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1. INTRODUCTION
India has boomed in recent years, buoyed by a growing population and rapid economic development.
India’s real gross domestic product (GDP) stood at US$ 1.82 trillion in 2021. It is the world’s third-largest
economy in purchasing power parity terms (PPP) and is expected to be one of the top three economic
powers in the next decade. India, the world’s largest democracy is the second most populous country with
over 1.3 billion, and sixth largest in respect to economic clout – with its economy still growing as one of
the world’s fastest. Millions of Indian citizens have moved up into new and higher consumer categories, as
incomes have risen. India’s middle class continues to expand and will continue to grow the most, therefore
seeing a growth in demand of a variety of goods and services.
The interior design industry is rapidly developing in India. The market for home interiors, furnishings and
renovation in India is estimated to be between US$ 20 to 30 billion. The share of organised retail space has
also doubled from 5% to 10% in the last 5 years.
The industry comprising of goods and services grew at a CAGR 1 of around 8% from US$ 837 million in 2017
to US$ 1,138 million in 2021, and forecast is, it will progress at a CAGR of about 4%, by US$ 24.13 billion
during 2021-2025. Employment in this industry is also expected to grow faster than other occupations. India
is expected to rank third worldwide in terms of volumes of constructions by 2030 with a target of 11 million
buildings to be constructed, therefore highlighting bright prospects for the industry.
Interior Design in India comprises of professional architects and interior designers and many times
amateurs also wanting to renovate their homes. There have been instances of high-net-worth individuals
with rich taste getting into the business of interior designing purely out of passion. The growth in interior
design is attributed to the growing Indian real estate market, growing population, rising income levels, and
urbanization. Other factors that have led to a surge in demand for interior designing services include smart
homes, the influence of social media, and changes in the living standards and lifestyle of people. A surging
demand for a good and comfortable life has led to a high booming growth in the interior designing industry
in India.
The Indian Home Decor & Interior Industry has been looking for a paradigm shift in the last few years. From
being the sole preserve of the rich, interior design has made rapid inroads into the booming urban Indian
middle class over the last few years. Whether it was furniture (sofas, tables, beds etc), furnishings (drapes,
bed linen, carpets & rugs etc.) or complete home interiors (modular kitchens, wardrobes, storage units,
wallpaper and painting, home automation etc.) every category grew rapidly in the recent past.

2. MARKET SITUATION
2.1 GENERAL
India has gone through significant changes in terms of lifestyle, employment, migration and spending
power. Indians are now getting fast-paced and are developing a taste for high-end lifestyle, which they feel
starts with a well-designed home. Indians nowadays like their homes to be luxurious and comfortable. In
the past few years, the interior industry has grown by 30 to 40%.

1

CAGR: Compound Annual Growth Rate
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Factors contributing to the growth2 of the market in India are:
•
•

•
•
•
•

Rapid growth of urbanisation in metro cities: 40% of India’s population will live in urban areas by
2025 up from 31% in 2010 and will account for more than 60% of the consumption.
Changing Family Structures: Traditionally Indian households were joint families in which 3 to 4
generations from the patriarchal line lived under the same roof. Now, the proportion of nuclear
families has reached 70% and is projected to increase to 74% by 2025. They spend 30% more per
capita than in joint families.
People have started taking their home as the reflection of themselves and so, a lot of people are
now spending more on both furniture and fixtures and on home decor.
Working women are spending a lot on home fashion.
Disposable income, better education and the growing trend of individuals opting for professional
services to do their interiors have together led to a rise in this category.
Influence of cosmopolitan culture: Indians are well travelled now and have an exposure to lifestyles
in other countries, this inspires them to have a similar lifestyle for themselves too.

2.2 IMPACT OF COVID ON THE SECTOR
As the coronavirus pandemic crisis took over India during the 2nd wave (mid 2021) which was extremely
deadly, there continued to be changes in the markets and in purchase behaviours of the consumers.
The “Work from Home” (WFH) culture in the pandemic changed the home décor and home-office furniture
category for many Indians. Many people channelled their energies into livening up their surroundings,
leading to an increasing interest in redesigning their home as the home has emerged as “the” place to live,
work, unwind, work out, socialize, online school education, etc. Therefore, WFH people are now finding it
important to make this space beautiful and functional. The sale of home-office furniture such as study
tables, ergonomic chairs, laptop tables and others almost tripled. 3
Money which would have otherwise been spent on vacations and holidays is being redirected to their
homes and their own well-being.
The pandemic has certainly affected many companies forcing them to restructure their strategies. It also
gave rise to new market trends and made manufacturers explore new business possibilities. During this
pandemic and various lockdown, consumer buying and browsing behaviour shifted to online mode. The

2

3

Growth of the industry
Surge in sales
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Corona pandemic had also led many companies to switch their businesses or to start online sales mode, as
to save on overhead costs of employees, rental and other miscellaneous expenditure.

3. SUB-SECTORS OF INTERIORS
3.1 FLOORING
The Indian flooring industry has been passing through an exciting period, due to the influx of newer
materials, technology, and specialized machinery. Project scales, especially with respect to industrial and
commercial flooring, have increased dramatically in recent years. In India, the growth trends of the floor
covering industry have been like those of other segments in the construction industry. Increasing emphasis
on quality and adherence to strict deadlines, while at the same time sticking to the budget, are factors that
are driving the trends in the flooring industry. The customer needs quality, functionality, and long-term
performance, all at competitive prices. Thus, floors that are easy to clean, maintain and offer excellent wear
resistance are in demand.

Types of flooring available and used in the market
India is a vast country with a wide range of weather conditions (tropical wet, tropical dry, subtropical
humid and montane). South India is generally hotter and more humid than North India. In North India, it
can get cold in the winter and majority of the houses don’t have a heating system. The types of flooring
used in the different states is influenced by local habits and climate.
•
•
•
•
•
•

•

Marble: Traditionally in Indian old palaces marble was used as a flooring and wall coverings. Today
also, in top range of real estate, a lot of marble is still used.
Tiles: The variety of tiles used in Indian homes are Ceramic, Porcelain, Vitrified, Terrazzo & Stone.
The mid-range uses a lot of vitrified tiles. Although in India, labour is not expensive, and cost of
laying tiles is largely affordable, Indians still prefer large tiles.
Wood: Timber is mostly imported (import duty 11%) as India has a very restrictive legislation for
felling trees.
Laminate: Laminate flooring is used mostly in bedrooms whereas wood lamination is generally used
in upper middle-class homes, hotels and premium commercial establishments.
Luxury vinyl tiles: (LVT) The LVT segment is the fastest growing flooring category in India and
abroad. Some of the major factors driving the demand for vinyl flooring are its numerous
advantages, which include easy installation and maintenance, cost-effectiveness, moistureresistance, etc.
Carpet/area rugs: Carpet flooring is mainly used in large commercial establishments, like cinemas
and hotels and is not preferred in residences, as it is very difficult to maintain. Also, the weather in
India (which is mostly warm throughout the year) is not conducive for carpet & rugs flooring.

