22/23 
We see many similarities between AW 22/23 women’s contemporary trends and menswear, discussed in 
the previous chapter. A big trend here is also adaptability and versatility of clothing pieces, with touches 
of optimism added through color and playful, yet decadent designs. Consumers don’t want a lot of 
different pieces that can be used for 100 specific things – they want fewer pieces that can be used in 1000 
different, versatile ways. 

3.1 THE NEW NORMAL CONSUMER DRIVER 

In 2023, we will still be feeling the effects of 2020 – time uncertainty, emotional overload, and a yearning 
for brighter days. We are in for an ‘uneven’ recovery – consumer spending will not be the same as it was 
before as people are and have been re-prioritizing their spending. According to Carmen Reinicke (2021), 
almost 50% of respondents are spending less on non-essential items, also stating that 35% can live off less 
than they previously thought (Reinicke, 2021). However, fashion is still forecasted to bounce back this year 
in the US and China. 

 
 
 

Dual function is very important in designs; versatility remains crucial, as we see that modular designs 
increased with 8% in the US (WGSN Insights, 2022). Consumers want to spend their money on pieces that 
can be worn for several occasions and for longer periods of time but remains in trend. This ties back with 
the fact that people want to feel good when making purchases and are looking for optimism, another big 
factor of 2023. This trend is here to stay. For example, people searching for fuchsia has seen a 5,000% 
growth on Google (WGSN Insights, 2022). People are looking for colors that make them feel good. Comfort 
and style mixed in with optimism for the future introduces the idea of dopamine dressing through mood-
boosting colors, tactile fabrics, and bold/graphic patterns. 

3.2 THE BIG TRENDS OF AW 22/23 

The following contemporary womenswear trends come from research done by WGSN (2022) for the 
upcoming AW 22/23 season. 
 
  

Source: Reinicke, 2021; WGSN Insights, 2022 
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Color Play 
 
Trends and silhouettes have been slowing down the past years, 

whereas colors have become the key 
differentiator to energize core shapes. 
Color blocking and layering different 
colors together is a mood-booster for 
many consumers as a backlash effect to 
reality and the uncertain time we are all 
living in. The key here, though, is to 
create looks with longevity. Colors can 
be timeless, it does not necessarily need to be black, but they need to be used 
in sophisticated and grounded designs. Knitwear, outerwear, and accessories 
are key pieces for this trend. 
 
Key details of this trend would be minimalistic designs with tried-and-tested 

silhouettes. These designs can work for all generations with its playful yet sophisticated look. When it 
comes to prints, mixing colors by color blocking is trendy; while you can also add craft embroideries, 
patchwork, or use a tie-dye effect. For this trend, as it can be used with any sort of design or piece, there 
are no specific key fibers or fabrics used. Though, when adding this trend to outerwear or knitwear, it is 
crucial to use high quality materials, like wool or cashmere, that is sourced responsibly and is comfortable. 
 
Some examples of designers that incorporate this trend into their new collections are Pangaia, 3.1 Phillip 
Lim, and Mara Hoffman. 
 
Flex-Leisure 
 
Flex-leisure is a key trend that established from the new lifestyles of people 
working from home and will be certainly present in future seasons as well. As the 

gap continues to blur between work, home, and 
leisure time, a more flexible approach to dressing 
is becoming the new way of life. This is the right 
balance between comfort and style but without 
looking too much like athleisure: smart casual, 
sweatshirts with a tailored pants or blazer, like 
the 1990s off-duty look for example. As with all 
the mentioned trends, it is also key here to make 
sure the pieces under this trend can perform in 
versatile and different functions.  

 
It is clear to say that trends are shifting much more with lifestyle shifts and 
current events right now than ever before. 
 
Key details of this trend include functional performance (=versatility), relaxed 
silhouettes and fit, sport casual, and clean trims. For prints, we are seeing a lot of 
washed neutrals, textures based off nature, varsity red and blues, and very 

Source: WGSN, 2022 

Source: Edward Berthelot, 2022 

 

Source: WGSN, 2022 

Source: Christian Vierig, 2021; Christian Vierig, 2021 
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academia prints, like checkers. Fabrics are soft yet durable, and materials like sustainable cotton, cashmere, 
wool, and textured fabrics can be used when creating such pieces. 
 
