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1 HOSPITALITY SECTOR 

 

The hospitality sector in South Africa is poised for further growth in the next five years, 
strengthened by inbound travellers amid a difficult and volatile economic climate. One of the 
positive outcomes for the hotel market in South Africa was the amendment of visa requirements 
that required foreign visitors from certain countries to provide biometric data in person. 
International visitor numbers to South Africa rebounded significantly in 2016 with a 12.8% increase 
as compared to the 6.8% decrease in 2015. 

 

Visits from China and India increased in 2016 as a result of the relaxation in the visa requirements, 
Travellers from China to South Africa increased by 38% and India recorded a 21.7% increase. Of 
non-African countries, the UK is still the largest source of visitors to South Africa at 447,840 in 
2016. Of the African countries, the largest number of foreign visitors to South Africa in 2016 came 
from Zimbabwe at 2 million, followed by Lesotho at 1.8 million and Mozambique at 1.3 million. It 
is promising to note a growing number of new hotels planned for the South African market over 
the next 5 years.  

 

Tourism in South Africa continues to remain popular, with Cape Town being the main tourist 
attraction. The increase in foreign visitors has been led by an upswing in business travelers to 
South Africa for events, meetings, exhibitions and conferences. South Africa has become a popular 
destination for international conferences. The South African government supports the tourism 
industry as a means of attracting both tourist and business travellers. Business tourism has 
increased over the years and it has been recorded that approximately 40% of business travellers 
return to South Africa within 5 years as a tourist. 

 

Johannesburg is the leading business destination in South Africa. The city hosts 
numerous conventions that attract both domestic and international participants. However, most 
of the growth in the sector is expected to be generated in Cape Town. Durban is a much smaller 
market than either Johannesburg or Cape Town, and is a popular destination for domestic tourists 
rather than for international tourists. 

 

1.1 HOTEL ACCOMMODATION 

South Africa has a long history of hospitality with its roots originating from Europe.  Over time, 
the South African hospitality industry has grown into its style of hospitality which incorporates 
the warmth of the African people. Most of the South African hotels revolved around family resorts 
which had been set up for the South African market as the country was under sanctions, very few 
international travelers came to South Africa. 
 
The early forerunners of South African hotel groups were the tales of 'Three Cities' which were 
the world class 5 star hotels, namely the Heerengracht Hotel Cape Town, The Carlton Hotel 
Johannesburg and The Royal Hotel in Durban.  Today, the historic Royal Hotel in Durban, KwaZulu-
Natal, in is the only hotel left of the trilogy. In the early 1980’s, an influx of professional German 
and Swiss hoteliers came to South Africa, who imparted necessary standards for the South African 
hotel industry which are still visible today.  In 1994, the South African elections saw a significant 
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influx of international guests which required the building of five-star hotels throughout South 
Africa due to the high demand thereof. 

 

There has been relatively little growth in the number of available rooms over the past 5 years with 
a cumulative increase of only 700 rooms between 2011 and 2016. In the run up to the FIFA World 
Cup in 2010, there was a large increase in available rooms that led to a decline in occupancy rates, 
which dampened investment following the event. Over the past five years, the occupancy rate has 
edged up, surpassing the 60% 

level and reaching 61.2% in 2016. This gain has stimulated interest and a number of new hotels 
are expected to open in the next 5 years. Openings in 2017 include Radisson Blu Hotel & Residences 
and Radisson Red V&A Waterfront, both four star hotels; the four star Maslow Time Square Hotel 
in Pretoria; the three star hotel Tsogo Sun Stay easy Cape Town; and the Tsogo Sun - Sun square 
Hotel Cape Town and the Silo Hotel, also in Cape Town. Marriott Executive Apartments and 
Marriott Melrose Arch, both four star hotels in Johannesburg, are expected in 2019 along with the 
Radisson Blu Hotel Umhlanga in Durban and the four star AC Hotel by Marriott in Cape Town. 

Interestingly, and yet little-known: the Radisson Hotels belong to the Belgium-based Rezidor-
Group. 

 

Marriott Cape Town Foreshore, Hilton Garden Inn, and Residence Inn Cape Town Foreshore are 
four star hotels with planned openings in 2020. The South African economy has been weakening 
in recent years, falling to 0.3% growth in 2016. Economic growth is expected to pick up marginally 
in 2017.  