Distribution channels
The distribution channels for flooring products are:
•
•

Retail stores like Home Center Evok
Flagship store like Welspun Flooring LivSpace Square Foot
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•

Online stores Orient Bell Tiles The Tiles House

Major flooring companies
Some major Indian flooring companies in different segments are:
Ceramic flooring
• Cengres Tileslive
• Kajaria Ceramics Ltd.
• Nitco Limited
• Orient Bell Limited
• Rak Ceramics
• Somany Ceramics Ltd
• Indian Council of Ceramic Tiles & Sanitaryware (ICCTAS) - Industry
Laminate flooring
• Accord Floors
• Oras Floorings
• Pergo
• Squarefoot
Vinyl Flooring
• Marvel Vinyls Ltd
• Responsive Industries Ltd.
• RMG Polyvinyl India Ltd.
Miscellaneous
• Indiana International Corporation Flooring Pvt Ltd.
• Welspun Flooring Ltd.
Some international players present in the Indian market
• Armstrong Flooring Inc
• Forbo Flooring Systems
• Mohawak Industries

3.2 FURNISHINGS
India is one of the fastest growing markets in furnishings in the Asia-Pacific region.
The furnishing market is made of curtain fabric, upholstery (bed, bath, kitchen & table linen),
quilts/blankets, wallpapers, blinds, rugs/carpets and other made ups. Technopak Advisors, a consulting
firm, sees a US$ 40 billion furnishing market in India. 4
This market is highly fragmented with many leading players across the value chain. Hospitality,
healthcare, food services, residential and commercial sectors are the key end-use segments of home
furnishing products in India.

4

Companies rush to make up of last time
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Types of furnishings
Curtain Fabric and blinds
As India is a vast country with varied climatic conditions, different materials are used for window
dressings.
Types of curtains & blinds used in residence & commercial spaces:
•

Fabric curtains are usually made up of:
o Cotton Fabric
o Slik Fabric
o Linen Fabric
o Polyester Fabric
o Velvet Fabric
o Lace Fabric

•

Blinds-Roller (Rolls up in a neat roll)
o Roman blinds (Stacks of rolls)
o Vertical blinds (Twist and turn)
o Wooden blinds (Provide insulation to the room)
o Zebra blinds, which are also called Venetian blinds

Residences use more of curtain fabrics than blinds. People have now started giving thought to dressing
up their windows to suit their style and convenience. People have graduated from cottons and polyester
curtains to designer fabrics and blinds. The main criteria driving these changes is the high aesthetic appeal
which has of late started drawing a lot of attention. In commercial space the use of blinds is more
predominant.
Hunter Douglas, a leading international brand in windows fashion and architectural products, has an
exhaustive collection in its range. Priced from 7.53 €/m² to 182.98 €/m², these window blinds offer a huge
variety in fabrics, designs and shades. 5
Upholstery (bed, bath, kitchen & table linen): A lot is manufactured in India (high end and low end). While
India, has major competitive strengths in this sector yet import of specific items in a free and growing
market of India’s size are inevitable for various reasons.
In this era of globalised commerce and consumers across the world seeking international lifestyle, at
least partially, some degree of import of finished products in every consumer product category is
inevitable, especially in the gigantic, upwardly mobile and highly aspirational market of India’s size. Home
textiles, furnishing fabrics and home décor are no exception.
Wallpapers: is seen less as an option to cover the walls by many as it quickly detaches from the walls
due to humidity and seepage. In private residences, it might be used as an eye catcher on the main wall
in a room. Paint is seen as a better option as it is not very expensive and labour is rather cheap.
In the hospitality sector, wallpaper is more frequently used, as in those premises the AC keeps on running
and the humidity level is more balanced.

5

Window Dressing
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Domestic production is very limited in India, and a major percentage of wallpapers are imported from
popular international brands, including, Versace Home, Blumarine, Roberto Cavalli, and Porche Design,
among others. Regions, such as China, South Korea, Germany, Italy, France, UK and USA remain popular
import countries. The market also has an inflow of Chinese and South Korean wallpapers, which act as a
low-cost option. Other Asian wallpapers, including LG Hauseys’s wallcovering and DuPont’s wallcoverings,
are made available on e-commerce platforms, like Amazon, Snapdeal, Indiamart, etc. Some of the key
Indian wallpaper manufacturers are Asian Paints, Marshalls India, Life N Colors.

Major companies in overall furnishing sector
Welspun India Ltd.
Trident Home Furnishings Ltd.
Swayam India
D' Decor
Zynna Curtains
Aakriti Wallpapers & Decor

Distribution Channels

The furnishing industry in India is largely unorganised. There are not many pan-India stores and the few
that there are mainly selling “Made in India” 6 goods.
As there is great diversity in income levels, families also spend differently according to their pockets. The
lower class usually buy from local weekly markets which are very cheap.
For a European class of product and high-end Indian products in furnishing, retailing is done through
speciality retailers like Jagdish Stores, Seasons Furnishings, Bharat Furnishings, and giant retailers like
Homesaaz, EVOK etc.
Stores like Jagdish Stores employ their own seamstress to add value and provide custom stitching and
installation. Such outlets can be found in almost every district as it is considered a common household
requirement. It is also relevant to mention that import happens only in premium segment catering to
specific flavour, which has its niche segment of buyers. F&F is an example of a company with 5
high-end stores in Flooring & Furnishings.

3.3 FURNITURE
India’s furniture market stood at US$ 21 billion in 2018 and is projected to grow to over US$ 31 billion by
2024, exhibiting a CAGR 7 of around 7% during 2019-2024. The key factors driving the increase in demand
for furniture are increase in income levels and growth of housing, real estate, commercial construction.
India is a country with a huge population of urban dwellers and the demand of furniture items from the
urban houses is huge and adding to the growth of furniture market from the residential sector in India.
‘Good Supply Chain Management, Cost Minimisation, Brand Management, Customisation of furniture’ etc.
are key factors for the growth of furniture sector in India. 8

6

Make in India

CAGR: Compound Annual Growth Rate
8 Furniture industry - sunshine sector
7
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Different segments

Based on the end user, the furniture market is segmented in to commercial and residential. The home
furniture is the largest segment in the Indian furniture market, accounting for a major share of furniture
sales. This is followed by the office furniture segment, the contract segment, and other segments.

