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1. INTRODUCTION 
Mexico is the second largest Latin American market in the cosmetics and perfumery sector behind Brazil 
and the third largest producer in the world after the US and Brazil. The value of the Mexican sector was 
10 billion dollars in 2021, contributing 0.7% to the manufacturing GDP and 4.2% to the Gross Domestic 
Product of the chemical industry. 
 
Carlos Berzunza, General Director of Canipec (Mexico’s National Chamber of the Cosmetics Industry 
“Cámara Nacional de la Industria de Productos Cosméticos”), reported that the personal care sector was 
worth $9.9 billion in 2019; due to the Covid pandemic in 2020 it fell to $9.45 billion dollars but 2021 it 
reached again $10 billion dollars. 
 
The beauty market in Mexico has a great potential for growth, due to the growing purchasing power of 
the population, in addition to the continuous increase of its population and the stable macroeconomic 
situation which is expected to remain moderate. 
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2. MARKET CHARACTERISTICS  

PRODUCTS OF THE SECTOR 

The cosmetics and perfumery sector covers those products intended to be brought into contact with the 
superficial parts of the human body (epidermis, hair and capillary system, nails, lips and external genital 
organs) or with the teeth and mucous membranes of the mouth, with the exclusive or main purpose of 
cleaning, perfuming, modifying their appearance, protecting, keeping them in good condition or correcting 
body odors.  
 
It is about products falling under the following tariff headings, classified according to the Harmonized 
System (HS):  

• 3303 Perfumes and toilet waters.  

• 3304 Beauty, makeup and skin care preparations, except medicines, including anti-sun and tanning 
preparations; preparations for manicures and pedicures.  

• 3305 Hair preparations.  

• 3306 Preparations for oral or dental hygiene, including powders and creams for the adhesion of 
dentures; dental floss, in individual packaging for retail sale. 

• 3307 Pre-shave, shaving or after shave preparations, body deodorants, bath preparations, depilatories 
and other perfumery, toilet or cosmetic preparations, not elsewhere specified or included, deodorant 
preparations, whether or not perfumed, even if they have disinfectant properties.  

• 3401 Soaps for skin care, gel. 

MARKET SIZE  

The total population of Mexico in 2020 was 126 million inhabitants, of which 50.21% are women and 49.79% 
men. It is a little aged population, since 45% are under 25 years old and life expectancy is 77.3 years. About 
80.2% of the population is concentrated in urban areas and about a fifth live in Mexico City. It is a country 
of great contrasts and complexity; there are regional, sectoral and social disparities and inequalities in the 
distribution of wealth and in access to education, health and well-being. 
 
Sector Figures in 2020 
 
In 2020, the personal care and home care sector imported 1,734.3 million dollars, which represented a 
decrease of 16.5% compared to the 2,077.7 million dollars of imports registered in 2019. On the other hand, 
exports amounted to 3,398.4 million dollars in 2020 against 3,363.8 million dollars in 2019. 
Overall, until the end of December 2020, the trade balance of both sectors showed a surplus of 1,664.1 
million dollars, which is a higher amount compared to the trade surplus of 1,286.1 million dollars registered 
in 2019. 
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Trade Balance of the Personal Care and Home Care Sector January-December 2020 
Source: https://canipec.org.mx/estadisticas/ 
 

 
 
 

 

https://canipec.org.mx/estadisticas/
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The offer has two aspects: on the one hand products aimed at the consumption by Mexicans with a 
medium-low purchasing power, which is the majority in Mexico, offered either by national companies or 
large multinationals, and on the other hand products aimed at the consumer with high purchasing power, 
where imports have a greater relevance. These upper-middle class consumers are the target of European 
cosmetics companies.  
 
There are three segments within the beauty and personal care sector: the mass segment, the prestige 
segment and the premium segment. Mass beauty products represent the highest share (74.05%), followed 
by premium products (13.94%) and prestige products (12.71%). 
 
Generally, European products  are considered prestigious or premium, since they cannot compete in price 
with those produced in Mexico, and are valued for their brand image, quality and medium-high price. 
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IMPORTS 

Mexico imported cosmetics and perfumery goods worth 1,734.3 million dollars in 2020, with beauty, make-
up and skin care preparations being the most relevant, followed by razors and perfumes and toilet waters. 
It should be noted that the products that are mainly imported are considered premium. 
 
