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3 Agro & Food sector in Hungary I August 2015 

1. General information 

Map of Hungary 

 

 

Source: CIA World Factbook 2011 

 

Hungary has made the transition from a centrally planned to a market economy, with a per capita income 

nearly two-thirds that of the EU-28 average. In late 2008, Hungary's impending inability to service its short-

term debt - brought on by the global financial crisis - led Budapest to obtain an IMF/EU/World Bank-arranged 

financial assistance package worth over $25 billion. The global economic downturn, declining exports, low 

domestic consumption and fixed asset accumulation, dampened by government austerity measures, resulted 

in a severe economic contraction in 2009. In 2010 the new government implemented a number of changes 

including cutting business and personal income taxes, but imposed "crisis taxes" on financial institutions, 

energy and telecom companies, and retailers. At the end of 2011 the government turned to the IMF and the 

EU to obtain financial backstop to support its efforts to refinance foreign currency debt and bond obligations 

in 2012 and beyond, but Budapest's rejection of EU and IMF economic policy recommendations led to a 

breakdown in talks with the lenders in late 2012. Global demand for high yield has since helped Hungary to 

obtain funds on international markets. Hungary’s progress reducing its deficit to under 3% of GDP led the 

European Commission in 2013 to permit Hungary for the first time since joining the EU in 2004 to exit the 

Excessive Deficit Procedure. In 2013 the annual average number of employees was 3.938.000, i.e. 61 000 

higher than in 2012. By the second quarter of 2014 this number exceeded 4 Million persons. The rate of 

employment of people aged 15-64 was 58.4% on the average in 2013, i.e. 1.2 percentage points higher 

compared to the previous year. Partly due to the introduction of government financed public works the rate 

of unemployment went down to 8% by the middle of 2014. 
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Economic statistical data Hungary 

 

 2013 2014 

GDP/capita 

Purchasing power parity 

$24,100 1 

€ 22,172 4 

$ 24,900 1 

€ 22,908 4 

GDP 

Current prices 

 $132,4 billion 1 

€ 121,8 billion 4 

$ 133 billion 1 

€ 122,4 4 

GDP 

Real growth rate 

2,1% 2 3,6% 2 

Labour force 4 030 000 2 4 124 252 4 

Unemployment rate 9,1% 2 7,7% 2 

Inflation rate 

Consumer prices 

0.5% 2 -0,6% 2 

1 Source: CIA World Factbook 2014 

2 Source: www.ksh.hu 

3 Source: http://www.tradingeconomics.com/hungary/indicators 

4 1 USD = 0, 9200 EUR (08/04/2015), Source: http://www.tijd.be/wisselkoersen 

 

Economic trends 

 

 

Source: www.tradingeconomics.com | Hungarian central statistical office 2015 

 

 

http://www.ksh.hu/
http://www.tradingeconomics.com/hungary/indicators
http://www.tijd.be/wisselkoersen
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Key indicators 

Item Year 2013 Year 2014 

Population 9.993.000 9.849.000 

Growth Rate 

of Population 
-0,6‰ -0,14‰ 

Consumer Price 

Index 
100,4 99,4 

Average net wage/month HUF 151.085 HUF 156.524 

Total Export Value € 81,7 billion € 84,7 billion 

Growth Rate of 

Export Value 
2,2% 3,7% 

Total Import Value € 74,7 billion € 78,3 billion 

Growth Rate of 

Import Value 
1,9% 4,8% 

Exchange Rate (avg.) 

(USD – HUF) 

USD 1,00 = 

HUF 223,70 

USD 1,00 = 

HUF 232,52 

Exchange Rate (avg.) 