Home furniture
Home furniture in India is available in a wide range, to cater to different customer needs. A typical middle
class urban Indian home has five rooms (including kitchen and bathroom). About 25 percent of the urban
population live in homes with five rooms or more, while 45 percent live in houses with three rooms or less.
About 16 percent is estimated to live in single-room homes. The type of furniture used depends on the
customer’s affluence and taste. The rich and upper middle class are typically very attentive to design and
quality, so price is rarely a determining factor. In general, European style furniture is only found in homes
of the urban upper class. Demand for furniture of international standards is limited to the larger cities. It
is also estimated that the wealthier classes do not change furniture very frequently. The average life of a
piece of furniture is about 20 years and some craftsmen’s pieces are used for as long as 50-70 years. Colonial
furniture is still very common in India, but the trend seems to be declining slowly.
Outdoor Furniture
The Indian outdoor furniture market is also becoming a major market as people are giving their gardens,
gazebos and patios the same importance as their interiors. Outdoor furniture is segmented by material
(wood, metal, plastic etc) and products (chairs, tables, seating sets, loungers & other Products). In the
residential sector, patio furniture is mainly used for balconies, terraces and gardens. While in commercial
segment, restaurants, hotels, establishments and clubs are the main buyers for outdoor furniture.
There are also high-end Indian brands, like Luxox Furniture that produce outdoor furniture with European
raw material.
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World Bazar is an example of a shop in Delhi for outdoor furniture with only furniture from Europe.
This is available for approx. € 450 from a leading online store.

Office Furniture
The office furniture segment caters to the commercial and office space. This segment has witnessed rapid
growth in recent years, in line with the growth in the Indian economy and subsequent demand for office
space, indicating continued growth for the furniture industry.
Contract segment
The contract segment caters primarily to hotels and its growth is consequently linked to growth in tourism
and development of new hotels. There are around 1200 hotels in India in the organised sector. More than
10% of these are in the 5-star and above categories.

Domestic and imported furniture

Among the types of supply, domestic category accounted for majority of the country’s furniture market
and the trend is expected to continue in the coming years. 9 The Indian furniture market is characterized
with many small domestic players, accounting for around 80% of the domestic production.
The domestic market produces the more classic robust wooden furniture, but some companies also
produces more design products (e.g. basant, objectry,…) and use innovative material like bamboo wood and
composite material.

Distribution channels
Distribution channels are through retail, contractors, mail order firms, hypermarkets, supermarkets and
specialized stores/showrooms where consumers can choose products from a wide variety of imported and
domestic manufacturers.
Indian furniture companies operate both, through direct selling in the market and distributors. Companies
with a large local customer base normally sell directly, without involving distributors.
The larger companies typically have their own commercial offices and showrooms in all the larger cities in
India. Many organisations prefer, however, to operate via organised outlets.
For projects of large volume, companies typically sell directly to the customer - the primary customer is
often the ‘specifier’ (architects, builders or project managers) or building owners/lessees who are
responsible for fitting out buildings and offices. Armed with the choice of local and imported products,
these purchasers exert significant influence on the sector.

9

Globe News wire
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The unorganized segment dominates India furniture market, as it offers cheaper products in comparison
to the ones available through the organized category. The unorganised market is usually located in one or
more cluster within a city depending on the city’s size.
Types of retailing:
•

Raw unfinished furniture is generally kept in the open and often the carpenters are making the
furniture in the back of the shop (see video). A few finished pieces are in the stores and one can
customise it as per customer’s requirement. Product customization availability is high in the
unorganized sector.
Unorganised and organised furniture market

•
•
•
•

Local shops in a residential area in a city, basically catering to the middle and lower middle class
Local shops in a cluster catering to upper middle class. They at times stock imported furniture also,
for example (Local Delhi Furniture Market_Kirti Nagar)
Branded furniture shops of high quality, like Durian located in almost all major metros and big
cities.
High end shops catering to niche population which stocks imported furniture. Often, they are
concentrated in the same area. All major metro cities also have their own regional high end
furniture market. In Delhi most of those shops are concentrated in Ghitorni Furniture market on
MG road.
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Major players operating in India
•
•
•
•
•
•
•
•

•
•
•
•

Damro Furniture
Durian
Dynasty Modular Furniture Pvt. Ltd.
Featherlite Office Systems
Forte Furniture Products (Polish JV)
Godrej & Boyce Manufacturing Co. Ltd.
Haworth (A global US co. with showrooms in India)
IKEA India Pvt. Ltd.: it took a long time for Ikea to open their first store since they must source
at least 30% of their goods and material from India to meet local regulations. 10 The first shop
opened in Hyderabad in 2018 and a second one in Mumbai has also opened. As part of its long-term
growth strategy, Ikea plans to enter top Indian cities with its multi-channel presence with ecommerce and physical stores. They also opened a mobile shopping app. As Indians are not into
DIY (reason labour being very cheap), Ikea will have a difficult job bringing this concept on the
Indian market. They tied up with a company to help customers assemble the furniture.11
Millennium Lifestyle
Nilkamal Ltd.
Trisha.co_Huelsta (Germany)
Usha Shriram

Mattresses:
•
•

Experience Center of Duroflex
King Koil - American brand for mattresses

Trends
E–Retail is booming: The technological advancements such as availability of high-speed internet networks
such as 4G and spiked absorption of smart gadgets is boosting the e-retail sector in India. These
advancements further provide ease to the customers to buy furniture through online channels. In addition,
the rising number of smartphone users across the country and online shopping is encouraging the furniture
industry players to introduce their products through online channels.
The players such as Pepperfry, Urban Ladder and others are generating significant revenue through online
platforms. Also, the rising trend of online shopping is pushing the manufacturers like
Godrej Interio & EVOK to introduce and sell there furniture through online space. For instance, another
leading offline retailer Nilkamal launched their online retail portal @Home for the exclusive range of
furniture, furnishings and home decor items.
With the onset and growing popularity of online furniture market, the industry has witnessed
consolidation. E-tailing of furniture has not only provided greater choice for consumers but also opened
plethora of opportunities for the small players to sell their products. Furniture market in India was
estimated at INR 1,510 billion in 2019-20. Furniture market is primarily concentrated in the metropolitan
cities, Tier I and Tier II cities with the major user segments being residential, office, commercial and
institutional.
10
11

Economic times
https://qz.com/india/1289008/ikeas-got-a-plan-to-help-indians-assemble-its-diy-furniture/
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Space-saving furniture: Given the space crunch in our concrete jungle, space-saving furniture was the hit
trend of 2019. This gave homeowners with smaller spaces the ability to do away with the limitations of
space and build beautiful interiors. Beds that fold up into the wall to become chalkboards for kids, study
tables that disappear to make way for board games on the floor and sofa-beds that are actually comfortable
as a sofa and a bed were winners.