1.1.1 Hotels/ Room availability Per City 

• Johannesburg 

After rebounding in 2015 following several years of decline, guest nights at Johannesburg hotels 
decreased by nearly 4% in 2016, principally reflecting weakness at three star hotels and in the 
economy market. Rising room rates, however, offset the decline in stay unit nights and overall 
room revenue rose nearly 5%. The growth in tourism in 2016 benefited Cape Town and Durban, 
which are principally tourist destinations. Johannesburg, by contrast, is primarily a business 
destination and fluctuations in tourism generally have little impact in Johannesburg. The 
weakening domestic economy together with more foreign direct flights to Cape Town and Durban, 
may however have contributed to the sluggish performance in Johannesburg in 2016. Four and 
five star hotels did relatively well in 2016. Hotels in Johannesburg are not off to a good start in 
2017 with guest nights down 10% and revenue down 6%. If this pattern continues, Johannesburg 
is likely to experience a decline in hotel room revenue for 2017. 

 
• Cape Town 

Cape Town, by contrast, flourished in 2016 as it is the dominant tourist destination in South Africa 
and the jump in visitor numbers benefited hotels. With tourist attractions in the Cape Town area 
recording record visits during the 2016 - 2017 festive season, Cape Town hotels are off to a 
promising start in early 2017 with guest nights up 2% on top of a strong 2016 and room revenues 
up 14%. Four star hotels, which fared the worst in 2015 with a 4% drop in guest nights, recorded 
the largest rebound in 2016 as guest nights increased 8%. Five star hotels posted the largest room 
revenue increase in 2016 with a 24% rise, principally reflecting a 20% increase in the average room 
rate as Cape Town became a prized destination for luxury travelers in 2016. Over the next five 
years, 55% of all the rooms expected to be added in South Africa will be in Cape Town. Radisson 
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Blu Hotel & Residences Cape Town, Radisson Blu Blaauwberg Cape Town, Radisson Red V&A 
Waterfront Cape Town, Marriott Cape Town Foreshore, AC Hotel by Marriott, Residence Inn Cape 
Town Foreshore, Tsogo Sun Stay easy, Tsogo Sun - Sun square Cape Town, and The Silo, which 
opened in early 2017, will collectively add nearly 1500 rooms over the next 5 years. 

Currently, about 12,000 rooms are available daily. 

 
• Durban 

Durban’s hotel market attracts more tourists than Johannesburg, but fewer than Cape Town. 
Durban benefited from the pickup in tourism in 2016, but a weak business market held down 
overall growth. Durban in early 2017 appears to be doing better than Johannesburg but not as 
well as Cape Town, with guest nights up 3% and room revenue up 7%, benefiting from the ongoing 
strength in tourism, but dampened by a struggling business market. 

 

Overall, some 63,000 hotel rooms are available in the South African market (2016-17). 

2 HOSPITALITY & FOODSERVICE RELATIONSHIP 

South Africa has the largest foodservice market in Sub-Saharan Africa, with a large and highly 
competitive hospitality industry. Hospitality and tourism are fast-growing sectors in the South 
African economy, offering a wide range of accommodation and attracting a mix of business and 
holiday travelers. Growth in international travel and rising room rates have bolstered the 
consumer foodservice market, despite the country’s weakened economy. Despite the impact of 
the recent global economic recession on the South African hospitality sector, data released by 
Statistics South Africa reveals that total income generated by the tourist accommodation industry 
increased by 13.8% in February 2016 compared with the previous year, whereas income from 
accommodation increased by 15.4%. 

 

South Africa’s world-renowned wines and cuisine draw millions of tourists to the country, and 
tourism is a major contributor and one of the fastest growing sectors of the South African 
economy. Tourism travel to South Africa has increased since the end of apartheid in 1994. 
According to recent tourism figures, numbers of international tourists to South Africa has 
increased. The hospitality and tourism sector is dominated by independent and franchised 
foodservice players.  

 

It includes contract caterers who tailor their services and products to high-end consumers. In 
general, foodservice providers do not import food and beverages directly; instead they buy local 
and imported products from local manufacturers, wholesalers, and distributors. Convenience 
stores, shopping malls, supermarkets, and airports play a vital role in the industry. The foodservice 
industry is comprised of the commercial and institutional/service sectors. The commercial sector 
includes hotels, restaurants, fast food independents, fast food chains, clubs, and national 
parks/resorts. Within the commercial sector, the franchise industry continues to grow due to a 
shift in consumption away from eating at home. 