(EUR – HUF) 

EUR 1,00 = 

HUF 296,92 

EUR 1,00 = 

HUF 308,66 

 

Source: National Statistical Office of Hungary website (www.ksh.hu) 

 National Bank of Hungary Website (www.mnb.hu) 

  

http://www.ksh.hu/
http://www.mnb.hu/
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Hungary’s per capita annual living expenditure – 2012 

 

Item Year 2013 

(HUF) 

% of total 

expenditure 

Food and non-alcoholic beverages 196.456 23,6 

Beverages, tobacco 25.921 3,1 

Clothing and foot-wear (with services) 31.491 3,8 

Maintenance of dwelling and household energy 200.809 24,1 

Furniture, household equipment and routine 

maintenance 

30.365 3,6 

Health 40.210 4,8 

Transport 101.204 12,1 

Communication 56.641 6,8 

Culture, recreation 59.028 7,1 

Education 6.982 0,8 

Hotels & restaurants 29.837 3,6 

Miscellaneous goods & services 54.108 6,6 

Total 815.907 100,0 

 
Source: Statistical Yearbook of Hungary 2014 

2. Description of the sector 

Hungary counts more or less 1 million farmers. 

Of the overall territory of 9,3 million hectares, 62,9% are utilized for agricultural activities. 

 

Average agricultural land EU: 

• EU-152: 40,6% 

• EU-273: 44% 

• Average of the last 12 new countries: 54,1%. 

 

The best year for the agriculture in Hungary was 1996 with 6,18 million hectares. 

The amount of arable land is 4.5 million hectares. Although there are lots of pastures and meadows, 

animal husbandry is less important in the country. 

Agriculture has old traditions in Hungary, mainly in the southern and eastern part of the country. The 

importance of the agricultural sector is decreasing, nowadays 7-8% of the population works full time 

in agriculture and for another 4% it means supplementary income. 
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Agricultural area in Hungary 

 

 
 
Source: ‘Map of Agricultural Area in Hungary’ (May 2014), www.ksh.hu 

 

Distribution of productive land area by land use categories 

 
 
Source: ‘Sown areas of main crops’ (May 2014), www.ksh.hu  

 

Agriculture Hungary 

Hungarian agriculture was a prosperous sector of the economy prior to the transition. 

The privatization of land and the loss of its major markets made it vulnerable. Its production shrank, it 

became more extensive and profitability decreased. Profitability improved only due to EU subsidies 

provided after the accession. 

It produced 17% of GDP (including the processing, trade and other industrial activities of the large 

farms). 

These proportion has decreased and the current figure is now 3.4%. 

 

The major external causes of the decline 

• The collapse of the Soviet market 

• The decline of production on those farms (result - collapse of the Soviet market) 

• Falling living standard 

• Shrinkage of domestic demand for food products 

• The growing competition of liberalized imports 

• The state subsidies of other countries outside of the EU 

• The increase in input and energy prices 

http://www.ksh.hu/
http://www.ksh.hu/
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The major internal causes of the decline 

• The worsening financial situation and indebtedness of farms 

• Many of them have turned to more extensive production 

• Many agricultural enterprises have gone bankrupt  

 
Source: http://www.kormany.hu/en/ministry-of-agriculture/news/agricultural-economy-figures-favourable 

 

Present situation of the Hungarian agriculture 

Agricultural output for 2014 corresponded to the expectations of the Ministry of Agriculture, despite 

the fact that it was influenced by several unfavourable foreign trade and foreign affairs processes. The 

favourable advancements achieved in previous years maintained their growth curve with regard to 

both agricultural GDP and import-export figures. 

Sector output in Q4 of 2014 continued on its growth trajectory, contributing to a 12.6% increase in 

agricultural added value volume for the whole year. As a result, the sector was responsible for 0.5 

percent of the economy’s total growth of 3.6%. Agriculture’s 4.4% share of gross added value was 

unchanged from the previous year. In the background of these favourable processes are extremely 

high production quantities of arable crops and fruits, with record harvests of maize, sunflower and 

rape, and high quantities of wheat, sugar beet, potato, apple and sour cherry. In addition, the output 

of the animal husbandry sector also increased significantly in 2014 (especially the pig, poultry, sheep 

and milk sectors), with stocks of pigs, chickens, ducks and turkeys also increasing. 

Agricultural products were responsible for 9.2% of exports within the national economy, and 6% of 

imports. 