3.4 LIGHTING
The Indian LED lighting market is expected to grow at a CAGR of 24.3% during the forecast period
(2021-2026). In the current market state, LEDs have gained a mainstream in the lightings market. Key factors
behind this are the continuous declining LED prices in the country and favourable government initiatives
(UJALA & SLNP), offering LEDs at a subsidized cost and LED installation projects for streetlights, respectively.
In EU filament lamps (since 2009) and halogen lamps (since 2018) are forbidden. In India, halogen is banned
since Sept. 2019 and filament will be phased out in the coming years in a bid to ensure energy efficient
initiatives. (Kerala has already banned).
In addition to this, the rising awareness about the cost-effectiveness and eco-friendliness of LED lights
among the consumers is estimated to continue to drive the demand for LED lighting at residential as well
as commercial sectors. In recent years, India has demonstrated the possibility of deploying LEDs rapidly on
a large scale with the right financing and market mechanism. India is now one of the largest LED lighting
markets in the world. 12

Source: Imarc

12

Mordor Intelligence Source
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Certification requirement
It is mandatory to get the LED lights BIS approved before importing to India since early 2018. Import of
light fittings is allowed freely in India. However, LED luminaires, bulbs and LED lamps require a BIS (Bureau
of Indian Standards) Certificate which is very time consuming and makes the import process very difficult.
Companies into Light Fittings & Lighting Solutions
Adithya Lamps ; Ageco ; Artlite ; Bajaj Electricals ; Binay Opto Electronics ; Brainwave Design ; Crompton
Greaves Lighting ; Debbas; Deekay Electricals ; Design Matrix ; Eveready India ; Electric Lamp & Component
Manufacturer’s Association Of India (Elcoma) ; FIEM Industries_Automotive Lighting; Goldmedal; Halonix ;
Havells ; IndiaBulls ; Insta Power ; Jaquar Lighting ; Kapoor Lamp Shades; MIC Electronics ; Orient Electric;
Osram ; Panasonic Lighting (Anchor) ; Pigeon Led; Shimera Lighting ; Sigma Search Lights ; Signify (Philips);
Spaceage Lighting ; Surya Roshni ; Syska LED Lights ; Tisva ; Trilux ; Vinay Electricals ; Wipro Lighting ;
Imported Lights by Tisva
As for furniture, there are in the different cities special light markets (e.g. in Delhi Lok Nak Bhawan Light
Market (high-end) and Bhagirath Palace (low end)).

3.5 LUXURY SEGMENT
The luxury furniture as a segment is evolving in India. Growth of this segment has been fuelled by increasing
disposable incomes and inclination of consumers toward luxury. The luxury furniture market is segmented
by product type (lighting, tables, chairs, sofas, accessories, bedroom, etc), by end user (residential,
commercial), and by distribution channels (home centers, flagship stores (for companies which can afford),
specialty stores, online etc.)
Luxury retail was traditionally operated from the confines of five-star hotels in India, but this evolved and
changed with brands development strategies. Nowadays, luxury is created and defined by designers having
their standalone studios for anyone who is willing to spend.
Luxury furniture is manufactured by skilled & creative craftsmen using superior quality materials such as
metal, wood, glass, plastic, and leather. These luxury furnishings are designed with zero margin error,
thereby prolonging their durability. They are used to enhance the ambience of offices, hotels, homes,
restaurants, kitchens, and hospitals. Recent developments in manufacturing technology and upsurge in
demand for customizable furniture are the key factors that drive the growth of the India luxury furniture
market.
Luxury furniture made from wood and metal is gaining popularity among the consumers in India due to
its high aesthetic value and durability. The rise in eco-friendly and multifunctional luxury furniture is also
supporting market growth in developing economies like India. Residential re-modelling and replacement
will continue to account for luxury furniture demand as homeowners replace older furniture with newer
products.
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SOME INDIAN LUXURY BRANDS

ART D'INOX : Part of Jindal Group, is a premium designer home fashion lifestyle brand extending kitchens
and home-ware solutions
ALSORG : a premium brand in Bespoke furniture, wardrobes and kitchens
Asian Paints Royale Play - Having a range of textured finishes, inspired from Italian aesthetics
Baaroq Designs – a premium lifestyle brand offering a one-stop solution for luxury interiors, also into
customisation of door handles, bathroom accessories & fireplaces.
Beyond Designs - an interior design & furniture company, doing turnkey high-end projects
Bharat Floorings & Tiles - Designing and installing floors since 1922 for landmark buildings, hotels,
religious places, boutiques etc.; International Range Inspiration
Cottons & Satins by Mala – offer a versatile collection of fabrics, cushions, wallpapers, draperies, rugs &
furniture.
Global Living Emporio India’s largest International Décor Mall is a complete home decor destination store,
housing 60 brands from 35 countries
Good Earth – Unique products and crafts
Sarita Handa – Luxurious cushions, bed linen and fabrics.
Top furniture brands in India

FOREIGN LUXURY BRANDS IN INDIA
Top Italian Furniture Brands in India
AMTICO FLOORING
American Home Decor Brand Ashley

3.6 SMART HOMES
The Indian smart home market is expected to surpass US$ 9 billion by 2025. From enhancing home security
to controlling lights, fans and electronics from miles away, smart homes have come a long way in recent
time. Many brands leveraged Alexa and Google Home to match the expectations of the tech-savvy
homeowners. Prices of such devices dropped as well, making it more affordable for the mass market. Smart
homes are residences which are equipped with devices that anticipate and respond to the requirement of
the owner in an effective and efficient manner. Smart home systems have witnessed an unprecedented
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demand in the recent years, due to increased concerns for safe and secure living environment, especially
concerning safety functionalities and discrete monitoring for elderly people.
The rising need for consumer convenience, safety and security, energy consumption is the major driver of
the smart home market. Moreover, factors such as improved lifestyle, increase in disposable income of
people, and surge in awareness about smart automated systems have boosted the adoption of smart home
devices, thus driving the India smart home market growth.
In India, the share of population over the age of 60 is projected to increase from 8 to nearly 20% in 2050.
This demographic trend is expected to continue and will significantly influence social and economic
structures. Also, the explosive population growth and dynamic shift in urban sprawl, coupled with the
economic growth of megacities in the emerging economies, would pose a variety of opportunities for
companies operating in the smart home market segment. According to The World Bank, in 2018, over 34%
of the Indian population lived in urban areas. By 2030, roughly 41% of the population is expected to live in
urban areas. This creates an enormous opportunity for the smart home market players.
The India smart home market is driven by factors such as significantly growing IoT market, cost reduction
measures enabled by home automation systems, manufacturers expanding their product portfolios, and
increasing importance of home monitoring from remote locations. With the increasing demand of smart
home devices, security and privacy breach is also increasing. The issues pertaining to privacy and security
breach are restraining the growth of the smart home market.
India Smart Home Market - By Application Areas
• Smart Appliances captured maximum share of the India smart home market.
• Control and Connectivity is the second largest application segment of the India smart home market,
being followed by security market segment.
• Energy Management application segment captured the least share of the Smart Home market.
• The average revenue per Smart Home in the Comfort and Lighting segment currently amounts to
around US$ 41.
Key Companies Operating in India in the sphere of Smart Homes
ABB
AMAZON
BLURAMS SYSKA
LG
MyGate Home Security
Panasonic Corporation
Sony Corporation
Samsung
PHILIPS
XIAOMI
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4. LEGISLATION / IMPORT DUTIES / TRADE STATISTICS
4.1 LEGISLATION
Most products in these sectors can be freely imported in India as there is no special legislation to enter the
Indian market.
Only some household appliances and some light products falls under compulsory certification of the Bureau
of Indian Standards (BIS). For this procedure, samples must be sent, and the procedure is time consuming.
Head (FMCD)
Bureau of Indian Standards (BIS)
Room No. 459, Manakalaya Building
9, Bahadur Shah Zafar Marg, New Delhi – 110002.
Tel: +91 11 23230131/3375/9402 - +91 11 23608280/8319/8449
Email: fmcs@bis.gov.in