 

The institutional/service sector includes transport services, health (public and private hospitals), 
educational institutions, and prisons. It is dominated by a few large contract catering companies 
including Fedics (owned by Tsebo Outsourcing Group), Kagiso Khulani Supervision Food Services 
(owned by Compass Group Southern Africa), and Royal Mnandi (owned by Bidvest Group). 
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3 SOUTH AFRICAN FOODSERVICE SECTOR 

The foodservice sector incorporates a diverse mix of outlets, including cafes, bars, full service 
restaurants, fast food, street stalls and home delivery. The industry has shown consistent growth 
with take away and fast food expanding at 10% per year and overtaking restaurant growth which 
is currently at 6%. This expansion has been fueled by a sharp increase in the number of 
foodservice outlets which, in the last nine years, have increased at 7% per year from roughly 76 
000 outlets in 2006 to around 123 000 today. A significant number of these outlets (70%) are in 
the informal sector (mainly street vendors), with the remaining 30% split roughly equally between 
cafes/bars, full service restaurants and fast food outlets. Given the current poor economic 
environment and weak consumer sentiment, it is expected that a short-term softening in growth 
trends but we believe there is significant room for long-term upward momentum in the local 
foodservice industry.  

Over the last decade, additional factors, such as lifestyle trends towards convenience, more eating 
out and an increasingly diverse restaurant offering have contributed to a sustained increase in 
foodservice spend globally. Other factors have included greater efficiency of foodservice 
companies making meals more affordable and more two- working parent households. On average, 
South Africans spend only 10% of their food bill on eating out. As the economy develops in the 
long term, we believe higher income levels will translate into an increased spend on eating out 
and that the future for foodservice spend remains bright. This is despite current local constraints 
on income growth and spending power. 

The fast food and restaurant sector consists of a blend of home grown and international brands. 
The biggest international player in the market by store count is KFC, owned by global giant, YUM 
Brands. KFC has 828 outlets, followed by McDonalds with 238. While international players certainly 
have a solid and expanding presence, the graphic opposite highlights the strength of local home 
grown brands. JSE-listed Famous Brands is the home of several local iconic fast food brands such 
as Wimpy, Steers and Debonairs. The Spur Group has established the Spur brand as a household 
name and continues to achieve success with Panarottis. 

Chicken remains the largest fast food category, accounting for nearly 50% of the total fast food 
market, followed by burgers (25%), fish (10%) and pizza (5%). While all categories have experienced 
good growth in recent years, the burger and pizza categories have done best due to faster store 
roll-outs and the arrival of international brands. 

The South African foodservice industry remains an exciting one, with strong brands and world-
class local companies. Despite the economic headwinds the country is facing, which will likely 
curtail consumer spend in the short term, it is believed that the medium-term prospects for 
further industry growth remain bright. 

 

3.1  FOODSERVICE INDUSTRY TRENDS IN SOUTH AFRICA - 2017 

Tax on Sugary Drinks: South Africa, Finland, Belgium, the United Kingdom, several U.S. states and 
Hungary recently proposed taxing sugary drinks. Research shows that overconsumption of sugar 
leads to various health problems such as diabetes, obesity and lower fertility. Raising tax on sugary 
drinks aims to help solve this concern. 

Fast Access to Food: Consumers expect to be able to get food anytime they want and anywhere 
they are. This has led to the rise of recipe boxes or meal kits that allow customers to get restaurant 
quality meals at home. Mobile applications that allow customers to order food are also increasing 
and becoming more popular. Customers will want more value for their money. Many foodservice 
operators have continued to develop their menu to offer a wider range of snacks and meals at a 
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wider price range to attract customers. They also offer loyalty programs, targeted mealtime deals, 
weekly specials and promotional pricing to provide customers with more value for their money. 

More International Brands: The entry of international brands will intensify competition. While 
domestic entities continue to rule the foodservice industry in South Africa, more and more 
international brands are trying their luck in the country. Many foodservice operators are launching 
more promotional campaigns, niche offerings and discounts to remain competitive and attract 
more customers. 

Technology Will Play a Larger Role: Technology has helped the food industry make more food and 
lengthen shelf life as well as address problems of nutrition and sustainability. Foodservice 
operators are looking for ways to create affordable products, make nutritious foods grow anytime 
and anywhere and improve meat production while reducing their carbon footprint. Technology 
also helps reduce the hassles of shopping. Online shopping is common today as it allows shoppers 
to purchase their desired products without leaving their home. This trend will continue to grow. 
More chains will use touchscreens, artificial intelligence, kiosks and chatbots to take orders 
through smart TVs, social media and other platforms. Online reservation services also allow 
customers to pick their own seats. As customers and labor restrictions demand for convenience 
and customization, technology will continue to change the foodservice industry. 

