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General overview 

Organic and local foods are increasing trends in Finland as well as in the rest of the Western World. Sustainable 

food production, wellbeing of animals, the environment, cleanness, taste and quality of food are among the 

reasons why consumers want to buy organic food products. The growth of the food consumption in general has 

stagnated in the Western World, but organic food has managed to increase demand and the sales grow faster 

than the grocery store sales in general. 

Before, Finland ran behind the Western World countries in the consumption of organic food. But currently, the 

growth in the organic market is steadily increasing. Belgium and Finland share about the same figures in the 

overall market share of organic foods i.e. ~ 1.5–2%. In Western Europe, Germany has the biggest share and of 

the Nordic Countries, Denmark comes first with about 7%. 

As the figure below shows, the area of organic agricultural land has increased heavily in European countries 

over the past 30 years. 
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Finland – Basic information 

Finland is the most northern country in the world to be self-

sufficient in basic foodstuff. Finland is located between the 

60th and 70th parallels of latitude and is one of the most 

northern countries in the world. The total area is 338,424 km² 

(11 times the size of Belgium). Finland is sparsely populated, 

the total population is only 5,477,883 (April 2015). 

Finland can be called a big and a small country at the same 

time. The market is small due to the population. Most people 

live in the south of the country, especially around the capital 

metropolitan area (1,250,000 inhabitants) and around other 

bigger cities such as Tampere, Turku, and Oulu. 

The official languages are Finnish (90%) and Swedish (5%), but 

English is widely spoken. Finnish companies can be 

approached in English. 

Finland joined the European Union in 1995 and the euro was 

taken into circulation in 2002. The joining of the EU introduced 

many new foreign products to the Finns. 

 

 

 

 
Map source: http://geography.about.com/library/cia/fi-150.gif 

The mentality and consumption towards organics in Finland 

The interest towards organic products has been steadily growing in the past years. In 2011 the market grew as 

much as 41%. Since then it has continued to grow but more moderately, the growth in 2012 was 24%, and in 

2013 only 6%. The total value of the organic market was 215 million euro in 2013 and 225 million euro in 2014. 

An overall market share of organic food in Finland is 1.6%. The moderation of the market was expected in 

advance. The huge growth rates in 2011 and 2012 can be explained partly by the increase of product selection 

in the grocery stores. Also the current weak economic situation is decreasing organics’ share in Finland but 

organic is still considered to be a lasting phenomenon. 

http://geography.about.com/library/cia/fi-150.gif
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The development of the sales in organic products 

Sales in million euro. Figure in 2013 is an estimate, 2015 a goal. 

 

Source: http://luomuinstituutti.fi/wp-content/uploads/sites/2/2014/02/Luomumarkkinan_nykytila_SinikkaMynttinen_04032014.pdf  

The most popular organic product in 2014 was milk (as in the past years). Most growth was found in the 

organic beers and ciders (2013). The market share varies greatly between product categories. Eggs and 

vegetable oils, have the highest market share (10%). Market shares which are over 3% have been reached in 

root vegetables, tea, fresh milk, flour, flakes, ketchup and soya sauces. 

 

http://luomuinstituutti.fi/wp-content/uploads/sites/2/2014/02/Luomumarkkinan_nykytila_SinikkaMynttinen_04032014.pdf
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The growth of the organic market can be explained with different factors. In general the consumer awareness 

has grown. People want to know all about the production (the additives, …) and origin of food, and they are 

being critical towards industrialized farming and the food system in general. 

In addition to organics, also local food is gaining popularity. A big explanatory factor for this are the Finnish 

retail chains S-group and Kesko-group who have taken more organic products into their selection and have 

even produced own private-label organic products. The retailers also have been active in the cooperation with 

the organic associations to develop and promote the Finnish organic sector. Currently, these two chains have 

about 3000 organic products in their selection (of these 60% is estimated to be Finnish). 

There are two competing trends among the consumers: insecurity and decrease of purchasing power versus 

healthy, organic and quality food. 

Primary production 

The first forms of organic farming in Finland dates back to the 1910s. The Finnish Bio-dynamic Society was 

founded in 1946. In 1989, certified organic land represented 0.1% of the agricultural land of Finland. Five years 

later, in 1994, organic farmland constituted 1.1% of agricultural land. Special payments to organic farming in 

the form of conversion payments and organic production payments are part of the Finnish Agri-Environmental 

Programme (FAEP) and its Supplementary Protection Scheme (SPS), implemented first in 1995. 