Imports to Mexico from Belgium of lip make-up preparations were ranked number 8: 
 
Annual Trade. Dollar Value and Volume in Liters 
 

 
Source: SIAVI http://siavi.economia.gob.mx/ 
 
  

http://siavi.economia.gob.mx/
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Imports to Mexico from Belgium of eye make-up preparations ranked 14th: 
 

 
Source: SIAVI http://siavi.economia.gob.mx/ 
 
  

http://siavi.economia.gob.mx/
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Imports to Mexico from Belgium of perfumes and toilet waters ranked 22nd: 
 

 
Source: SIAVI http://siavi.economia.gob.mx/ 
 
  

http://siavi.economia.gob.mx/
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EXPORTS 

In 2020, Mexico exported goods from the sector worth 3,398.42,021 million dollars. The most important 
category were hair preparations, destined for the USA, Chile and Argentina. It is followed in value by 
razors and make-up preparations. These products are considered massive. 
 
Mexico exports cosmetics to more than 100 countries, the main partners being the United States and Latin 
America. 
 

 
Source: https://canipec.org.mx/wp-content/uploads/2021/03/Reporte-Anual_Temas-y-Proyectos-CANIPEC-
2020_comprimido.pdf 
 
Mexico’s trade balance for Home Care and Personal Care Products in 2019 and 2020 

 
 
  

https://canipec.org.mx/wp-content/uploads/2021/03/Reporte-Anual_Temas-y-Proyectos-CANIPEC-2020_comprimido.pdf
https://canipec.org.mx/wp-content/uploads/2021/03/Reporte-Anual_Temas-y-Proyectos-CANIPEC-2020_comprimido.pdf
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Mexico’s trade balance for Personal Care products per category in 2020: 
1. Perfumes and toilet waters 
2. Make-up products 
3. Hair products 
4. Oral and Dental hygiene products 
5. Shaving & bath products, deodorants 
6. Soaps 
7. Razors 
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Mexico’s trade balance for Home Care products per category in 2020: 
1. Air fresheners & deodorizers 
2. Surface cleaners 
3. Detergents 
4. Fabric softeners 
5. Dish detergents 
6. Bathroom deodorant tablets 
7. Degreasers 
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PRODUCTION 

The Mexican industry ranks third in terms of cosmetics production in the world, behind the United States 
and Brazil, according to figures from the Ministry of Economy of Mexico. In addition, this industry 
contributes 0.7% to what is produced in the manufacturing industry and has a share of 4.2% in the GDP 
of the chemical industry. 
 
The production of cosmetic and perfumery products has grown in recent years, demonstrating the 
country's manufacturing tradition. The Mexican productive activity focuses on hair cosmetics (shampoos, 
rinses and conditioners), followed by perfumes and finally dyes and bleaches. 
 
The Mexican states with the highest production of this type of products are Guanajuato, Jalisco, Morelos, 
Querétaro, Tamaulipas, Nuevo León, Mexico City and the State of Mexico. 
 
In such a competitive and fragmented sector, four multinationals account for almost 45% of the Mexican 
cosmetics market: 
• UNILEVER GROUP: Leader of the Mexican beauty and personal care market in terms of value, with a 

10.1% share. It targets diverse groups of consumers and has products in various categories such as 
body hygiene, deodorants, and moisturizing products for body and face.  

• PROCTER & GAMBLE: Company that occupies the second place. It sells hair hygiene, male shaving and 
feminine hygiene products.  

• COLGATE–PALMOLIVE: Focused on oral care, baby care products and hair hygiene products.  
• L'ORÉAL GROUPE: French company that mainly sells make-up, cosmetics, hair care and perfumes. 

CONSUMPTION 

According to Mexico’s National Chamber of the Cosmetics Industry (Cámara Nacional de la Industria de 
Productos Cosméticos or CANIPEC), the Mexican consumer spends on average close to MXN 4,500 pesos a 
year, about USD 215, (€ 190), on cosmetics and personal care products. It is estimated that a small 
percentage of the population that can afford premium products spends at least USD 2,000 (€ 1785) a year 
on beauty products and treatments. It is important to note that this group represents only a very small 
percentage of the total number of consumers and that competition from traditional international brands 
that have both brand recognition and hefty budgets for marketing, is intense. 
 
The best-selling cosmetics in the Mexican market are those for skin care, hair care and color cosmetics.  
The category that grew the most lately was the one that includes specific products for babies and children, 
followed by solar products through the retail channel. 
 
Euromonitor estimated that the demand continues to grow in the premium sector with respect to mass 
cosmetics, confirming the expenditure by the Mexican population with high purchasing power. The 
preferred brands in beauty and personal care in Mexico according to Euromonitor data are the following: 
Mary Kay, with 19.1% market share, Natura with 11.4% and L'Óreal with 10.8%.  
 