Some examples of designers that incorporate this trend into their new collections are Stella McCartney x 
Hunter, New Balance, Miu Miu, and J.W. Anderson x Uniqlo. 
 
Beyond Outerwear 
 
People are moving to rural areas and businesses have started to 
invest more into doing things outdoors. All these investments make 
us believe that we will spend more time outdoor and gives the 
opportunity for outdoor fashion, which is why beyond outerwear is 
an AW 22/23 trend for womenswear (and menswear). This is a more 
‘fashionable’ approach to outdoor apparel, as opposed to actual 
outdoor type clothes. For example, quilted, patterns, etc. We want 
more options for outdoor clothing, especially in areas that do not get 
too cold. 

Shirring and ruching, decorative sleeves, dimensional texture, detachable 
components, all-weather dresses, and quilted patterns are key details when taking 
outwear to this new level. Bold patterns, like florals, plaids, checkers, and stripes are 
key prints. The materials here are durable yet comfortable, using organic fibers like 
fleece, flannels and felts, lined and reversible wools, and nylon. 
 
Some examples of designers that incorporate this trend into their new collections 
are Christian Wijnants, Deveaux, Loewe, Moncler 1952, and Burberry. 
 

 
 

1970s Esque 
 

The drive towards nostalgic bohemian references through cultural 
pattern design and rich color choices alludes to old, worn, and uniquely 
beautiful pieces (WGSN Insights, 2022). Nostalgia is a familiar feeling, it 
is comfort, it is what makes us feel good. This trend, in a way, celebrates 
the thriftiness and creativity of the wearer. The secondhand market is 
currently booming, same as the vintage market/style, which can be the 
basis to this trend rising in AW 22/23. 
 
 

This is a trend that should be explored CAUTIOUSLY! We want to look for retro 
prints, comfortable flowy dresses, textiles that feel luxurious but are wearable 
and accessible, but we do not want to go overboard. Eclectic folklore, 
exaggerated frills, flouncy, and retro-infused designs are the key details of the 
1970’s esque trend. The prints are very crucial for this trend. The key prints 
here are arts and craft florals, artisanal paisley, cultural patterns (done 
ethically and correctly), vintage tapestry patterns, and toile de jouy patterns. 
 

Source: WGSN, 2022 

Source: Jeremy Moeller, 2021 

Source: WGSN, 2022 

Source: Edward Berthelot, 2021 
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Some examples of designers that incorporate this trend into their new collections are Chloe, Marni, Missoni, 
and Elle Serbia. 
 
Low-Key Drama 
 
We want to go out again, we want to live again, we want to celebrate. This trend taps into the consumer 
who has gained a renewed appreciation for what symbolizes an ‘occasion’ and is seeking out ways to add 
an element of extravagance to their outfits and wardrobe. Here, we are exaggerating parts of the design, 
but not the whole piece – the sleeves, for example. Versatility is still important here, even for these more 
occasion-led silhouettes. Puffy sleeves, A-line shirts, wrap dresses, and ruched designs are all examples of 
how to add this element of extravagance to classic silhouettes.  
Key details of this trend include flattering volume, relaxed 
silhouettes, sheer layering, rouged, and recycled metallics. There are 
not any specific prints here, it is all about the texture of the design 
and how the fabrics are put together. Soft textures and silky 
roughing are two examples of key ‘prints’ for this low-key drama 
trend. Key materials luxe satin, pleaded chiffons, and recycled 
polyester, cotton, and wool.  

 
 
 
Some examples of designers that incorporate this 
trend into their new collections are Hermes, Rag & 
Bone, GIA Studios, and Salvatore Ferragamo. 
 