Based on preliminary data the volume of output of crop production rose by 12% in 2014 compared to 

the previous year. The volume of production of cereals, with a predominant part in the structure of 

output, grew by one-fifth, and that of maize was one-third higher than it was last year. The output of 

industrial crops was up by 13% and that of forage plants by 3%. Output of sunflower, rape and turnip 

rape also increased considerably compared to that in the year 2013. The volume of production of 

horticultural products was 3.1% lower than in the previous year, however, that of potatoes rose by 

10% and the volume of fruit production by nearly 4% in 2014. 

The output of live animals increased by 6.2%, that of animal products by 3.4%, so the total volume of 

production of animal husbandry rose by 5.3% compared to last year. The growth was mainly due to 

rising pig, poultry and milk output. 

According to the first results the value of output of the agricultural industry (including services and 

secondary activities) was 3.6% higher at current basic prices than in 2013, thus domestic agriculture 

has since 2011 permanently exceeded its performance in the previous year. The 9.2% expansion of the 

volume occurred along with a price decrease of 4.9%. The producer price level was down by 8.6% in 

crop production and it remained at the previous year’s level in animal husbandry. 

The higher output also raised the volume of intermediate consumption, while its price index 

decreased. The prices of energy and feeding stuffs, the two most significant items, were reduced, while 

those of the rest did not rise or rose only moderately. 

Gross value added rose by 21% at prices of the previous year and by 11% at current prices. 

Labour input in agriculture was unchanged in 2014 compared to 2013 according to preliminary 

information. 

http://www.kormany.hu/en/ministry-of-agriculture/news/agricultural-economy-figures-favourable
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Economic accounts for agriculture, volume and price indices, 2014  

[Previous year = 100%] 
Source: www.ksh.hu 

 

 

 
 

 

3. Market overview 

Per capita purchase power in Hungary by small regions 2013 

Purchasing power per capita in Hungary comes to the equivalent of €5,009 a year, or 38.9% of the 

European average, a gauge by market research company GfK Hungária Piackutató shows. Regionally 

speaking, Hungary is ahead of Montenegro and Romania, with purchasing power of €4,541 and €3,491, 

respectively, but trails Croatia (€5,208) and Slovakia (€7,473). 

http://www.ksh.hu/
http://www.gfk.hu/imperia/md/content/gfk_hungaria/pdf/press_2012/press_hun/20131028_gfk_v__s__rl__er___2013.pdf
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Hungary = 100 % 

 

Within Hungary, GfK naturally found Budapest citizens to have the greatest amount of purchase power, 

with a score of 120.0 against the Hungarian benchmark rating of 100. Within Budapest, Buda districts 

dominated the top of the table: The top five districts in the index were XII (166.5), I (162.9), II (162.3), 

V (146.1), and III (141.1). 

In a regional breakdown, the highest incomes were in Budakeszi, in Budapest’s green belt. The lowest 

were in the northeast of the country. 

In the county-by-county analysis, the northwest regions fared best: Komárom-Esztergom (111.1), Fejér 

(109.5), Pest (104.4), Vas (103.7), Győr-Moson-Sopron (103.0) and Veszprém (100.0) counties were 

the only regions with average or better scores on the index. Szabolcs-Szatmár-Bereg finished dead last 

among Hungarian counties, with its index rating of 75.2 significantly lower than any other. 

Summary: The impact of European Union membership on Hungarian agricultural trade 

Institute of World Economics Blog 

The share of the EU in Hungarian agricultural imports was already rather high (more than 83%) at the 

time of EU accession in 2004, but this had even increased by 2013, the EU having become the dominant 

supplier of agricultural products to Hungary with its 93.7 per cent share. 

The sources of supply are rather concentrated: in 2013, 69 per cent of Hungarian agricultural imports 

from the EU-27 arrived from six countries (with a 20 per cent share of Germany). 