The organic farming areas in Finland are growing but so is the demand, even faster. Finland used to export e.g. 

organic grain because of oversupply but those days are over. The situation has reversed itself and now Finland 

has to rely on import when it comes to grain and other food stuffs. Organic rye, barley, and even wheat are 

imported, and oats is the only grain with a surplus. This is a result of increased use of organic grain in the food 
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industry but even more importantly the growth of organic animal production leads to increased demand of 

organic fodder. Also the weather conditions have an effect on the crops. The crop of 2015 is poor due to an 

abnormally cold summer. 

The number of certified organic farms in Finland was 4323 (in 2014). In 2011 and 2012 the number of organic 

farms has increased while the number of normal farms in Finland is decreasing. In 2014 215,000 hectares of 

Finnish field area was certified organic (includes the field area in transition). The organic fields cover 9.5% of 

the total field area in Finland. The growth rate compared to the previous year was 5%. The average size of an 

organic farm has increased by over 1-2 ha per year and was 50.9 ha in 2014. Organic farms are in average 10% 

bigger than conventional farms. 

 

Source www.evira.fi/portal  

As in conventional farms in Finland, most of the acreage on organic farms is used for fodder production. 40% of 

the acreage is grass, mostly red clover. Roughly one third of the acreage is grain and pulses. Half of the organic 

grain acreage is oats while in conventional farming barley is the most common grain in Finland. 

Finland produces also organic vegetables and potatoes but apart from potatoes Finland is far from self-

sufficient. The largest acreage is in potatoes, carrots, onion and cabbage. Also strawberries, black currant and 

apples are produced. A large part of the potatoes are for starch, most of which is exported. 

The number of organic animal farms has steadily increased since 2005. In 2014 organic animals were kept on 

825 farms, in 2011 there were 643 organic farms. Farms are controlled by The Finnish Food Safety Authority at 

least once a year. The most common production forms are sucking cow, dairy cattle and sheep. The number of 

farms producing organic pork and eggs is counted in the tens. Only three farms are producing organic broiler 

chicken. Only one per mille of the consumed broiler is organic but the amount is rising. 

In 2013, the organic meat production has increased heavily. The production totalled 3.4 million kilos. 

2.5 million kilos bovine, 0.7 million kilos pork, and 0.16 million kilos lamb. In 2012 the total amount of organic 

http://www.evira.fi/portal
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meat production was 2.3 million kilos. The market shares in 2013 were 18.2% for lamb, 3.1% for bovine and 

only 0.4% for pork. The total sales were 11.8 million euro in the retail. The experts say that there is still a 

potential for further growth, it could be as much as 27 million euro. The price of the organic fodder increases 

the price of meat significantly. 

The two big organic meat companies Harri Tamminen Oy and Pajuniemi Oy want to work together to brand the 

organic meat better for the consumers. Pajuniemi Oy also wants to increase their organic meat production so 

that in 2016 half of their turnover would come from organic meat products. 

Only about one third of all the organic farms have certified their production. Therefore a significant number of 

organic farms do not bring any organic products to the market. The organic grain and fodder produced on 

those farms is fed to animals on the farm and the animal products, typically meat and milk, are sold as 

conventional products. 

The organic grain is sold first to a central corporation (e.g. Raisio, Agrimarket and K-Maatalous). The price of 

organic wheat was, 305 euro per ton (March 2014). This is double as much as the price of a conventional 

wheat, but as the harvest is about half of the conventional wheat the profitability remains about the same. The 

reasons behind turning into organic farming can e.g. be the following: better price, geographical location 

requiring specializations and better for the nature, especially to the waters. 

Finland gets some organic products directly from nature, especially berries. Berries and plants can be certified 

as organic if they are collected from an organic certified area. Finland has statistically the world’s largest 

organic picking area of 9 million hectares. Most of this area is in the north of Finland. 

Refinement of primary production 

The statistics show that there were 480 certified operators in the refinement industry and import in 2013. Most 

of the operators were in Southern Finland (n=177 of which 78 were wholesale companies). Also small scale 

processing farms are included. Excluding these farms, the number would be reduced to about 250 operators. It 

is noted that more refineries have to be established in the vicinity of the primary production like organic 

certified slaughter houses and mills.  

Organics is supported in the Finnish Government Development Programme 

The development of the organic food sector is also officially supported by the Finnish Government. In May 

2013 the development and aims of the organics was written in the Government Development Programme. The 

aim of the More Organic! Development Programme is to increase organic production, diversify the range of 

organic products available and improve the access to organic produce in retail stores and professional kitchens. 