 
 
 
 
 
 

Artful Expression 
 

This is another trend with a more celebratory mood. It is very much 
about color and applying decadence to everyday designs. The use of 
surface textures inspires touch and adding dramatic volume helps in 
expressing optimism. We have familiar silhouettes here but with 
different textiles, patterns, colors, etc. This mix of prints and pattern 
combinations also helps to express joy. But these are all still relaxed 
silhouettes! For example, sheer blouses, pleated skirts, graphic knits, 
and a day-to-night column dress. 

Source: WGSN, 2022 

Source: Raimonda Kulikauskiene, 2021; Edward Berthelot, 2021 

 
 

Source: WGSN, 2022 
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The key prints for this trend are rainbow expressive 
prints, art inspired prints, patchwork, plush and plissé 
textures, and soothing abstracts. It is all about being 
playful and expressing yourself through the art that is 
fashion. 
 
Some examples of designers that incorporate this trend 
into their new collections are Marine Serre, Proenza 
Schouler, Vivienne Westwood, and Elle Serbia. 
 
 

3.3 SEASONAL MUST-HAVES 

The following diagram, created by WGSN (2022) shows the seasonal must-haves from each trend in your 
new collection. These are all staple pieces and they fit into a lot of the different trends, but they do not 
all need to be included – it is important to keep your brand story into consideration when deciding which 
styles best fit into your collections. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
When we look at the seasonal must-haves, the wrap dress is a big trend, and we can see this on social 
media like Instagram and TikTok. The knitted vest is also a good building block as it is versatile and can 
be layered  there are big numbers here! The fleece jacket is the fastest growing silhouette, which taps 
into the outdoors trend but is also for indoors, the flex-leisure trend, and the vintage trend as well. 
 
These trends sit on a spectrum ranging from commercial to conceptual. When it comes to the most 
commercial, it is the color play trend, while artful expression is the most conceptual. As for the other 
trends, from most commercial to most conceptual, this is the order: Color Play, Flex-Leisure, Beyond 
Outerwear, 1970s esque, Low-Key Drama, and Artful Expression. As a brand, you can look at this list and 
see which trends are most easily commercialized and which trends will add a more conceptual twist 
within your collections – the mixture of these trends within one collection will vary from brand to brand 
as each designer has a different vision and each consumer group different needs. 
 

Source: Raimonda Kulikauskiene, 2021; Edward Berthelot, 2021 

 
 

Source: WGSN, 2022 
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3.4 CONCLUSION 

To conclude, there are 4 key takeaways from this short market study on contemporary womenswear AW 
22/23 fashion trends. The first takeaway is that brans should put a focus on timeless, practical, and easy-
to-wear items. Seasonless fashion is becoming more and more the staple wardrobe that consumers want, 
so make sure you are tapping into this need to stay relevant, but also to do your part in creating an eco-
friendlier fashion industry. Second, consumers want fun, playful clothing so embrace color and a less 
polished approach to designs – we want the right balance between the imperfect and new. Embracing 
the freedom of redefining what defines an occasion is the third key takeaway from this chapter. Adding 
a form of decadence to casual, everyday designs can elevate these casual pieces and taps into the new 
norm of closing the gap between casual and occasional wear. Lastly, the final takeaway is prioritizing 
adding outdoor designs, not just having outwear. Adding designs like quilting, mixing functions, and 
detachable components for example, will add the elements that take outdoor look to a new level.  

4. WOMENSWEAR FASHION TRENDS AW 22/23 
The past couple years have been difficult on everyone, but the younger generation seems to be affected 
by it more than anyone else – education, social life, love life, etc. We see these struggles coming back in 
the fashion trends for womenswear in AW 22/23. Consumers want to set their intentions correctly and 
spend money where it matters. They also want versatility and adaptability in their clothes so that they 
can wear it more often and for a longer period, reducing the waste that the fashion industry creates 
daily. Setting these intentions is a way for them to practice self-care as they are spending more time 
creating a comfortable environment for themselves – reconnecting with nature, nostalgic products, etc. 

