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1 OVERVIEW OF TAIWAN BEER MARKET SIZE 

The Taiwan beer market size was estimated at 53.8 billion liters in 2014, of which 37.5 billion 
liters (69.6%) were local produced and 16.3 billion liters (30.4%) were imported, according to the 
statistics by National Treasury Bureau of Ministry of Finance.  
 
Beer sales in Taiwan in 2015 were estimated at US$2.5~2.7 billion, compared to US$12.9 billion in 
South Korea and US$35.1 billion in Japan, according to market analytics firm Euromonitor. These 
differences are partially explained by Taiwan’s smaller population (23 million). Taiwanese 
drinking-age adults drank around 25 liters per capita in 2015, compared to over 50 liters for 
Koreans and nearly 60 liters for Japanese. Even Chinese outdrink the Taiwanese, exceeding 40 
liters per capita in 2015.  
 
Beer prices in Taiwan are average in the region, around NT$150-250 (about US$6) per bottle of 
500ml, roughly equivalent to prices in South Korea and Japan, but lower than Hong Kong’s 
average of US$7 or Singapore’s US$14. Modest prices and moderate beer drinking result in 
annual per capita expenditures of around US$100 in Taiwan, compared to over US$300 in South 
Korea and US$400 in Japan . Hong Kong and Singapore are reportedly have annual expenditures 
per capita at US$250 and US$400, respectively. 

 
The local brand “Taiwan Beer” brewed by the Taiwan tobacco & Liquor Corporation still 
dominate the local market. However, Taiwan Beer’s market share has dropped dramatically in 
just the past few years, falling from nearly 85% in 2009 to just 70% by volume in 2015, 
according to Taiwan’s Ministry of Finance. The remaining 30% of the market is composed by 
big-brewery imports, with Heineken alone commanding some 13-15%. But high-end imports, 
including imported craft beers, as well as locally made craft beers, are rapidly gaining popularity 
and sales. 
 
Around 20~30% market went to imported beers. Taiwan imported a total of 188 million liters 
(US$185 million), 172 million liters (US$173 million) and 163 million liters (US$184 million) in year 
2016, 2015 and 2014 respectively. Beers imported from Belgium had higher value than volume 
compared with those from other countries.  
 
  



3 

2 IMPORTED BEERS IN TAIWAN (ABOUT 30% OF TOTAL MARKET) 

Leading countries of origin, import volume and value in 2016, 2015, 2014 
Sources: Directorate General of Customs, Ministry of Finance Taiwan 
https://portal.sw.nat.gov.tw/APGA/GA03E  
 

 
 

 

 

https://portal.sw.nat.gov.tw/APGA/GA03E
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3 CRAFT BEER IN TAIWAN 

Craft beer used to account for less than 1% of the total market.  
Despite the small market size, craft brewers are optimistic in view of the declining dominance of 
Taiwan Beer, combined with forecasts for slight increases in consumption and a growing 
acceptance of higher prices. Besides, Taiwanese consumers tend to follow international trends 
and embrace global brands, whether from Europe, the United States or southern American. A 
2014 report by the U.S. Foreign Agricultural Service estimates that Taiwan’s craft-beer segment 
has been growing by about 20% annually in recent years. 
 
In fact, the craft beer scene in Taiwan is evolving rapidly and booming, with new breweries, 
brewpubs, and bars with more taps continuing to open. Currently, there were more than 25 
independent breweries operating in Taiwan. Besides, there are new lines and large amounts of 
imported craft beers from all over the world present in the market. Furthermore, a small but 
growing legion of homebrewers, microbreweries, and passionate beer connoisseurs is reshaping 
public perceptions of beer culture, and is gradually driving crafted beer over the mass-produced 
variety. 
 

4 BELGIAN BEERS IN TAIWAN 

Belgian Beers came to Taiwan in the early ’90 and successfully excel in the niche market.  
The diversity of taste and unique beer culture attract increasing Belgian craft beer lovers. In 2014 
and 2015, the import volume of Belgian beer into Taiwan grew in a positive trend compared 
with revious years. In 2016 the market saw a bit drawback due to strong competition from other 
countries and local breweries.  