The agricultural orientation of Hungarian foreign trade and the export orientation of the agricultural 

sector have strengthened during these ten years. Hungarian agricultural trade with the EU-27 grew 

very dynamically, with expansion of exports being accompanied by increasing import penetration. 

Hungary’s agricultural trade balance improved significantly and grew without interruption: by 2012 it 

had reached a record of EUR 2.7 billion. Almost 40% of Hungarian agricultural trade with EU countries 

is conducted with the new member states, that is with the old CEFTA-countries. 



12  

Source: 
http://vilaggazdasagi.blog.hu/2014/09/20/the_impact_of_european_union_membership_on_hungarian_agricultural_trade 

 

Total food & beverage import of Hungary in 2014: 3,99 Bn €, out of which the share of the countries 

of the European Union was 95,0% (3,76 Bn €). 

Main product groups in the import of food & beverages (2014): 

(% of the total food import) 

 

Meat & meat preparations 13,6% 

Vegetable & fruits 13,4% 

Cereals & cereal preparations 10,3% 

Coffee, tea, cocoa, spices 10,4% 

Feeding stuff for animals (excl. cereals) 9,9% 

Dairy products & eggs 9,9% 

Beverages 5,2% 

 
Source: Statistical Yearbook of Hungary 2014 

 

In 2014 the €7.796 million export level fell 2.6% (€205 million) short of the 2013 figure, while imports 

increased to €4.666 million (+4.5%, + €201 million). As a result, the foreign trade balance was reduced to 

€3.130 million, which is 11.5% (€407 million) less than in 2013. However, both exports and the foreign trade 

balance remained high, increasing by 33.4% and 46.8%, respectively, between 2010 and 2014. 

The primary reason for the drop in export value in 2014 is the reduction in prices, in view of the fact that 

export volume increased by 5%. 

Agricultural products were responsible for 9.2% of exports within the national economy, and 6%of imports. 

The agricultural economy contributed 49% to the national economy’s trade surplus in 2014. 

(Source: Ministry of Agriculture) 

4. Means of penetrating the market 

Fairs - Exhibitions 

National Agriculture and Food Exhibition 2015 Budapest 

23-27 September 2015 - 1101Budapest X. district, Albertirsai út 10. 

  

The 77th National Agriculture and Food Exhibition (Országos Mezőgazdasági és Élelmiszeripari Kiállítás, in short 

OMÉK) opens its gates in Budapest in the Hungexpo Budapest Fair Center between 23-27 September 2015. OMÉK 

is known as the largest and most visited agricultural and food exhibition in Hungary. OMÉK, as an agricultural 

http://vilaggazdasagi.blog.hu/2014/09/20/the_impact_of_european_union_membership_on_hungarian_agricultural_trade
http://www.hungaryprogramtourism.com/ajanlat-national-agriculture-and-food-exhibition-budapest.html
http://www.hungaryprogramtourism.com/telepules-budapest-capital.html
http://www.hungaryprogramtourism.com/kerulet-10-kerulet-budapest.html
javascript:show_map();
http://www.hungaryprogramtourism.com/media/image/big/ajanlat/program/fesztival-vasar/vasar-expo/expo/11/3006-omek.jpg?1436431228
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and food muster, gives a prime opportunity for the food producers and manufacturers to introduce their 

products to each other and to the consumers by various sample tastings and sales opportunities. 

Website: http://omek.gotohungary.com/ 

 

 

Sirha Budapest 

The World Hospitality and Food Service event arrives in Hungary 

9-11 May 2016 – Hungexpo Budapest 
 

http://sirha-budapest.com/en 

 

 

http://agromashexpo.hu/en 

 

Professional press 

Magyar Mezőgazdaság Kft. 

(Hungarian Agriculture) 

1141 Budapest, Mirtusz u. 2. 

Postal address: 1591 Budapest, Pf. 294 

T: +36 1 470 0411 

Media offer: http://magyarmezogazdasag.hu/en/tartalmak/hirdetesi-megrendelolap 

 

Links agriculture (in Hungarian language): 

http://mezogazdasag.lap.hu/ 

http://omek.gotohungary.com/
http://sirha-budapest.com/en
http://agromashexpo.hu/en
http://magyarmezogazdasag.hu/en/tartalmak/hirdetesi-megrendelolap
http://mezogazdasag.lap.hu/
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Market research institutions 

AC Nielsen Piackutató Kft. 