4.1 THE NEW NORMAL CONSUMER DRIVER 

Sustainability is a growing movement. This generation is putting more attention to the environment and 
are voting with their wallets! So, give them products that they can stand behind as almost 50% of Gen Z 
consumers are prepared to go out of their way to buy from a shop that aligns with their values, according 
to a survey by Snapchat (Facebook, 2019). They know that we are in a global crisis right now – a pandemic, 
financial crisis, environmental crisis, etc. Consumers have a genuine and realistic view of what is going on, 
even though a lot of people (40%) are still optimistic and have hope for the future (McKinsey & Company, 
2021). The ‘metaverse’ is something they are becoming more and more comfortable with. For the 
consumers who are plugged into the metaverse, the intention is set on choosing a more optimistic 
environment and escaping into a different reality to embrace the hyper expressive physical products. 
 
This is also a demographic that prioritizes self-care, and they are re-prioritizing their necessities/values. 
We see this everywhere globally. This generation is spending more time and energy to making themselves 
comfortable and making their environment more comfortable! 

4.2 THE BIG TRENDS OF AW 22/23 

The following womenswear trends come from research done by WGSN (2022) for the upcoming AW 22/23 
season. 
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Green Garden Goodness 
 

The Green Garden Goodness trend can be positioned as a continuation 
of the Cottage Core trend. However, this trend is more effortless, has a 
less ‘twee’ direction, and is more universally relatable and inclusive. 
These are feminine silhouettes combined with these cottage-style 
designs. For example, flowery dresses with big chunky boots. Gardens 
and local living continue to inspire products, as interest in gardening 
and plant-based products grows. This increase of interest in outdoor 
spaces, like gardens, can be an effect of the pandemic.  
 

 
Feminine silhouettes or details, organic materials, 
sturdy fabrics, sustainable materials using 
deadstock, and rustic texture are some of the main 
key details of this trend. The key prints include 
honest graphics, natural dyes, washed out fabrics, 
wholesome prints, cottage core, and vintage 
outdoor graphics.  
 
Some examples of designers that incorporate this 
trend into their new collections are Kenzo, JW 
Anderson, and Acne Studios. 
 
Scandi Chic 
 
“Open-air Living” is the latest Scandinavian concept set to reach 
popularity in AW 22/23, which is what the scandi chic trend is all 
about. This concept celebrates outdoor adventures and lifestyles, 
no matter how cold or wet it is, and favors mindfulness and self-
care (WGSN, 2022). This is not an active trend but rather caters to 
outdoor living. It includes blanket capes, big boots, base layers, rain-
proof coats, ski-like apparel, etc. Practicality is at the core of this 
trend, while celebrating and respecting nature at the same time. 
 

The key details are bio-based insulation, using sustainable 
wools and natural fibers with high-functioning qualities, 
such as Xpore and Ventile Eco. The key prints include 
weather-based symbols, graphic folk knits, florals, and 
natural dyeing techniques. Materials here are soft yet 
durable, while using sustainably sourced fibers as 
mentioned before. 
 
Some examples of designers that incorporate this trend 
into their new collections are Citizens of Humanity, Anaak, 
Deima Knitwear, and Forage. 

 

Source: WGSN, 2022 

Source: Edward Berthelot, 2021; Raimonda Kulikauskiene, 2021 

 
 

Source: WGSN, 2022 

Source: Christian Vierig, 2021; Edward Berthelot, 2021 
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Domestic Craft 
 

Domestic craft as a fashion trend is all about a connection with nature 
and going back to humble crafts. There has been an increase in interest 
for crafting during the last few years, possibly due to the pandemic 
and lockdowns. Embroidery has become the new tie-dye, while 
patchworking and handcrafted trims add character to simple shapes. 
Consumers like the imperfect and hand-made aesthetic that comes 
with this trend. This new appreciation for making and DIYing will 
continue to last after the pandemic. Knitwear, sweaters, outerwear 
pieces, and loose bottoms are all silhouettes that can be incorporated 
into this trend. 

 
The key details of domestic craft include using 
deadstock fabrics, embroideries, handcrafted pieces, 
patchworking, and modularity. All of these key details 
lead this trend into a sustainable direction. Nature 
silhouettes and etchings, knitted materials, natural 
dyes, and crafted patchworks are the key prints used 
when designing clothes under this trend. When it 
comes to materials, a lot of fabrics are combined into 
these pieces, especially wool, denim, and cotton. 
 