Sustainability: Customers want to know what is inside their food and how it is made. They want 
to know how much waste is produced and how much land or water is used. Advocates will 
continue to search for a way to make food waste reduction as automatic as recycling in many 
places. The number of global awareness campaigns focusing on the part of emerging countries 
in reducing waste is also increasing. Customers are also progressively supporting brands that 
support the greater good. They want sustainable sourcing practices, wider corporate social 
accountability and menu transparency. This, of course, will lead to foodservice operations finding 
new ways to improve customer service and experience. 

4 CONCLUDING REMARKS 

The purpose of compiling this report is a means to showcasing the food hospitality sector in 
South Africa. Further to this you will find below the details of Food & Hospitality Africa an 
exhibition which Flemish companies can consider in the future. 

The foodservice and hospitality sector are ever growing and is constantly changing to suit 
international trends. It would be interesting for Flemish exporters to explore these sectors in 
South Africa.  

The 2017 FHA exhibition was well patronized and busy with steady crowds in both halls. A diverse 
range of food and hospitality products were exhibited at the show. Many stands were attractive 
and inviting especially hospitality machines whereby visitors could see the various industrial 
products being showcased as well as demonstrations for example of ice cream machines, coffee 
machines, slush smoothie machinery, industrial dishwashers, industrial cookers and ovens, etc.  

It was interesting to see home products as well such as laminate flooring, bed linen varieties as 
well as upholstered furniture, etc. The Food Hospitality Africa exhibition has been attractive for a 
large number of visitors due to the diversity of products.   

The vibrant Halls showcased a few country pavilions, namely: USA, Chile, Mexico, Korea, Thailand 
and Singapore. There were many local and international companies who had their own big banner 
stands. The various demonstrations and discussion platforms orchestrated by the organizers were 
also informative. The interactiveness of the exhibition will not leave you disappointed. Even 
though there are local manufacturers in South Africa of good quality food and hospitality 
products, international brands is also a growing trend based on status and customer service. 
There are many international hotel groups who have invested in South Africa, here to they look 
for certain brands that will meet their international standards.  
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4.1  FOOD & HOSPITALITY AFRICA 

 

 

 

Website: https://www.foodandhospitalityafrica.co.za/ 

Organizer Details: 

Specialized Exhibitions 

Auditorium Building Gate 2 Cnr, Nasrec 5,  

Nasrec, Johannesburg 

Mr. NICK SARNADAS - Event Director 

Telephone: +27 (0)10 003 3067 

Email: nicks@specialised.com 

 
  

https://www.foodandhospitalityafrica.co.za/
https://www.foodandhospitalityafrica.co.za/+27100033067
mailto:nicks@specialised.com
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4.1.1 Food & Hospitality Africa 2017: Africa’s biggest event for food trade 

A regional event for both the food and hospitality sectors, Food & Hospitality Africa features 
one hall completely dedicated to food & beverage products from around the world, and 
another hall focused on the latest trends in hotel and restaurant equipment. The largest show 
of its kind on the African continent, F&H Africa annually welcomes over 7,000 professional 
buyers over three days;  

4.1.2 Why should you exhibit at Food & Hospitality Africa? 

• Despite the impact of the recent global economic recession, total income generated by 
the South African food and beverage industry increased by 11.5 percent in October 2014 
compared with October 2013. 

• In 2013, total retail sales in South Africa amounted to $38 billion, with steady growth over 
the last five years, and are expected to grow by almost five percent per annum in the next 
five years. 

• As a result of their participation at IFEA 2014, U.S. exhibitors secured export opportunities 
that included 60 serious contacts, $225,000 in on-site sales, and almost $1.7 million in 
projected sales over the 12 months following the show 

 

 

4.2 FHA EXHIBITION DETAILS 

• Dates: May 7-9, 2017 
• Location: Gallagher Convention Centre Johannesburg, South Africa 
• Frequency: Annual 
• Exhibition Profile: Manufacturers, suppliers and producers of food and beverage and 

hospitality equipment and supplies 
• Visitor Profile: Retailers, foodservice professionals, wholesalers, distributors, importers and 

manufacturers from throughout the African continent 
• Previous Show: May 3-5, 2016 
• Next Show: May 6 - 8 2018 
• No. of Visitors: 7,000+ from 37 countries 
• No. of Exhibitors: 300+ from 25 countries 
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The information in this publication is provided for background information that should enable you to get a picture 
of the subject treated in this document. It is collected with the greatest care based on all data and documentation 
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