By 2020 the share of the area under organic production should be 20% of the total cultivated area in Finland. 
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Products with the best growth potentialities, opportunities for Flemish 

companies 

The specialists in the retail sector believe that the best growth potential inside the organic food market is in the 

fresh meat and meat products, fresh fruit and vegetables as well as flakes and flour. The growth potential is 

estimated to be about 20 million euro. Growing potential can also be found in juices and milk. 

New and innovative products clearly increase the sales in the organic sector. Transforming normal products 

into organic versions doesn’t get the consumer interested. More passion and creativity is needed in the 

product development of organic products. This is where Flemish companies could offer interesting and 

tempting products.  

According the consumer surveys, cleanness and additive-freeness is considered to be the number one reason 

to buy organics in Finland (this differs to the other European countries where environmental impacts are highly 

valued). On the second place comes taste. Taste was also mentioned as one of the key factors by the manager 

of the Finnish Pro Organics Association (ProLuomu) Ms. Marja-Riitta Kottila who Flanders Investment & Trade 

Helsinki met in November 2014. She also emphasized the importance of product development, just being 

organic is not enough anymore.  

Ms. Kottila believes that Belgium continues to have good possibilities with products like chocolate and beer. 

Although it must be said that currently the organic, fair trade, and raw chocolate market is quite full. On the 

other hand there are not so many organic beers. The current trends are specialty beer, small breweries and 

especially beers from the USA and Scandinavia.  

The bake-off and private label market is growing generally in Finland, and Ms. Kottila believes that those could 

be prominent channels for the Flemish companies producing organic products. The Finnish retail market has 

two big operators: S-Group and Kesko but for example Lidl is growing its market share due to cheaper prices. In 

the past few months both S-Group and Kesko have announced that they have lowered their prices, especially in 

the basic food products sector. This of course does not include the organic products but due to the economic 

situation the purchasing power of a Finnish customer has lowered and the private labels offer cheaper prices, 

so the retailers will get a bigger share out of them. The bake-offs are also cheaper than freshly baked products 

and are fairly easy for the retailers to sell. Every store has nowadays a shelf for fresh pastries etc. 

The retailers are more observant towards the products they sell and the place in the shelves has to be justified 

better than previously. In general the competition in the organic segment is going to tighten and products will 

come and go more easily than in the previous years when the selection and supply was more limited. Still, the 

role of the big retailers has been and continues to be big in selling and introducing new organic products. 

Actually, without big chains the market share of organics would be significantly smaller.  

A rising trend in the retail according to Ms. Kottila is life group marketing: products which are designed for 

people of a certain age. This we already know of course of children’s products in which organic products have 

become increasingly popular but by life group marketing here Ms. Kottila means adults and especially the older 
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generations. Finland has Europe’s fastest aging population so also in general products targeted to ‘seniors’ 

have a good market potential. As the market in general is quite small in Finland the products are not so often 

targeted to a certain age group e.g. through the packaging or branding in general.  

Interview of Ms. Marja-Riitta Kottila from Pro Luomy Oy by FIT Helsinki - 14th of November 2014 

Catering and hospitality industry sector 

The use of organic ingredients in the catering sector has growth potential. Organic ingredients are not widely 

used in the work place canteen or in hospital catering services. Different flakes, flours and bread are the most 

popular products. In the wholesales of hospitality industry, the value of organic sales was about 0.5%. 

According to the survey carried out in early 2013, the share of organics in the public caterings is about 5% (in 

kilos). The biggest share of the organics (10%) are served in the day care centres, the smallest (2%) in the old 

people's homes. According to the same survey, 13% of the Finnish municipalities have made a strategic 

decision to raise the share of organics in their catering. Using organic in catering is also an effective way to 

raise the image of aprofessional catering. 

According to a study (Suurkeittiötutkimus 2014) organic ingredients are used at least once per week by more 

than one fourth of the professional kitchens. The biggest obstacle for further growth in professional kitchens 

are: the availability of ingredients and households’ price. The consumption of organic products is most active in 

the capital region of Helsinki and in families with children. More than 50% of Finnish consumers believe that 

they will buy more organic products in the future.  