Some examples of designers that incorporate this trend 
into their new collections are Les Fleur Studio, Jil Sander, and Birkenstock x Proenza Schouler. 
 
  

Source: WGSN, 2022 

Source: Melodie Jeng, 2022; Edward Berthelot, 2022 
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The Smart Academic 
 

The smart academic trend is taking preppy 
styles and updating them with smarter 
and more mature designs, with cardigans 
and vests for example. These retro-
academic looks will become popular 
because of two main reasons: (1) the 
renewed interest in learning as a direct 
effect of the pandemic and lockdowns, and 
(2) the feeling of nostalgia for our 
younger/earlier years due to the uncertain times that we are currently living in. 
Education has become glamorized in the last few years and there is a new focus 
on educators and advocates as the new influencers. This is all resulting in a 
renewed interest in the classic academic look. This does not only mean smart 
fashion, but also off-beat styling. 
 
Classic, grown-up, optimistic, and hard-working pieces are some of the key details 
of this trend. This also includes pieces with utility that are business casual, are 
essentials, and have color play. As for the key prints, paneling, color blocking, 
bright winter colors, and dabbled tweed are some of the most recognized in this 
smart academic trend. 
 
Some examples of designers that incorporate this trend into their new collections 

are Moncler Genius, Jil Sander, Stine Goya, and Christian Wijnants. 
 

Phygital Emo 
 

This phygital emo trend is a modern take on the 90’s emo trend. Filters 
and perfectionism have been getting a negative response the last few 
years, to which this trend is a direct response. Here, we praise casual 
styles and added a layer of luxury to add a more grown-up feel from 
our childhoods. There is also an element of DIY when it comes to the 
emo aesthetic. Pieces like dresses, trucker jackets, overshirts, wide leg 
trousers, and pleated skirts can all come into play in this phygital emo 
trend. 
 

The key details of this trend are iridescent fabric, 
slinky jerseys, underwear outerwear, digitally 
appealing designs, and future forms  really seeing 
the mix between physical and digital emo that this 
trend brings. This mix can also be seen when we look 
at the key prints of this trend. The key prints include 
space metallics, iridescent surfaces and prints, e-sport 
branding, hypnotic designs, and multi-checker 
patterns. Key materials can include, but are not 
limited to, cottons, leathers, and tougher materials. 

Source: WGSN, 2022 

Source: Edward Berthelot, 2021; 
Edward Berthelot, 2021 

 
 

Source: WGSN, 2022 

Source: Edward Berthelot, 2022; Jeremy Moeller, 2022 
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Some examples of designers that incorporate this trend into their new collections are Givenchy, Vetements 
Official, Emily Dawn Long, and R13. 
 
The Meta Party Girl 
 

The digital and the real world are coming 
together. The metaverse enables 
simultaneous existence across connected 
realms and we will need a wardrobe that 
can exist in both of these physical and 
digital worlds (WGSN, 2022). This trend is a 
fusion of the self-indulgence of 90s rave 
culture with gamification styling which will 
drive the design trends and preference of 
the coming years and generations. This generation will demand extensive 
experiences without boundaries, an important element for brands to keep in mind! 
How do you do this? Partner with innovators in the digital world that can help 
you with this transformation into the digital/metaverse world. Focus on making 
products that are very expressive that can be made and marketed digitally, but 
also physically. This can be a bodycon dress, matching sets, tracksuits, and cut & 
sew dresses, for example. 
 
The key details of this trend are that pieces are/can be made to order, and for 
that reason are more sustainable. This trend is also filled with digital details, like 
iridescent fabrics and prints and 3D effects. For prints, this trend has ombres that 
have a liquid-like effect, cyanotype florals, shiny prints, virtual textures, and body 

forms. Mesh and satin materials are key here. 
 
Some examples of designers that incorporate this trend into their new collections are Acne Studios, The 
Attic, and Maisie Wilen. 