However, the industry faces a serious problem of online piracy, as up to 90% of cosmetics sold online are 
pirated. Canipec warned that at least 25% of people bought cosmetics, lotions and perfumes in the informal 
market. Canipec estimated that the black market is equivalent to 5% of the industry, which represents 
about 450 million dollars.  
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3. MARKET OPPORTUNITIES 
The cosmetics and perfumery market has great potential, as Mexicans are increasingly concerned about 
taking care of their physical appearance, in addition to the need to protect their skin against the sun and 
pollution. The average consumer has gone from using one hair product on a daily basis to using at least 
three.  
 
Being such a large and unequal country, depending on the area, there will be more demand for some 
products or others. Also, in southern Mexico, products to protect from the sun, sweat and body odor are 
the most consumed. In the north they demand products aimed at taking care of the physical aspect, while 
in the center, the two trends merge and the demand for products with healing properties is added.  
 
The luxury market continues to grow in Mexico because the purchasing power of the middle classes 
continues to increase these years and with the expectation of maintaining this evolution. Cosmetics and 
perfumery companies are investing in innovation to continue growing and launching new and value-
added products every year, especially in the most mature categories. It increases consumers' interest in 
preventing, not just treating. Therefore, rejuvenating, detoxifying or moisturizing products, among others, 
are expected to succeed. 

TRENDING 

The most remarkable trends not only in Mexico, but in the world, are: 
 
1. Anti-aging products: These are on the rise not only among the older population, but also among 

younger people.  
2. Male hair care products. Men, who are more loyal customers than women, are playing an increasingly 

important role, and especially in Mexico they are in the habit of using gum or fixative.  
3. Ethical, healthy and environmentally friendly products. Also vegan products and with recyclable or 

biodegradable packaging. Companies must offer ecological and natural solutions. For example, solid 
formats instead of liquids.  

4. Skin and feeding. According to Mintel, the development of new products based on "super-ingredients" 
such as algae, kale, etc., has tripled in the last 5 years.  

5. Personalized beauty: Adaptation of the product to the particular characteristics or tastes of each 
client.  

6. E-commerce is still underdeveloped, but gained importance during the pandemic, in addition to the 
cost reduction and flexibility it offers.  
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4. MARKET ACCESS 

DISTRIBUTION  

In the following table we can see the different points of sale of cosmetics and perfumery in Mexico to the 
final customer.  
 

 
 

Source: https://canipec.org.mx/estadisticas/ 
 
Department stores: The three largest are Liverpool, Palacio de Hierro and Sears, which have virtually no 
competition. They usually market premium perfumery, body care and make-up products. Although it is 
difficult to market in these stores, because the competition to enter is very high and the margins with 
which they work are very tight, if it is achieved they usually act as direct importers, and do not require 
intermediate links.  
 
Supermarkets, hypermarkets and stores in general, where food is also sold: it is in these places where 
mass-use cosmetics, hair care, body gels and dental care are mainly sold and where large multinationals 
have a lot of presence.  
 
Specialty stores, pharmacies and parapharmacies: depilatory products, baby care and hair products are 
widely sold in these establishments.  
Direct sales: Marketing of products outside commercial premises, usually in homes or workplaces, through 
an independent seller. This channel in Mexico has a very advanced development since many years and 

https://canipec.org.mx/estadisticas/


 //////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////// 
 
page 16 of 26 Cosmetics & Beauty Products in Mexico 23.03.2022 

accounted for more than 25% of sales value in 2018. It is mainly used for the sale of mid-priced products. 
Make-up, perfumery and  beauty sets are the best-selling products through this channel. Domestic 
products have a great presence, except for perfumery where foreign product are more present.  
 
Spas, beauty and beauty centers and hairdressers: The cosmetics demanded in these channels are 
depilatory products, make-up, body treatments and hair products. 
 
The sale of cosmetic products occurs mainly in retail channels, about 70% in retail stores (supermarkets, 
hypermarkets, convenience stores, specialty stores, groceries, etc.) and 27% in retail channels without 
establishment, such as direct selling, selling through the Internet and selling from home.  
 
According to Euromonitor, the retail channel through stores is decreasing, while retail through other 
means than stores and the non-retail channel are increasing their relevance.  
 
Selling over the Internet is still a very small part of the total, but it is expected to grow exponentially and, 
therefore, companies should make an effort to develop this channel.  

IMPORT REGULATIONS 

Regulation of imported cosmetics and personal care products is not cumbersome if no miracle nor 
therapeutical claims are made and, in most cases, only require labeling compliance as outlined in NOM-141-
SSA1/SCFI-2012. NOM 141 is a technical regulation that specifies the information that must be provided in 
Spanish to inform the consumer about the product’s function and use. The ingredients list can appear in 
the International Nomenclature of Cosmetic Ingredients (INCI) format.  
 