H-1056 Budapest, Váci u. 8l 

T: +36 1 327 97 00 

F: +36 1 327 97 90 

E-mail: mailto:hungary@nielsen.com 

Website: www.nielsen.com 

Contact: Mrs. Tóth Judit Szalókyné 

Contact person: Mr. Erik Vágyi – ad hoc researches 

 +36 1 327 97 38 

 erik.vagyi@nielsen.com 

Activity: carries out studies on the attitude of customers; product and packaging testing; 

saleability testing; fore- and post-testing of ads; advertisement monitoring; 

commercial monitoring; distribution-sale system testing; public and corporate testing 

of banking  and insurance systems; marketing consulting; consulting; retail index 

research 

 

GFK Hungaria Piackutató Kft. 

H-1077 Budapest, Vesselényio u. 17. 

T: +36 1 452 30 50 

F: +36 1 320 17 76 

E-mail: firm@gfk.com 

Website: www.gfk.hu - www.gfk.com - www.gfk.tanulmanyshop.hu 

Man. dir.: Otília Dörnyei {Ms} 

 Enikõ Gál {Ms} 

Officer: Ákos Kozák {Mr} 

Activity: Market and public opinion surveys; media monitoring 

 

5. Homologation of products 

Registration of products of food industry 

 

In Hungary after the political transformation, then later after joining the European Union the variety 

of food increased rapidly and is still increasing. The variety of food compared to the 70s and 80s has 

become tenfold. Of course, it has equally positive and negative increments. 

One of the positive increments of food dumping is the fact that the customer’s alternate has been on 

the increase – they do not need to cross the border to go shopping – however, they need and should 

have more information to choose properly and be able to make use of the opportunity. While making 

a decision regarding the purchase, the package of the product is a crucial factor. That’s why the article 

covers the relevant legislation as for appropriate packing. The regulation of foodstuff has a long history. 

The first act was introduced in 1985. The relevant legislation in relation to the regulation of products 

of food industry is Act No. XLV. Of 2008 on food chains and their safety control by authorities. The 

objective of this act is to protect consumer’s health and interests, furthermore assuring the required 

guarantee that is crucial for producing safe and good quality food. 

http://www.nielsen.com/
mailto:erik.vagyi@nielsen.com
http://www.gfk.hu/
http://www.gfk.com/
http://www.gfk.tanulmanyshop.hu/
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In order to reach the above mentioned goals, retail trade of some food products is subject to separate 

permission. The permission can be required at National Food Chain Safety Office. The Local Animal 

Health and Food Control Institute that is competent as for the territory of the distributor. The 

administrative fee of the distinct authorization procedure is 15,000 HUF. Foods that can be introduced 

on the market exclusively by having the special license are fresh meat, fresh sea food, raw milk, as well 

as milk, dairy products and confectionery requiring cold storage, products of catering industry when 

they are distributed on the spot of manufacturing or delivered to the home of the final consumer. We 

can ask with reason what about those products that are imported from the European Union or outside 

the territory of the EU. 

Imported food need not be licensed before placing on the market and law does not make testing in 

laboratories obligatory. If the distributor considers the testing process necessary it can be done at a 

laboratory accredited for that certain research at private expenses. Food can be imported from the EU 

or from outside the EU only with having commercial consignment documents (invoice, delivery note). 

Naturally not only importing is subject to special regulatory enactments but the whole distribution 

process. Protecting the food from pollution and keeping the storing conditions stated by the 

manufacturer has to be guaranteed at every stage of distribution. Food industry entrepreneurs have 

to evolve and operate a continuous procedure, furthermore they have to operate a self-checking, 

quality assuring, product revocation and traceability system. At every phase of the distribution the 

entrepreneur has to guarantee the substantial equivalence and traceability of food. They have to apply 

a system of documentation that ensures it. 