4.2 IMPORT DUTIES
The Indian government is promoting “Make in India”. This policy reflects a lot in the duties to be paid at
entry. Machinery will be lower duties and consumer goods will be higher duties. The duties are normally
reviewed in February/March, when the new budget is announced.
There is no “Free Trade Agreement” between India and the European Union. The negotiations have recently
restarted and India wants to come to an agreement on a short term.
The Indian duties basically consist of 3 parts for the products.
1. Basic Customs Duty (BCD)
2. Social welfare surcharge (SWS): this duty is normally 10% of the Basic Customs Duty (BCD)
3. IGST is comparable to VAT. If the end user is a company, the tax will not be a cost to them.
Indian customs has a portal where the rates of duties are available but due to instability of the information,
we would suggest you to contact our office to obtain specific information with regards to duties on your
product(s).

Examples:

9401 seats: total duties including GST 50,45 % (25% BCD, 10% SW, 18% IGST)
9403 other furniture and parts: total duties including GST 50,45 % (25% BCD, 10% SW, 18% IGST)
9405 mattress supports, articles of bedding and similar furnishing (cushions, mattresses, pouffes, pillows,
quilts, …): total duties including GST 50,45 % (25% BCD, 10% SW, 18% IGST)
9406 Lamps and lighting fittings (bulbs need BIS certificate): total duties including GST is 50,45 % (25%
BCD, 10% SW, 18% IGST) or 50,45 % (25% BCD, 10% SW, 18% IGST)
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4.3 TRADE STATISTICS
Information on import to and export from India on all products and trade statistics is available on Indian
Ministry of Commerce. You can find import and export figures up to 8-digit HS code in INR and USD, yearly
from April to March.
Eg for 9403 – furniture, the top 3 exporting countries have been China, Malaysia and Italy.
Import: Commodity-wise all countries
Sorted on values of year 2020-2021

Commodity: 9403 OTHER FURNITURE AND PARTS THEREOF Unit:
S.No.

Country

Values in US$ Million
2019-2020

1.

CHINA P RP

2.

2020-2021

Quantity in thousands

%Growth

280.07

165.00

-41.09

MALAYSIA

69.52

37.93

-45.44

3.

ITALY

41.44

35.58

-14.15

4.

GERMANY

25.35

15.93

-37.15

5.

SRI LANKA DSR

17.70

12.06

-31.85

6.

SINGAPORE

21.01

10.47

-50.17

7.

HONG KONG

11.56

7.00

-39.39

8.

USA

9.59

6.15

-35.87

9.

BANGLADESH PR

3.76

5.49

46.11

10.

UK

7.42

4.76

-35.85

2019-2020

2020-2021

%Growth

TRADEMAP
E.g.: Belgium’s exports to India for 5802 – Terry towels & similar fabrics
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5. PLAYERS ON THE INDIAN MARKET
5.1 ONLINE – E-COMMERCE MARKET
The booming e-commerce market in the country will be worth US$ 86 billion by 2024, according to the
research firm Forrester. The preference for purchasing products online has gone up significantly due to the
pandemic and the apprehensions around stepping out. Many players have started entering this booming
sector, whose growth seems very optimistic.
The online furniture market in India has been on an upward growth trajectory and one of the key
contributors, behind the swift growth of the segment is the transition in consumer behaviour from offline
to online. The online furniture segment is growing at a CAGR of 80-85 percent, potentially making it one of
the major growth drivers for the industry.
The ongoing pandemic has led to increased reliance on online retail for purchasing needs, even among
traditional consumers. Pepperfry's online business has risen to 120% of pre-lockdown levels, indicating
amplified use of e-commerce options. This growing transition from offline to online is not only restricted
to tier 1 cities but is also penetrating more traditional markets in tier 2 and 3 cities. In fact, Pepperfry's
first-time buyers (FTB) numbers grew at a faster rate than repeat buyers in Tier-2 cities.
India’s lockdown helped bolster IKEA India's online business, which now accounts for 40% of total sales
compared to about 10-15% a year ago, according to the CEO of Ikea India.
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India’s icon Mukesh Ambani, Reliance Ventures Ltd. also picked up 96% stake in online furniture retailer
Urban Ladder in November 2020.
Another company Furlenco, opened in 2012, is into online rental furniture with presence in major cities of
India. It raised US$ 140 million in a mix of debt and equity to tap the international market also.
Major Online Players:
• AMAZON INDIA
• EVOK by Hindware
• DURIAN INDIA
• EMMA MATTRESS
• SOHO MATTRESS
• FLIPKART
• HOMELANE - HOME INTERIOR
• HOMETOWN
• PEPPERFRY
• WOODENSTREET (also has imported furniture)
• DESERTCART
• VITRA INDIA (Swiss)

5.2 FOREIGN PRESENCE IN INDIA
Flemish Presence in the Interiors Sector
 Nyobe (Belgotex Group)


Balta Group - Modulyss



Deceuninck India



DYNACO - Entrematic Doors



BEKAERT – Mattresses ; BEKAERT Industrial Flooring



Luxeqo Mattress



Arte International_Wall Coverings



Omexco



Marshalls



Design Wrap (Grandeco) Grandeco Group

Non-Flemish Presence
 DEVON & DEVON - Ireland
 IKEA - Sweden
 IDUS - Italian
 VIVONODESIGNS - Italian Brings together luxury furniture brands like Rimadesio, Paola Lenti,
Henge, MDF Italia, Moroso, Horm, ICF.
 KNOLL - USA (also in Mumbai, India)
 Louis Poulsen - Denmark
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6. TRADE FAIRS & CONFERENCES
Home Décor – Gifts – Houseware (HGH) , 10th Edition
30 November – 3 December 2021, Greater Noida
Visitor’s Profile
Note: - The HGH Fair connects international and Indian brands and manufacturers with the retailers,
importers, distributors, institutional buyers and interior designers.
Products: Home Textiles, Home Decor, Small Furniture, Houseware, Gifts and Services
INDEX Fair
22-24 July 2022, Pragati Maidan New Delhi; 3-5 June 2022 - Mumbai