Catering is not within the scope of the EU organic regulation and Finland has not implemented a certification 

system for organics in the catering sector. Ekocentria has developed and runs the ‘Steps to Organic’ 

programme (Portaat Luomuun) as a voluntary programme aimed at helping professional kitchens increase their 

use of organic products as part of sustainable development (www.portaatluomuun.fi). A total of 2255 kitchens 

have joined the programme (July 2015), mostly from the public sector. The first step is defined as: ‘At least one 

significant raw material as an organic product in permanent use in the kitchen. Other organic products in use 

where practicable.’ 

  

http://www.portaatluomuun.fi/
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The services and associations 

Pro Luomu - supports the growth of organic industry in Finland 

 

In the spring of 2011 key players in the organic industry established an organization to build and strengthen 

mutual cooperation. This organization promotes target-oriented development and growth by solving 

bottlenecks and by meeting the demand and supply of organics in Finland. The aim of the organization is to 

expand the market of organic products, strengthen confidence between actors in the chain, and to promote 

consumption of organic food as a sustainable choice. Pro Luomu is an arena where, the still small organic 

market, is a Big Thing. 

Members of Pro Luomu are committed to further development of the organic sector which can be achieved 

through goal oriented collaboration. 

All the companies and associations operating in the organic sector can join as a member. All the actors in this 

value chain are represented, from producers to distributors like supermarkets and catering companies. 

Source http://proluomu.fi/about-pro-luomu/  

Contact information: 

Pro Luomu ry 

Jalmarinpolku 7 B 

FIN-02700 Kauniainen 

info@proluomu.fi  

http://proluomu.fi  

Luomuliitto – promotes and advances Finnish organic production 

 

Luomuliitto’s main goal is to advance and promote Finnish organic production but also to facilitate networking 

between the organic companies and encourage the consumers to be active actors. Luomuliitto has about 

2000 members. Luomuliitto also wants to get the advantages of organic into use within the society and the 

rural areas. Luomuliitto is a part of Pro Luomu and also wants to advance the development of the whole 

organic sector. Luomuliitto publishes the professional magazine ‘Luomulehti’.  

http://proluomu.fi/about-pro-luomu/
mailto:info@proluomu.fi
http://proluomu.fi/
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Luomuliitto ry 

P.O Box 145 

00101 Helsinki 

luomuliitto@luomuliitto.fi  

www.luomuliitto.fi  

Luomuinstituutti – the Finnish Organic Research Institute 

The Finnish Organic Research Institute is a multidisciplinary research organization. The main idea of the 

institute is to support the whole food chain and to promote the organic food production in Finland by research, 

science communication, education and development projects. 

Main fields of research are: 

 agricultural production 

 organic food production 

 organic farming and environment 

 organic food chain and society 

The Finnish Organic Research Institute was founded by the University of Helsinki and Agrifood Research Center 

MTT in November 2012. The institute started on 1.1.2013. The institute is a network organization. Its 

coordination unit is located in Mikkeli. 

Luomuinstituutin koordinaatioyksikkö 

Lönnrotinkatu 7 

50100 Mikkeli 

http://luomuinstituutti.fi  

luomu.fi - official information on organics 

 

Luomu.fi site was funded by the Ministry of Agriculture and maintained by the associations Pro Luomu, 

Luomuliitto, and Luomuinstituutti. The purpose of the site is to provide official information about the organic 

sector. The information concerns both production and refinement as well as the market and consumption. Also 

e.g. research information about the organic sector abroad is being published. The site is meant for a large 

public, from consumer to farmers and media representatives. 

http://luomu.fi/  

mailto:luomuliitto@luomuliitto.fi
http://www.luomuliitto.fi/
http://luomuinstituutti.fi/
http://luomu.fi/


Organic Food Market in Finland I August 2015   15 

Portaat luomuun – steps to organic for the hospitality industry 

 

The ‘Steps to Organic –programme’ aims to help professional kitchens to increase their use of organic products 

and to encourage them to promote sustainable development in their activities. Joining is voluntary and free of 

charge. The ‘Steps to Organic–programme’ is managed by EkoCentria and funded by the Ministry of Agriculture 

and Forestry. 

The basic premise of the programme is to act in a dependable fashion in accordance with the principles of 

sustainable development. In order to fulfil this promise, the programme imposes certain requirements and 

recommendations on the industrial kitchens joining. 

Kuopio office 

PL 13 

Sammakkolammentie 2 (hallintosiipi, 3. krs)  

70201 Kuopio 

Suonenjoki office 

Jalkalantie 6 

77600 Suonenjoki 

www.portaatluomuun.fi 

  

http://www.portaatluomuun.fi/
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Fairs 

Due to the increased interest and sales in the organics there is a new fair ‘Local and Organic Food Fair' 

dedicated to organic food. This fair is relatively small, exhibiting mostly Finnish organic products. At the same 

time there are other similar fairs organized. 