Before exporting to Mexico, it is important to work with a Mexican importer of record to review the 
specific requirements that the product might have and ensure the products are compliant with all 
applicable Mexican standards. Some ingredients might be in the list of forbidden ingredients or be included 
in concentrations that would make the product qualified as a pharmaceutical. For products being 
imported into Mexico it is important to work closely with a Mexican company that can obtain the 
necessary permits and make sure that labeling requirements are correctly met. 
 
More information: https://caniteca.org.mx/infografias-asuntos-regulatorios-cosmeticos/ 
 
 
  

https://caniteca.org.mx/infografias-asuntos-regulatorios-cosmeticos/
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ARANCELS 

Thanks to the Free Trade Agreement between Mexico and the European Union, the tariff headings treated 
in this sheet are exempt from import duties, provided that the products have been manufactured in the 
EU. They are subject to the payment of VAT. 
 
Perfumes & toilet waters: 
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Lip make-up preparations: 
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Eye make-up preparations: 
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Manicure & pedicure preparations: 
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Shampoos: 
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Dentifrices: 
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Shaving preparations: 
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Deodorants: 
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Soaps: 
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INTERNATIONAL TRADEMARK REGISTRATION  

It is very important to register the trademark internationally to have intellectual property protection. 
In Mexico, trademark registration is carried out at the Mexican Institute of Industrial Property (IMPI).  
https://www.gob.mx/tramites/ficha/solicitud-de-registro-de-marca-ante-el-impi/IMPI88 
https://eservicios.impi.gob.mx/seimpi/action/rduml2 

PUBLIC ORGANISATION  

Federal Commission for the Protection against Sanitary Risks (COFEPRIS) 
https://www.gob.mx/cofepris 
 

ASSOCIATIONS 

National Chamber of the Cosmetic Products Industry and National Association of 
the Personal and Household Care Products Industry A.C. (CANAIPEC) 
http://canipec.org.mx/ 

 
Society of Cosmetological Chemists of Mexico 
http://www.sqcm.org.mx/ 

TRADE FAIRS 

Expo Beauty Show, October 223-25, 2022 Centro Citibanamex, Mexico City. International 
professional beauty fair of greater relevance in Mexico in the world of aesthetics and 
hairdressing. https://www.expobeautyshow.com 

 
Expo Spa 2020,  May 27 - 29, 2022 World Trade Center, Mexico City. Fair in which spa 
suppliers in Mexico and other countries exhibit. It is organized by the Latin American 
Spa Association. https://www.spalatinoamerica.com/ 

 
Expo Belleza Monterrey, May 2022, Cintermex, Monterrey. Monographic salon where 
companies and professionals linked to the world of beauty, hairdressing and 
aesthetics meet, with the aim of presenting the novelties and trends of the sector. It 

is more oriented to the end customer. https://expobellezamonterrey.com 

 
Expo Belleza Fest, July 10 and 11, 2022 World Trade Center, Mexico City. It is a meeting 
for professionals and leaders of the beauty industry, as well as suppliers of technology, 

products, techniques and trends in the sector of hair care, body care, makeup, barbershop, nails, services 
and education. https://www.bellezafest.mx/ 
 
Disclaimer: 

The information in this publication is provided for background information that should enable you to get a picture of the subject treated in this 

document. It is collected with the greatest care based on all data and documentation available at the moment of publication. Thus this publication 

was never intended to be the perfect and correct answer to your specific situation. Consequently it can never be considered a legal, financial or 

other specialized advice. Flanders Investment & Trade (FIT) accepts no liability for any errors, omissions or incompleteness, and no warranty is 

given or responsibility accepted as to the standing of any individual, firm, company or other organization mentioned.  

https://www.gob.mx/tramites/ficha/solicitud-de-registro-de-marca-ante-el-impi/IMPI88
https://eservicios.impi.gob.mx/seimpi/action/rduml2
https://www.gob.mx/cofepris
http://canipec.org.mx/
http://www.sqcm.org.mx/
https://www.expobeautyshow.com/
https://www.spalatinoamerica.com/
https://expobellezamonterrey.com/
https://www.bellezafest.mx/

	INDEX
	1. Introduction
	2. Market characteristics
	Products of the sector
	Market size
	Imports
	Exports
	Production
	Consumption

	3. Market opportunities
	Trending

	4. Market access
	Distribution
	Import Regulations
	Arancels
	International Trademark Registration
	Public organisation
	Associations
	Trade Fairs