4.3 SEASONAL MUST-HAVES 

The following diagram, created by WGSN (2022) shows the seasonal must-haves from each trend in your 
new collection. These are all staple pieces and they fit into a lot of the different trends, but they do not 
all need to be included – it is important to keep your brand story into consideration when deciding which 
styles best fit into your collections. 

Source: WGSN, 2022 

Source: Edward Berthelot, 
2021; Edward Berthelot, 2021 
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This diagram shows that pieces like a puffer coat and stretch flare pants are pieces that are found in 
several different of the AW 22/23 trends. Adding such pieces to your collections would lean into the 
different types of trends and appeal to a wider taste and consumer preference.  
 
These trends sit on a spectrum ranging from commercial to conceptual. When it comes to the most 
commercial, it is the green garden goodness trend, while the meta party girl is the most conceptual. As 
for the other trends, from most commercial to most conceptual, this is the order: Green Garden Goodness, 
Scandi Chic, Domestic Craft, The Smart Academic, The Phygital Emo, and the Meta Party Girl. As a brand, 
you can look at this list and see which trends are most easily commercialized and which trends will add 
a more conceptual twist within your collections – the mixture of these trends within one collection will 
vary from brand to brand as each designer has a different vision and each consumer group different 
needs. 

4.4 CONCLUSION 

To conclude, there are 4 key takeaways from this short market study on womenswear AW 22/23 fashion 
trends. The first takeaway is that this season is all about re-energizing old silhouettes and styles by using 
optimistic prints and colors. This can be added in all different trends, from outdoor wear to party wear. 
With simple silhouettes, bright and pastel colors will work the best, or try a maximalist vibe with prints 
and patterns, like stripes. Then, the second takeaway is that fashion is pushing and needs to push more 
for body inclusivity. As a brand, it is very important to make designs that work with a broader size 
assortment – both for the plus-size market and genderless designs. A one-size-fits-all mentality is such an 
antiquated way of making clothing, so if you want to be relevant and in-trend make sure this is on your 
brand’s to-do list! Another important thing that needs to be on a brand’s to-do list is to use and support 
planet-friendly and low-impact processes when it comes to creating your collections. This third takeaway 
really taps into the need for a more sustainable fashion industry and will help each brand do their part 
in getting there. The fourth and last takeaway of this chapter on the womenswear trends of the AW 
22/23 season is to pay attention to the digital world to be informed about unexpected aesthetics and 
subcultures coming out of the digital, metaverse world.  
  

Source: WGSN, 2022 
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Comey for Target pants, an orange Louis Vuitton graffiti monogram Graffiti Speedy 30 bag at the In the 
BLK show at Spring Studios on February 13, 2022 in New York City. [Photograph]. Getty Images. 
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https://www.gettyimages.com/detail/news-photo/guest-wears-black-sunglasses-a-gold-with-crystal-pendant-news-photo/1344924512
https://www.gettyimages.com/detail/news-photo/guest-wearing-ganni-colorful-dress-with-pink-shoes-outside-news-photo/1333846704
https://www.gettyimages.com/detail/news-photo/guest-wearing-ganni-colorful-dress-with-pink-shoes-outside-news-photo/1333846704
https://www.gettyimages.com/detail/news-photo/paola-locatelli-wears-a-multicolored-print-pattern-high-news-photo/1344981818
https://www.gettyimages.com/detail/news-photo/paola-locatelli-wears-a-multicolored-print-pattern-high-news-photo/1344981818
https://www.gettyimages.com/detail/news-photo/christine-centenera-wears-sunglasses-a-beige-wool-autumn-news-photo/1345349323
https://www.gettyimages.com/detail/news-photo/christine-centenera-wears-sunglasses-a-beige-wool-autumn-news-photo/1345349323
https://www.gettyimages.com/detail/news-photo/karin-teigl-wearing-lime-green-christian-dior-top-and-skirt-news-photo/1333529566
https://www.gettyimages.com/detail/news-photo/karin-teigl-wearing-lime-green-christian-dior-top-and-skirt-news-photo/1333529566
https://www.gettyimages.com/detail/news-photo/thora-valdimars-seen-wearing-pink-puffer-pants-cropped-news-photo/1345104646
https://www.gettyimages.com/detail/news-photo/thora-valdimars-seen-wearing-pink-puffer-pants-cropped-news-photo/1345104646
https://www.gettyimages.com/detail/news-photo/guest-wears-a-pink-wool-hood-balaclava-from-miu-miu-a-pale-news-photo/1345179126
https://www.gettyimages.com/detail/news-photo/guest-wears-a-pink-wool-hood-balaclava-from-miu-miu-a-pale-news-photo/1345179126
https://www.gettyimages.com/detail/news-photo/gigi-guerra-wears-a-colorful-knit-patch-style-ashish-top-news-photo/1370427860
https://www.gettyimages.com/detail/news-photo/gigi-guerra-wears-a-colorful-knit-patch-style-ashish-top-news-photo/1370427860