Note: - A platform to showcase interior products and materials, from home and hospitality to contract,
architecture and design.
Interior Lifestyle India (Formerly Heimtextil)
3-5 March 2022, Mumbai

A premier trade fair for Home Décor, Interior Decoration and Gifts
ZAK Door & Windows Expo
2-5 December 2021, Mumbai
Products: A leading exhibition on Doors, Windows & Façades
Light & Led Expo
3-5 November 2022, Pragati Maidan New Delhi
One of the largest shows on lighting in India. It brings together the largest players in the lighting industry
to showcase their latest technologies and innovations.
EVENTSEYE.COM - MORE RELATED FAIRS FOR INTERIORS

7. CHALLENGES ENTERING THE INDIAN MARKET
When entering the Indian market, one must try to understand India.
India is a very competitive and a price driven market and one which requires a whole lot of patience. The
whole world wants to do business with the fastest growing economy in the world and Indians are extremely
good negotiators. Indian importers can be very enthusiastic about your product, which can give you the
feeling, that the deal is done. To avoid wrong expectations, good communication and a close follow-up is
key. As the communication is in English, we think we are speaking the same language and we underestimate
that our way of communication is different.
As the size, geography, culture and weather of the country is vast and varies, you will have to decide which
region/cities will be most successful for your product(s). As importers often don’t cover the whole country
due to its size, you will probably deal with different local importers.
Some importers are interested in a new brand and buy some products, but they don’t really develop the
business. To avoid this and in a rapidly evolving market where consumer profiles and preferences keep
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changing, you should define how to position your product on the market. This will encourage a
long-term relationship with the importer. Assisting the importer with product placement, assures that the
negotiations are not only about price.
Social media is very important in India. Advertisement is not that expensive, and one can reach a very
broad diverse public.
There is a lot of administration that importers must deal with, so the formalities from your end, can be
time consuming and are not always very clear. Also, to survive in India, one requires a lot of patience and
a long-term approach as the dynamics of the country keep changing.
Also imported products do become expensive after considering all duties, but Indians still have a very good
appetite for international branded products and are open to changing lifestyles. As India in general is a
price sensitive market, there is a tendency for many Indians to look at Chinese products. People doing their
interiors at times hop on a flight and plan arrangements to import luxurious Chinese stuff, which result in
being cheaper than buying local also.
Options for international players:



Work with organized importers to develop long term business
Enter Indian market directly and set up their own marketing, distribution and warehousing

Testimonial / Thought process of a Flemish company to enter Indian market
For a Belgian company engaged in interior products, they should try to establish a local – regional
partner/distributor. The role of the distributor, besides maintaining inventory, would be to connect with
institutional customers as well as architects & interior designers.
This is the approach of most international companies in products such as floorings, etc.
The only major concern for the Belgian manufacturer would be to choose the right local partner, who can
professionally promote the products in the target market. The other main concern is the price sensitive
nature of the Indian market, which poses a problem with the current high value of the Euro & increased
tariffs.

8. CONCLUSION
The home interior market in India is growing rapidly in all categories.
The market is very price sensitive, and the import duties are high. In the luxury segment, a lot of furniture
is bought in and from China directly. The import duties for products from China are the same as for
products from the EU. Travel to China for shopping furniture stopped due to the pandemic, so this could
be an opportunity for other luxury brands to sell their products on the Indian market.
The retail is spread amongst local small shops and bigger shops. The shops with the same kind of products
are often concentrated in the same areas (markets). Not a lot of chains have shops all over India, so often
an exporting company will need several importers/distributors. For furniture, still a lot is locally made by
hand.
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Social media is important to put a product on the map. A lot of influencers and designers are very active.
Advertisement is not that expensive, and one reaches out to a broad number of possible consumers.
E–Retail is booming due to the pandemic and the rising number of smartphone users. As India is such a
vast country, the newer products are only on offer in the bigger cities. E-commerce brings the range of
products in an easy way all over India.
The project market is large due to the high number of luxury hotels, malls, cinema’s, restaurants, …
Imported products should be adapted to the Indian climate and way of living. Beds are normally bigger
than in Europe, wallpaper needs to be seepage proof, carpets must be resistant against dust and humidity,
outdoor furniture needs to be climate proof, kitchens should be adapted to Indian cooking, …
There is potential for Flemish companies to be successful on the Indian market, armed with a long-term
plan and a good follow-up.

9. MAGAZINES / PUBLICATIONS / ADVERTISING PLATFORMS
Architecture+Design
2. Architect and Interiors
3. Architectural Digest
4. Better Interiors
5. Building And Interiors
6. Construction World
7.
Domus India
8. Good Homes India
9. Home & Design Trends
10. Interior Exterior
11. The Ideal Home and Garden
1.

////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////
17.11.2021

Interior design in India

Page 23 of 31

10. LIST OF ADDRESSES
10.1 ORGANISATIONS
The Indian Institute of Architects (IIA)
Address:
Tel:
E-mail:
Website:
Notes:

5th Floor, Prospect Chambers, Annexe Dr. D.N. Road, Fort, Mumbai-400001
+91 22 22046972
iiapublication@gmail.com
https://indianinstituteofarchitects.com/
Established in 1917, the institute today has more than 20,000 members and plays
a major role in promoting the profession of architecture by organising and uniting
the Architects of India to promote aesthetic, scientific and practical efficiency of the
profession both in Practice and in Education.

Indian Sleep Products Federation (ISPF)
Contact Person:
Details
Address:

Tel:
Website:
Notes:

Mr. Rakesh Chahar, Chairman
Email: ispf.0813@gmail.com
A/5, Veerabahu Nagar, Pettai., Tirunelveli – 627 010, Tamil Nadu
+91 9840824627
https://ispf.co.in/
List of members
NISPF was formed to unite the players in sleep products and bring about the
importance of the sleep industry.

Association of Furniture Manufacturers & Traders (AFMT)
Email:
Address:

Tel:
Website:
Notes:

info@amt.in
c/o Form Design (India) Pvt. Ltd., 108, Bharat Indl. Estate, L.B.S. Marg, Bhandup (W),
Mumbai 400078
+91 22 32440508
http://www.afmt.in/
List of members
An association of manufacturers, traders and importers of furniture products,
components and accessories. A common platform to voice the competence
and capabilities of its members and create a conducive business environment.