A few words about packing of food. Packing cannot mislead the consumers regarding qualities – such 

as type, identity characteristics, components, quantity, conservation and origin of the product. Packing 

has to protect food from pollution and from safety food-value and quality reducing influences. Packing 

cannot be dangerous for the health of consumers. It is important to indicate the necessary designations 

in Hungarian, clearly and legibly on the package of the food and naturally the name of the product, the 

ingredients, their quantity, the net quantity and the termination of consumption. 

 
Source: BALÁZS & HOLLÓ LAW FIRM 

 

OÉTI (National Institute of Food and Nutrition) 

1097 Budapest, Albert Flórián u. 3/a. 

T: +36 1 476 11 00 - Direct: +36 1 476 64 47 

F: +36 1 215-53 69 

E-mail: ugyfelszogalat@oeti.antsz.hu (also in English) 

Website: www.oeti.hu 

 

After EU accession of Hungary (2004) homologation is not required. The goods can be imported with 

a Certificate from a Belgian laboratory, have to comply with EU regulations and have to be supplied 

with a Hungarian language label. By the 2002/46/EC regulation – notification on food supplements is 

required in case of some groups of particular nutritional uses, such as infant formula, FSMP, and 

glutenfree foods. To the notification of these foods a model of the label of the products in 2 copies and 

the datasheet can be found on the OETI website. Some additional certificates, documents maybe 

required (e.g. certificate of the products issued by the producer). 

 

mailto:ugyfelszogalat@oeti.antsz.hu
http://www.oeti.hu/


16  

Quality control 
 

Nemzeti Fogyasztóvédelmi Hatóság 

(Hungarian Authority for Consumer Protection) 

1088 Budapest, József krt.6. 

1428 Budapest, Pf. 20. 

T: +36 1 459 48 00 

F: +36 1 210 46 77 

Website: www.nfh.hu/en 

Managing director: Mr. István SZENTE 

E-mail: foigazgato@nfh.hu 

 
Food and chemical laboratory 
Ms. Csilla Szabó, head of the laboratory 
T: +36 1 459 4991 
F: +36 1 459 4944 
E-mail: cs.szabo@nfh.hu 
Contact person: Ms. Ágnes TOLVAJ (English in writing) 

E-mail: a.tolvaj@nfh.hu 

Activity: Representing the interest of the customers; interests revealing; consulting; informing the 

consumers 

 

NOTE: the contact person is expert in food and food supplements, moreover she can provide 

information on the content of the labelling in Hungarian language. 

 

 

NÉBIH Nemzeti Élelmiszerlánc Biztonsági Hivatal 

(National Food Chain Safety Office) 

1024 Budapest, Keleti Károly utca. 24 

Postal address: 1525 Budapest. Pf. 30 

Website: www.nebih.gov.hu/en/ 

E-mail: ugyfelszolgalat@nebih.gov.hu 

T: +36 1 336 9000 

F: +36 1 336 9479 

 

6. Establishment of a company in Hungary 

Business entities may be established by a written contract, namely by Articles of Association (Charter, 

Deed of Foundation). The Articles and their modifications must either be public documents, or must 

be countersigned by a Hungarian lawyer. The Hungarian lawyer must represent the business entities 

before the Court of Registration during the registration procedure. All companies need to be registered 

by the competent Court of Registration. Application for the registration must be filed within 30 days 

after the establishment of the company (i.e. after the execution of the Articles). The filing requirements 

are strict. Decrees regulate the type, the format and the number of the documents to be filed. Failing 

to meet those requirements will generally result in the refusal of the incorporation. 