【Import volume and import value of beer from Belgium from 2012-2016】 

  2012 2013 2014 2015 2016 

Import Value (1,000 
USD$) 

1,900 1,685 2,402 2,156 2,052 

Import Volume (L) 702,384 632,045 779,642 870,189 838,399 

Source: Directorate General of Customs, Ministry of Finance, Taiwan ROC 
 

 
 

 
 
 
 

0

1000

2000

3000

2012 2013 2014 2015 2016

Import Value (1,000 USD$)



5 

5 DISTRIBUTION CHANNELS 

Generally, Taiwanese consumers make purchasing decisions based on three factors: brand name, 
taste and price. It is important to do promotion campaign and tasting events to raise brand 
awareness. Access to distribution channels are another crucial factor to expand and sustain 
market share.  
For a number of craft beer breweries, they choose to open their own pubs to ensure retail 
channels and brand name promotion. 
 
Taiwan’s retail channels for alcohol products are divided into two segments:  
On-trade retail sales: Off-trade retail sales: Convenient stores, supermarkets, hypermarket and 
grocery stores. 
 

5.1 ON-TRADE OR ON-PREMISE  

This include hotel, restaurants, local bistros and especially Taiwanese-style restaurants serving 
quickly and freshly deep-fry dishes, bars, beer houses.  
 
Consumption habits vary by areas and types of sales outlets. Food pairing and 
recommendations by horeca hosts are important factors for on-trade channels. Market 
characteristics are roughly categorized based on locational regions of Taiwan: 
 
i) Northern Taiwan 
Consumers in northern Taiwan tend to embrace new entries and give them a try. Western-style 
bars are the main retail outlets of imported variety beers. Marketing and promotion activities 
are critical to gain market share. Therefore, it is important for beer importers/distributors to 
allocate budget for marketing activities (such as beer tasting, social media promo) to raise sales.  
 
ii) Central Taiwan 
Central Taiwan market is regarded a mix of northern and southern Taiwan. The two major types 
of premises are live-band restaurants and seafood beer houses, typically Taiwanese-styled with 
cozy atmosphere for happy hours among colleagues and friends. The market share of local 
beers and imported beers is fifty-fifty. Therefore, central Taiwan is an excellent test market for a 
new-entry brand.  
 
iii) Southern Taiwan 
Locally produced beers such as Taiwan Beer and Tsindao Beer have been occupying more than 
75% of market in Taiwan. “All-you-can-drink” bars are common in southern Taiwan cities. With 
one price around NT$500 (14~15 euro), customers are offered unlimited beers. The beers offered 
are however low-priced brands.   
 

5.2 OFF-TRADE OR OFF-PREMISE SALE 

The boom of imported beers may give thanks to Taiwan’s thriving mass grocery and 
supermarket retail industry. International hypermarket majors, such as Carrefour and Dairy 
Farm, stand alongside innovative convenience store retail majors, such as 7-Eleven and 
FamilyMart. Currently, there are around 9,000 convenience stores, 250 supermarkets, and 117 
hypermarkets in Taiwan. Taiwan ranks the second highest hypermarket’s density across Asia 
with one store per 212,264 people, and the highest convenience store density in the world, 
roughly one store for every 2,600 people (compare with 3,500 per store in Japan). Besides, 
Department stores, American-style grand shopping malls and recently booming Outlets are the 
best outlets for imported F&B products to reach the consumers.   
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Quantity-produced beer with brand name and advantageous retail prices have been enjoying 
good sales via off-trade channels. Take Heineken’s 2010 sales volume in Taiwan for example: 
60% were from convenient stores, 26% from Hyper-Mart and only 4% from Super-Mart. 
 
Craft brewers however have not been able to meet the stringent requirements of the off-trade 
market. While charging substantial sums, convenience stores demand low prices and high 
turnover to justify the shelf space, and brands will quickly be replaced if they don’t perform. As 
a result, less 25% of total craft beers are sell via this channel. Craft beers are most sold via on-
trade channels or off-trade channels via specialty liquor and beer shops or high-end 
supermarkets.  
 