FICCI Furniture Committee
Contact Person:
Details
Address:
Tel:
Website:
Notes:

Mr. Rudra Chatterjee, Chairman
Ms. Mousumi Ghose, Asst. Secretary General & Head
Email: mousumi.ghose@ficci.com ; Rudra.chatterjee@obeetee.com
FICCI House, Tansen Marg, New Delhi
+91 33 40067210, 40035347 (D), +91 11 23738760-70 (Extn.)
https://ficci.in/sector-furniture
Committee formed with leading furniture manufacturers, exporters and retailers. It
addresses issues related to policy & strategy and interacts regularly with the
Government, industry and stakeholders to address the challenges and work on
different issues including availability of raw material, build scale, reduce logistics
cost, skill development, capacity utilization, ease of doing business. The committee
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is also working with Central and State Governments on identifying and setting up
of furniture hubs.
Indian Institute of Architecs (IIA)

Details
Address:
Tel:
Website:
Notes:

Email: iiapublication@gmail.com
5th Floor, Prospect Chambers, Annexe Dr. D.N. Road, Fort, Mumbai – 40000
+91 22 22046972, +91 22 22884805, +91 22 2281 8491
https://indianinstituteofarchitects.com/
The national body of architects in the country. It promotes the profession of
architecture by organising and uniting the architects of India to promote aesthetic,
scientific and practical efficiency of the profession IIA is represented on various
national and international committees connected with architecture, art and the
building industry and is also actively associated with International Union of
Architects (UIA) Commonwealth Association of Architects (CAA) and South Asian
Association for Regional Co-operation of Architects (SAARCH).

OTHER ASSOCATIONS

ASSOCIATION OF FURNITURE MANUFACTURERS & TRADERS (AFMT)
BUILDING MATERIALS AND TECHNOLOGY PROMOTION COUNCIL
CONSTRUCTION FEDERATION OF INDIA
INDIAN GREEN BUILDING COUNCIL
WINDOW & DOORS MANUFACTURERS ASSOCIATION
ELECTRIC LAMP & COMPONENT MANUFACTURER’S ASSOCIATION OF INDIA (ELCOMA)

10.2 ARCHITECT FIRMS & INTERIORS DESIGNERS
Amit Khanna Design Associates

Contact Person:
Details
Address:
Tel:
E-mail:
Website:
Notes:

Ms. Ankita Sagar, Manager / Mr. Amit Khanna - Founder
Email: ankita@akda.in
B 6/7, Block C, Vasant Vihar, , New Delhi -110057
+91 11 41704150
mail@akda.in
https://www.akda.in/
An architecture and construction firm integrating the disciplines of architecture and
sustainability

Bobby Mukherjee and Associates

Contact Person:
Address:
Tel:
E-mail:
Website:

Mr. Bobby Mukherji, Founder
B224, Basement, Greater Kailash -1, , New Delhi -110 048
+91 11 41552280, +91 1141552281
bmadelhi@bobbymukherji.com
https://www.bobbymukherji.com
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Notes:

Caters to an ever-growing number of projects not just within India but also in
The Middle East, The United Kingdom, The USA, Indonesia, Bhutan, China,
Caribbean Islands (British West Indies) and Nigeria among others. BMA has to its
credit some of a few prestigious projects. Amby Valley, Sahara Lake City, BMA has
designed Lalit Hotels in Chandigarh, Jaipur, Kolkata, Delhi and Srinagar.

C.P.Kukreja Associates
Contact Person:
Address:
Tel:
E-mail:
Website:
Notes:

Creative Group

Contact Person:
Details
Address:
Tel:
E-mail:
Website:
Notes:

Design Associates
Contact Person:
Details:
Address:
Tel:
E-mail:
Website:
Notes:

Design Consortium
Contact Person:
Details
Address:
Tel:
E-mail:
Website:
Notes:

Mr. S.K. Nandi, Chief Architect
D 1 Green park , Ashirwad Complex, , New Delhi -110016
+91 11 268863953, +91 11 268863957
cpka@cpkuckreja.com
www.cpkukreja.com
CPKA is a Delhi based multi-disciplinary architecture & engineering firm with a highly
qualified and professional team of Architects, Planners, Structural Engineers, and
Surveyors in India.The firm has been selected by on eof world's leading architectural
journals, " World Architecture , u.K." amonsgt the top 100 architecture firms in the
world.
Mr. Gurpreet Shah, Architect
Email: bd@creativegroup.co.in
Mobile: +91 9999865596
S-21, Main Chhatarpur Rd, Asola, Chhatarpur, , New Delhi -110074
+91 9990107773
contactus@creativegroup.co.in
http://www.creativegroup.co.in/
Internationally recognized Design Consultancy & Architecture Firm in Delhi, India.
Established in 1973 the firm has 50+ years of experience delivering award-winning
architectural projects across Infrastructure, Aviation, Real Estate, Commercial, Malls,
Institutional, Industrial and Corporate sectors.
Mr. Puneet Dangi
Mobile: +91 99582566571
23-26 2nd Floor Star City mall, Mayur Vihar Ph I Extn, , New Delhi -110092
+91 11 43077600
designainc@gmail.com
http://designassociates.in/
Architecture Firm
Mr. Nilanjan Bhowal, Principal Architect
Email: nilanjan@descon.in
Mobile: +91 9810166846
I-1778, Lower Ground Floor, Chittaranjan Park, , New Delhi -110019
+91 11 41603979, 41603980
design@descon.in
http://designconsortiumindia.com/
Into Urban Design, Institution, Hospitality, Residential, Conservation, Corporate
architecture. Founder is KU Leuven Alumini.
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Designplus Architecture

Contact Person:
Address:
Tel:
E-mail:
Website:
Notes:

IBI Group

Contact Person:
Details
Address:
Tel:
Website:
Notes:

Mr. Sohrab S Dalal, Managing Director
Unit 129, First Floor, Vipul Agora, MG Road, , Gurugram -122002
+91 124 4684300, 4684349
info@dpa.co.in
http://www.dpa.co.in/
Is an integrated design consultancy firm having decades of experience in campus,
building and interior design.
Ms. Zohra Mutabanna, General Manager
Mr. Deepak Darda, Head - India operations
Email: zmutabanna@ibigroup.com ; ddarda@ibigroup.com
Mobile: +91 98714 88488
410, Time Tower Mehrauli Gurgaon Road, , Gurgaon -122 002
+91 124 4840700
www.ibigroup.com
IBI group is a multi- disciplinary architecture, engineering,consulting and design firm
.

Lipika Sud Interiors Pvt Ltd.

Contact Person:
Details
Address:
Tel:
E-mail:
Website:
Notes:

Ms. Lipika Sud, Founder
Email: lipika@lipika.com
Mobile: +91 9910699181
W 26, Greater Kailash II, , New Delhi -110048
+91 11 41811491
info@lipika.com
www.lipika.com
A leading interior designing, furniture designing, architecture, turnkey design
solutions, consultancy services.She is Chairperson of the Indian Interior Designers (
Delhi Regional Chapter)

Mahendra Raj Consultants Pvt Ltd.