 

 

http://www.nfh.hu/en
mailto:foigazgato@nfh.hu
http://www.nebih.gov.hu/en/
mailto:ugyfelszolgalat@nebih.gov.hu
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Categories of companies (in brackets the Hungarian abbreviation) 

General partnership (kkt) Partnership form Non legal entity 

Limited partnership (bt) Partnership form Non legal entity 

Joint enterprise (kv) Partnership form Legal entity 

Limited liability company (Kft.) Limited company form Legal entity 

Company limited by shares (Rt.) Limited company form Legal entity 

 

(More information on doing business in Hungary and useful addresses can be acquired at Flanders 

Investment & Trade Budapest Office – E-mail: budapest@fitagency.com) 

 

7. Public bodies 

Ministry of Agriculture 
Head office: 1055 Budapest, Kossuth Lajos tér 11. 
Postal address: 1860 Budapest 
T: +36 1 795 2000 
F: +36 1 795 0200 
E-mail: info@fm.gov.hu, press@fm.gov.hu 
 
Sándor Fazekas, Minister of Agriculture 
Postal address: 1055 Budapest, Kossuth L. tér 11. 
T: +36 1 795 3723 
F: +36 1 795 0072 
E-mail: miniszter@fm.gov.hu 
 

8. Professional organisations 

Magyar Turizmus Zrt. Agrármarketing Vezérigazgatóság 
Hungarian Tourism Ltd. Agromarketing General Directorate 
1027 Budapest, Kacsa u. 15-23. 
Postal address: 1027 Budapest, Kacsa u. 15-23. 
Pf: 1525 Budapest Pf.: 97. 
T: +36 1 450 8882 
F: +36 1 488 8600 
E-mail: agrarmarketing[kukac]itthon.hu 
Website: agrarmarketing.itthon.hu/en 
 
Nemzeti Agrárgazdasági Kamara (Hungarian Chamber of Agriculture) 
1119 Budapest Fehérvári út 89-95 
T: +36 1 802 6100 
Website: nak.hu 

 

mailto:budapest@fitagency.com
mailto:info@vm.gov.hu
mailto:press@vm.gov.hu
mailto:miniszter@vm.gov.hu
https://www.google.com/url?sa=D&oi=plus&q=https://www.google.com/maps/place/Nemzeti%2BAgr%25C3%25A1rgazdas%25C3%25A1gi%2BKamara/data%3D!4m2!3m1!1s0x4741ddbface61477:0x84297cee14e5445c?gl%3DHU%26hl%3Dhu
http://www.google.com/url?q=http://www.nak.hu/&sa=U&ved=0CAcQ61goBDAAahUKEwi13_SEmqPHAhVE8RQKHZIBB24&usg=AFQjCNHbJ9CN2crg4t_x0e-0T3l6gLP1mw
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9. Enclosure 

Useful list of importers and producers 

Updated lists are available at FIT Budapest Office (budapest@fitagency.com ), or through the Provincial 

Offices of Flanders Investment & Trade 

BAKERY PRODUCTS TRADE 

BREWERIES 

CATERING SERVICES 

CATERING AIRLINES 

CHAINSTORES 

CHOCOLATE, SWEETS PRODUCERS 

CHOCOLATE, SWEETS WHOLESALE 

COFFEE TRADE 

DAIRY PRODUCT IMPORT, WHOLESALE 

DAIRY PRODUCT PRODUCTION 

DRIED VEGETABLES PRODUCTION 

DRINK TRADE 

FISH TRADE, FISHING  

FOOD SUPPLEMENTS PRODUCTION, TRADE 

FROZEN FOOD PROCESSING, TRADE 

FRUIT, VEGETABLE WHOLESALE, TRADE 

HAMBURGER PRODUCERS 

ICE-CREAM PRODUCTION, TRADE 

MEAT PROCESSING 

MEAT AND MEAT PRODUCTS WHOLESALE 

MEAT AND MEAT PRODUCTS RETAIL SALE 

MEAT-BREDADED PRODUCTION 

MILLING INDUSTRY 

PASTA PRODUCERS 

POTATOE PRODUCT COUNCIL 

POULTRY PROCESSING 

POULTRY RAISING 

PRESERVED PASTRY GOODS AND CAKES 

SPICES TRADE 

SPECIAL FOOD-STUFF TRADE 
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