The biggest fair in the food and hospitality industry is the Gastro organized biannually in Helsinki. Here many of 

the importers of organic foods are present as exhibitors. Fairs are always visited by Flanders Investment and 

Trade Helsinki. 

Gastro Trade fair for hospitality industry 16-18 March 2016 

www.messukeskus.com/Sites1/Gastro/en/Pages/default.aspx  

Local and Organic Food Fair, next time in April 2016 

www.messukeskus.com/Sites2/Kevatmessut2015/Lahiruokaluomu/en/Pages/default.aspx 

Address lists 

Detailed contact information and possibilities for individual prospection trips can be requested at Flanders 

Investment and Trade Helsinki. 

The largest retail chains specialized in selling organic products: 

Ruohonjuuri Ekomarket  

 - www.ruohonjuuri.fi 

Ruohonjuuri does not import themselves but they buy from importers (especially ADUKI OY and EKOVISTA OY).  

Ruohonjuuri has in total five stores plus a web shop. 

Ekolo 

 - www.ekolo.fi  

Ekolo is a Finnish company founded in 2004 with a focus on distribution of organic, sustainable, 

environmentally and animal friendly products. Ekolo consists of: a wholesale, retail shops and a webshop. Ekolo 

stores have their own importer and wholesaler of more than 300 organic products (Ekolo tukku).  

http://www.messukeskus.com/Sites1/Gastro/en/Pages/default.aspx
http://www.messukeskus.com/Sites2/Kevatmessut2015/Lahiruokaluomu/en/Pages/default.aspx
http://www.ruohonjuuri.fi/
http://www.ekolo.fi/
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A list of products/brands: www.ekolo.fi/info/ekotukku/26/ 

Anton & Anton  

 - www.antonanton.fi 

Currently Anton& Anton has three stores in Helsinki but they are planning to expand. They sell mostly Finnish, 

organic products with an emphasis on locally produced products, the stores sell a lot of seasonal products. The 

website is in English.  

Eat & Joy 

 - www.eatandjoy.fi 

With two shop in shops in two Prisma hypermarkets (part of the S-Group), Helsinki Eat & Joy mainly sells 

Finnish organic products. 

Read more (in English): www.eatandjoy.fi/eatjoy-farmers-market-and-eatjoy-kluuvi-market-hall.  

Punnitse & Säästä 

 - www.punnitse.fi 

Punnitse ja Säästä (Weigh and Save) is a fast growing food store concept in Finland with more than 70 stores. 

They sell loose nuts, dried fruit, flour etc., and also a vast variety of organic products. In addition to loose 

products they sell packed products such as cookies and chocolate, most of them organic and also gluten free.  

http://www.ekolo.fi/info/ekotukku/26/
http://www.antonanton.fi/
http://www.eatandjoy.fi/
http://www.eatandjoy.fi/eatjoy-farmers-market-and-eatjoy-kluuvi-market-hall
http://www.punnitse.fi/
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Life 

 - www.life.fi 

There are over 100 franchising based ‘Life stores’ in Finland. Life Finland Oy is a subsidiary of Life Europe AB. 

Altogether there are about 450 stores in the Nordic Countries. Products can also be purchased online.  

Product presentations and company information can be sent to valikoima@life.fi  

Possible product samples to Life Finland Oy / valikoima, Yliopistonkatu 10, 6krs, 00100 Helsinki FINLAND 