Contact Person:
Details
Address:
Tel:
E-mail:
Website:
Notes:

Mr. Krishna Hegde, Architect
Email: khegde@mrc.co.in
A 143 Okhla Industrail Area Ph-I, , New Delhi -110020
+91 11 26817661, 62
admin@mrc.co.in
www.mrc.co.in
Projects in civil and structural engineering
The activities of the group have been diverse involving varied projects, ranging from
residential, commercial and utility buildings to multi-disciplined heavy industries,
large span structures, marine, air and surface transport facilities. The group prides
itself for having designed a number of large span ad high-rise structures, some of
which when built were the first of their kind in the country.

Manjeet Bullar Design

Contact Person:
Details

Mr. Manjeet Bhular
Email: arteform@rediffmail.com
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Address:
Tel:
E-mail:
Website:
Notes:

Mobile: +91 9811021938
M 86 Outer Circle Connaught Place, , New Delhi -110001
+91 9811463663
manjeetbhullar@rediffmail.com
https://www.manjeetbullar.com
Manjeet Bullar is a premier planning , design and manufacturing company in India.
It provides unique solutions in space planning , building construction , architectural
and interior designing, furniture designing and manufacturing etc. The company has
an excellent record of handling a large number of prestigious projects with success.

Morphogenesis Architecture

Contact Person:
Details
Address:
Tel:
E-mail:
Website:
Notes:

Nostri Architects
Contact Person:
Details
Address:
Tel:
E-mail:
Website:

Ms. Priyanka, Architect
Email: priyanka@morphogenesis.org
Mr. Sonali Rastogi, Architect
Email: sonali@morphogenesis.org
N85B, Panchsheel Park, , New Delhi -110017
+91 11 41828070
contact@morphogenesis.org
https://www.morphogenesis.org
Morphogenesis is one of India's leading award-winning Architecture and Urban
Design practices. The firm reinterprets regional architectural roots and consistently
employs passive design solutions for a unique contextual language. Having projects
in various countries and cities.
Mr. Adil Pasha
Email: apasha@nostriarch.com
A57 Basement, Sector 4, near Wave Office, , Noida -201304
+91 120 4266711
newdelhi@nostriarch.com
https://www.nostriarch.com

Spread Home Products Pvt. Ltd

Contact Person:
Details
Address:
Website:
Stores:
Notes:

Studio US Design
Contact Person:
Address:

Mr. Mohit Modi, Managing Director
Email: customercare@spreadhome.com
A 27, G.T. Karnal Road, Indl. Area, New Delhi – 110033
https://www.spreadhome.com/
store locator
Entered into the business of Bed, Bath & Home Decor in 1999. It is the sole distributor
for some of the famous brands like Esprit, United Colors of Benetton, Tom Tailor,
Pierre Cardin, Spirella. Spread has been the pioneer in introducing latest fashion and
technology like Micro Fibre Duvets & Pillows, Tencel, Aloe Vera Sheets, Air Cotton
Towels, and High Count Sheets etc. Spread distributes these products at over 300
stores all over India in more than 40 cities. Awarded as Best Home Brand by Shoppers
Stop for 5 years in a row
Mr. Sumit Nath, Founder
D-15 Basement Jangpura Extension, , New Delhi -110014
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Tel:
E-mail:
Website:
Notes:

+91 11 4365 2321
info@studiodesign.com
www.studiodesign.com
This boutique firm is specialised in architecture and interior design for hospitality
sector. The firm has a long list of over 120 projects for the hospitality sector
includingr boutique hotels, bars, restaurants and nightclubs.

StudioIAAD - Its all about Design
Contact Person:
Details
Address:
Tel:
E-mail:
Website:
Notes:

Ms. Rachna Aggarwal
Email: rachna@iaad.inrachna@iaad.in
Level 3, North Wing, Arcade at Moulsari Avenue, DLF Phase 3, , Gurugram -122010
+91 124 4256870
admin@iaad.in
https://www.iaad.in
IAAD has established itself as a practice that creates memorable spatial experiences.
Their interior space articulation for diverse project types covers workspaces, Retail,
Experience Centers, Hospitality, Clubs, Cinemas, Schools and Residences has been
recognized for strong design aesthetics, innovative use of materials and impeccable
finishes.

Vijay Gupta Architects

Contact Person:
Details
Address:
Tel:
Website:
Notes:

LIVSPACE

Contact Person:
Details
Address:
Tel:
Website:
Notes:

HOME SAAZ
Contact Person:
Details
Address:
Tel:
Website:
Notes:

Mr. Vijay Gupta, Chief Architect
Email: info@vga.co.ininfo@vga.co.in
603, Chiranjiv Tower 603, Chiranjeev Towers, Nehru Place, , New Delhi -110019
+91 11 26414763
www.vga.co.in
Vijay Gupta Architects is composed of top- notch architects, Engineersand Planners.
Their projects cover the gamut of Educational Institutions, Commercial, health care,
residential and recreational segments.

Mr. Ramakant Sharma, Co-founder and COO,
Email: care@livspace.com
Locations all over India.
+91 9148484666
https://www.livspace.com/in/
Livspace is a large interior design and home renovation one stop platform for home
interiors that connects interior designers, homeowners and vendors.

Mr. Anil Batla, Managing Director

Email: homesaaz@homesaaz.in ; customercare@homesaaz.in
J-44 Central Market Lajpat Nagar-II, New Delhi -110024
+91 9810688899
https://www.homesaaz.in/
A leading distributor, supplier and trading company of all type of bedroom, home
décor, flooring, furnishing items, etc.
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RK Foam House

Contact Person:
Details
Address:
Tel:
Website:
Notes:

Mr. Katyal, Proprietor
Email: rkhouse@gmail.com
WZ 18 ,19 20 Uggar Sain Market, Tilak Nagar, New Delhi 110018
+91 11 41077658 - +91 8130990657 - +91 8130990659
https://www.rkfoampvtltd.com
A stand-alone retailer of mattresses selling various renowned brand of mattresses

ARCHITECTS & INTERIOR DESIGNERS LIST FROM WEST INDIA

Architects in West
India.docx

Interior Designers in
Mumbai .docx

OTHER DESIGN STUDIOS
Aamir & Hameeda
Sobha Interiors
Acme Interiors
Ace Interiors
Chaukor Studio
Futomic Designs
Bonito Designs
Carafina Interior Design
A Further List of Interior Design/Architectural Firms
Luxury Connect A “Luxury Knowledge Company” that provides luxury brand consulting, that specializes in innovative and

effective luxury brand development and management strategies across various categories including “Homeware & Interior Design”
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Disclaimer:
We, at Flanders Investment and Trade (FIT), New Delhi have provided the above information in good faith
and intentions and is not a substitute for your own due diligence. Flanders Investment and Trade accepts
no liability for any consequences arising out of the contents of this report, for any errors, omissions or
incompleteness, and no warranty is given or responsibility accepted as to the standing of any individual
firm, company or other organization mentioned.
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