 //////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////// 
 
pagina 24 van 25 AW 22/23 Fashion Trends  

(24) Edward Berthelot. (2022). Héloïse Salessy wears sunglasses, a winter long winter oversized padded 
coat with pastel colors and floral print, a burgundy leather bag with golden chain, gray jeans, blue and 
white striped Adidas sneakers shoes, outside the Bluemarble show, during Paris Fashion Week - Menswear 
F/W 2022-2023, on January 18, 2022 in Paris, France. [Photograph]. Getty Images. 
https://www.gettyimages.com/detail/news-photo/héloïse-salessy-wears-sunglasses-a-winter-long-
winter-news-photo/1365496890  
 
(25) Edward Berthelot. (2021). Emili Sindlev wears a royal blue with a white embroidered pattern cap, a 
white latte shirt, an orange with yellow and green striped V-neck collar wool pullover, a khaki green 
ribbed velvet long oversized blazer jacket, brown / green / orange checkered print pattern high waist 
large pants, a brown Louis Vuitton monogram in coated canvas small handbag, a silver and gold watch, 
white and dark gray leather sneakers, outside the Alberta Ferretti fashion show during the Milan Fashion 
Week - Spring / Summer 2022 on September 22, 2021 in Milan, Italy. [Photograph]. Getty Images. 
https://www.gettyimages.com/detail/news-photo/emili-sindlev-wears-a-royal-blue-with-a-white-
embroidered-news-photo/1342009053  
 
(26) Edward Berthelot. (2021). Jean-Sebastien Rocques (L) wears a beige with balck / red L embroidered 
logo with orange and red ribbed collar pullover from Lacoste, beige denim large pants, white leather and 
beige suede sneakers ; Alice Barbier (R) wears gold earrings, a white latte ribbed oversized pullover with 
red / orange / blue collar and sleeves straps with a blue L logo with green crocodile logo pattern oversized 
pullover, beige leather large pants, an orange shiny leather with embossed logo handbag form Lacoste, 
beige shiny leather shoes, outside Lacoste, during Paris Fashion Week - Womenswear Spring Summer 2022, 
on October 05, 2021 in Paris, France. [Photograph]. Getty Images. 
https://www.gettyimages.com/detail/news-photo/jean-sebastien-rocques-wears-a-beige-with-balck-red-
l-news-photo/1345455830  
 
(27) Edward Berthelot. (2022). Jaime Xie wears futurist sunglasses, a black turtleneck t-shirt, a black shiny 
leather and vinyl nailed / studded zipper biker jacket, matching black shiny vinyl skinny pants, black shiny 
vinyl platform oversized shoes, outside Alexandre Vauthier, during Paris Fashion Week - Haute Couture 
Spring/Summer 2022, on January 25, 2022 in Paris, France. [Photograph]. Getty Images. 
https://www.gettyimages.com/detail/news-photo/jaime-xie-wears-futurist-sunglasses-a-black-
turtleneck-t-news-photo/1366913833  
 