Importers of organic products 

Itu Oy www.itubiodyn.fi 

Oy MakroBios Ab www.makrobios.fi 

Organic Health Oy www.organichealth.fi 

Satotukku Oy www.satotukku.fi 

Tukkuheino Oy www.heinontukku.fi 

Inex Partners Oy www.inex.fi 

Reilun Kaupan Tähti www.reilunkaupantahti.fi 

Meira Nova Oy www.meiranova.fi 

Aduki Oy www.aduki.fi 

Kesko Food www.kesko.fi 

Tuko Logistics Oy www.tuko.fi 

Lejos Oy  www.lejos.fi 

Oy FairMary Ab  www.fairmary.fi 

Ethic Design Oy  www.ft2n.fi 

DeliDeli Oy www.delideli.fi 

Arvid Nordquist Finland www.arvidnordquist.fi 

Gaia Trade Nordic www.gaiatradenordic.com 

Food Stock Oy www.foodstock.fi 

Bill Roi Finland Oy www.yesdeli.fi  

Ekovista Oy  www.ekovista.fi 

Ekolo  www.ekolo.fi 

http://www.life.fi/
mailto:valikoima@life.fi
http://www.itubiodyn.fi/
http://www.makrobios.fi/
http://www.organichealth.fi/
http://www.satotukku.fi/
http://www.heinontukku.fi/
http://www.inex.fi/
http://www.reilunkaupantahti.fi/
http://www.meiranova.fi/
http://www.aduki.fi/
http://www.kesko.fi/
http://www.tuko.fi/
http://www.lejos.fi/
http://www.fairmary.fi/
http://www.ft2n.fi/
http://www.delideli.fi/
http://www.arvidnordquist.fi/
http://www.gaiatradenordic.com/
http://www.foodstock.fi/
http://www.yesdeli.fi/
http://www.ekovista.fi/
http://www.ekolo.fi/
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Supervision of organic production 

Evira controls … 

 food business operators, who prepare, store, wholesale, import and place organic foodstuffs on the 

market  

 food business operators who have contracted out their operations to subcontractors 

 those involved in packing, storing, the wholesale and retailing of organic seeds and plants 

 those who produce, commission the production of, store, retail and wholesale organic feed, as well as 

the related production, storage and wholesale activities themselves 

 those who import organic agricultural products and foodstuffs from non-EU countries 

Local ELY Centres control … 

 producers and the production of organic agricultural products 

 processing of self-produced agricultural products on farms in a way considered minimal processing 

 marketing of organic agricultural products in the retail trade 

Municipal Health Officers control … 

 marketing of organic foodstuffs in the retail trade 

Valvira controls … 

 operators, who manufacture, store, wholesale, import and place on the market organically produced 

alcoholic beverages 

 Operators who have contracted out their operations to subcontractors 

Finnish Customs controls … 

 import of organically produced agricultural products, foodstuffs, feed, alcoholic beverages, seeds and 

plants from non-EU countries 

The Regional Åland Government controls … 

 all organic production in the region of Åland 

Source: www.evira.fi/portal/en/about+evira/themes/organic+production/control+system/  

  

http://www.evira.fi/portal/en/about+evira/themes/organic+production/control+system/
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The organic labels in Finland 

In Finland there are several labels for organic products. Some of the labels are official, stemming from e.g. the 

European Union and Finland, others are additional non-official ones.  

Official labelling 

The use of the new organic label of the European Union which is required for all pre-packed 

organic products sold within the European Union. The ingredients, refinement and packaging have 

to pass quality control of one of the EU member states. In Finland the competent authorities are:  

 Finnish Food Safety Authority Evira www.evira.fi/portal/en 

 Centre for Development, Transport and the Environment www.ely-keskus.fi/en/web/ely-en  

This is a Finnish organic label given and supervised by Evira. Also imported products can get this 

label, but in that case these products have to be packed and labelled in Finland. 95% of the 

ingredients have to be of organic production. 

Un-official labelling 

This is an organic label given only to Finnish organic products. The label is given and supervised 

by The Finnish Organic Association but the product also needs to fill the EU organic regulations. 

Demeter is an international biodynamic label supervised in Finland by the Biodynamic 

Association. A product marked with this label needs to fill both EU organic regulations as 

well as the regulations of the international Demeter Association. 

The most common foreign labels in Finland 

The Swedish organic label 

The German organic label 

http://www.evira.fi/portal/en
http://www.ely-keskus.fi/en/web/ely-en
http://www.krav.se/english
https://www.oekolandbau.de/bio-siegel/
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Sources 

Pro Luomu Association http://proluomu.fi  

Information about organics http://luomu.fi  

www.organic-europe.net/country-info-europe/finland/country-report.html  

http://orgprints.org/28229/1/willer-2015-02-12-odn-OrganicMarketEurope.pdf  

 

 

 

 

 

 

 

 

 

Disclaimer 

The information in this publication is provided for background information that should enable you to get a 

picture of the subject treated in this document. It is collected with the greatest care on the bases of all data 

and documentation available at the moment of publication. Thus this publication was never intended to be the 

perfect and correct answer to your specific situation. Consequently it can never be considered a legal, financial 

or other specialized advice.  Flanders Investment and Trade (FIT) accepts no liability for any errors, omissions or 

incompleteness’s, and no warranty is given or responsibility accepted as to the standing of any individual, firm, 

company or other organization mentioned. 

Date of publication: September 2015 
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