Belgian beers, after years of market introduction and promotion, have won wide popularity in 
both off-trade and on-trade retail channels with good brand image and reputation in good 
tastes. Yet due to price competition, they are are more successful in certain premium 
supermarkets such as Jason’s Mart (www.jasons.com.tw), Breeze Center (www.breezecenter.com) 
and City‘Super (www.citysuper.com.tw ) where buyers are more cater to quality, variety rather 
than prices.  
 

5.3 REGULATIONS 

Imported beer is tax TWD26 (0.76 euro) per liter.  
Importers must have obtained import license for alcohol products.  
Imported beers are required to comply with the following hygiene standards for alcohol 
products set by Taiwanese competent authorities, The National Treasury Bureau of the Ministry 
of Finance (https://www.nta.gov.tw) .  
 
1. Methyl alcohol < 1000 mg/L 
2. Lead < 0.3 mg/L 
3. Sulfur Dioxide < 0.03g/L 
 
Certificate of origin is required per shipment. Nowadays, CoO can be transmitted easily 
electronically on-line.   
Imported beers with documentation of lab test, sanitary inspections and safety assurances 
issued by the competent authorities or accredited labs from the exporting country are 
examined from being further inspected by the Taiwanese customs. Imports without 
documentation will be randomly checked, and  requested for further lab tests assigned by the 
Taiwanese customs. This will take about 5~7 extra working days and extra lab testing fees to 
clear the customs.  
 
Labeling of the following information in traditional Chinese are required before going through 
customs clearance. 

1. Brand name, producer’s name and factory address (can be indicated in English); 
2. Product type (i.e. beer) 
3. Alcohol content 
4. Country of origin  
5. Name and addresses of importer 
6. Capacity per bottle 
7. Warning statement about alcohol drinking 
8. Expiration date (shelf life) 
9. Recycling symbol 
10.  

http://www.jasons.com.tw)/
http://www.breezecenter.com/
http://www.citysuper.com.tw/
https://www.nta.gov.tw/
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6 CONCLUSION 

Even though Taiwan is a saturated market with local breweries and more than 2,000 imported 
brands of beers, it remains a dynamic and growing market for Belgian beer exporters to 
explore. Market players continue to introduce unique and specialty beers from all over the world 
including from Belgium to enlarge the sales pie. On-trade and off-trade sales channels are 
mature for new-entries to penetrate into the market. A series of marketing campaigns such as 
international beer festivals, beer concerts, beer forums, are frequently organized to promote 
beer culture and consumption. Imported specialty beer such as dark beer, white beer, stout and 
craft beers are gaining popularity and setting consumption trends in Taiwan, and Belgian fruity 
beers are very popular among local female beer drinkers. Drinking Belgian beer in bars or 
parties has become trendy. All phenomena benefit the image and sales of Belgian beer on the 
Taiwanese market.  
 
Opportunities for further market development are advised to link with culture connection such 
as music and film festival, and team up with trend-setters such as opinion leaders in the 
bar/horeca industry and blockers in social media.  

 

 

 

 

 

 

 

 

 

 

 

 

 

Disclaimer 

De informatie die u in deze publicatie vindt is bedoeld als achtergrondinformatie die u moet in staat stellen 
een beeld te vormen met betrekking tot de hierin behandelde materie.  Zij is met de grootste zorg verzameld 
op basis van de beschikbare data en documentatie op het ogenblik van de publicatie. Deze publicatie heeft 
bijgevolg niet de ambitie van volledigheid of geldigheid voor uw specifieke situatie.  Zij kan bijgevolg nooit 
beschouwd worden als een juridisch, financieel of ander gespecialiseerd advies.  Flanders Investment & Trade 
(FIT) kan in die zin nooit verantwoordelijk gesteld worden voor gebeurlijke foutieve vermeldingen, weglatingen 
of onvolledigheden in deze publicatie.  FIT kan evenmin verantwoordelijk worden gesteld voor het gebruik of 
de interpretatie van de informatie in deze publicatie.  De verwijzingen in de publicatie naar bepaalde 
entiteiten, bedrijven en/of personen houden geen bijzondere aanbevelingen in die voor Flanders Investment & 
Trade enige verantwoordelijkheid zou kunnen teweegbrengen. 

Datum publicatie: maart 2017 

 