(28) Jeremy Moeller. (2022). A fashion week guest is seen outside Fendi, during Paris Fashion Week - Haute 
Couture Spring/Summer 2022 on January 27, 2022 in Paris, France. [Photograph]. Getty Images. 
https://www.gettyimages.com/detail/news-photo/fashion-week-guest-is-seen-outside-fendi-during-
paris-news-photo/1367519635  
(29) Edward Berthelot. (2021). A model wears a white long dress, black nailed / studded mules / shoes, 
and walks the runway, during Alaia, as part of Paris Fashion Week Fall/Winter 2021/2022, on July 04, 2021 
in Paris, France. [Photograph]. Getty Images. https://www.gettyimages.com/detail/news-photo/model-
wears-a-white-long-dress-black-nailed-studded-mules-news-photo/1327126400  
 
(30) Edward Berthelot. (2021). Marta Sierra wears brown vintage sunglasses, multicolored stones circle 
earrings a multicolored print pattern puffy sleeves / belted / short dress from She By Hoa Nguyen, a blue 
shiny leather braided handbag, blue shiny leather crocodile pattern pointed heels knees boots from 
Bettina Vermillon, outside Loewe, during Paris Fashion Week - Womenswear Spring Summer 2022, on 
October 01, 2021 in Paris, France. [Photograph]. Getty Images. https://www.gettyimages.com/detail/news-
photo/marta-sierra-wears-brown-vintage-sunglasses-multicolored-news-photo/1344382542  
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5.2 INFORMATION USED 

Clark, J., & WGSN. (2020, October 12). WGSN | Global Colour Forecast A/W 22/23. Retrieved from WGSN: 
https://www.wgsn.com/beauty/p/article/89496?lang=en&_fsi=q0cceYyT#page3  

 
Facebook. (2019). Gen Z: Getting to Know the ‘Me Is We’ Generation. Retrieved from Facebook: 

https://www.facebook.com/business/news/insights/generation-z  
 
Haller, K., Wallace, M., Cheung, J., & Gupta, S. (2022, January 13). Consumers want it all: Hybrid shopping, sustainability, 

and purpose-driven brands. Retrieved from IBM: https://www.ibm.com/thought-leadership/institute-
business-value/report/2022-consumer-study  

 
Kolmar, C. (2022, February 7). 21 IMPORTANT WORK-LIFE BALANCE STATISTICS [2022]. Retrieved from Zippia: 

https://www.zippia.com/advice/work-life-balance-statistics/  
 
McKinsey & Company. (2021, December 14). US consumer sentiment and behaviors during the coronavirus crisis. 

Retrieved from McKinsey & Company: https://www.mckinsey.com/business-functions/marketing-and-
sales/our-insights/survey-us-consumer-sentiment-during-the-coronavirus-crisis  

 
Reinicke, C. (2021, July 29). More than 50% of people say an emergency fund is a higher financial priority post-

pandemic. Retrieved from The Harris Poll: https://www.cnbc.com/2021/07/29/more-than-half-of-people-say-
an-emergency-fund-is-a-higher-financial-priority-post-pandemic.html 

 
WGSN. (2022). Men's Trend Toolkit. WGSN x Project. 
 
WGSN. (2022). Women's Contemporary Trend Toolkit. WGSN x Project. 
 
WGSN. (2022). Women's Trend Toolkit. WGSN x Project. 
 
WGSN Insights. (2022, January 19). Autumn/Winter 2022 & 2023 Trends” Live Digital Discovery Session. Retrieved 

from Informa Markets Fashion: https://www.magicfashionevents.com/en/resources/industry-insights/aw-
22-23-trends-digital-discovery-session.html 

 
 
 
 
 
 
Disclaimer: 
The information in this publication is provided for background information that should enable you to get 
a picture of the subject treated in this document. It is collected with the greatest care based on all data 
and documentation available at the moment of publication. Thus this publication was never intended to 
be the perfect and correct answer to your specific situation. Consequently it can never be considered a 
legal, financial or other specialized advice. Flanders Investment & Trade (FIT) accepts no liability for any 
errors, omissions or incompleteness, and no warranty is given or responsibility accepted as to the standing 
of any individual, firm, company or other organization mentioned.  
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