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FLANDERS INVESTMENT & TRADE MARKET SURVEY

MARKET SECTOR REPORT ON
SPECIALTY BEER IN SINGAPORE

Disclaimer
The information given in this publication is intended as background information. It is with the greatest of care that we collected
this information based on the available data and documentation at the time of publication. This publication does therefore not
have the ambition of completeness or validity for your specific situation. They can therefore never be regarded as legal, financial or
other specialist advice. Flanders Investment & Trade (FIT) cannot be held responsible in the sense for any incorrect entries,
omissions or inaccuracies in this publication. FIT cannot be held responsible for the use or interpretation of information contained
in this publication. References in this publication to specific entities, companies and / or individuals have no specific
recommendations in which Flanders Investment & Trade could bring some responsibility.
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1. General overview of Singapore beer industry
Alcoholic beverages had a slower volume growth in 2013 as compared to previous years.
Singapore may have experienced healthy economic growth in 2013 with stronger currency.
However, high taxation imposed on alcohol in Singapore led to the increase of price of alcoholic
drinks making it less appealing particularly, through on-trade. Beer showed marginal decline in
total volume terms to reach 115 million litres in 2013.
The annual beer consumption in Singapore is approximately 22 liters per capita beer
consumption. Beer and ale remain Singaporeans' favourite alcoholic beverages, accounting for
slightly more than 80 per cent of the total amount of liquor imported in FY2012 followed by
wine and whisky. . The Singaporean beer market had total revenues of $0.9bn in 2013,
representing a compound annual growth rate (CAGR) of 4% between 2009 and 2013. Market
volume increased with a CAGR of 3.9% between 2009 and 2013, to reach a total of 99.5 million
liters in 2013. The performance of the market is expected to slow down, with an anticipated
CAGR of 3.7% for the five-year period 2013 - 2018, which is expected to drive the market to a
value of $1.1bn by the end of 2018.
The beer market in Singapore is considered highly saturated with a wide variety of brands from
around the world. Beer is considered as the most common alcoholic drink for consumers that
can be easily found in restaurants and cafés. The types of beer in the market can be categorized
into ales, stouts & bitters, low/no alcohol beers, premium lager, specialty beer and standard
lager. Standard lager is the largest segment of the beer market in Singapore, accounting for
73.1% of the market's total value. The Specialty beer segment accounts for a further 11.4% of the
market.
The key brands available in both foodservice retail outlets and supermarkets are such as
Anchor, Budweiser, Carlsberg, Chang, Coopers, Corona, Duvel, Erdinger, Foster’s, Grolsch,
Heineken, Hoegaarden, Kilkenny, Leffe, San Miguel, Singha, Stella Artois, Tiger, Tsingtao and
Victoria Bitter. According to Euromonitor, Asia Pacific Breweries Ltd remained as the leading
position with total volume share of 51% in 2013 mainly due to the strong popularity of Tiger
which accounted for 29% total volume share in 2013. Heineken, Guinness, Baron’s Strong Brew
and Anchor also have strong brand recognition in Singapore.
Specialty/craft beer still remains a niche market among alcoholic beverages. Specialty/craft beer
is mainly served in restaurants, bars and clubs supplied through beer importers. Due to the
niche market size and high import duties, specialty/craft beer is relatively expensive particularly
with high alcoholic content. In Singapore, specialty/craft beer is considered as premium product
similar to wine and liquor especially for on-premise consumption.
The widest range of specialty/craft beer available in Singapore is mainly imported from
Belgium. Trade statistics shows that Singapore imports approximately 6,962,658.04 liter of beer
including ale from Belgium last year . One can also find a variety of specialty beer coming from
Australia, Denmark, Germany, Japan, Netherlands, Taiwan and United States. The typical type of
Belgian specialty beer available in the market are abbey beer, craft ales, lager/pilsner, trappist
ales, wheat beer and lambic beer.
The sales volume of beer in Singapore comes mainly from foodservice outlets and supermarkets.
Other than these, traditional establishments such as coffee shops also serve local beers and
mass market brands at cheaper prices. Promotional and marketing activities of mass consumer
brands are typically focused during festive seasons such as Oktoberfest, Christmas and Lunar
New Year in Singapore.
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Craft beer or specialty beer is an acquired taste and this is a niche market that is not to be
neglected especially for a mature market such as Singapore where consumers are more willing
to try out different types of beer than just commercial beer. This is probably due to the fact
that Singaporeans are well-travelled and they are more willing to spend and try new products.
It is estimated that there will be a continual growth of specialty beers and microbreweries in
Singapore as a large amount of beer is consumed on-premise amongst locals, rising expatriate
levels and tourist.

2. Distribution channels for specialty beer
The main buyers within the alcoholic drinks market are supermarkets/hypermarkets, on-trade
businesses, and specialist retailers. The on-trade sale forms the leading distribution channel in
the Singapore alcoholic drinks market. The total market share for on-trade distribution
accounts for 59.8% followed by supermarkets/hypermarkets with a total of 17.3%. The rest of
the market share are formed by specialist retailers and other channels such as department
stores including duty-free stores.
The mass market brands such as Hoegaarden, Leffe and Stella Artois are mainly distributed by
local importers catering to different market segments. For instance, Lubritrade Trading Pte Ltd
(www.lubritrade.com.sg) is the appointed agent for Inbev Group to market their brands,
Hoegaarden, Leffe and Stella Artois for the travel retail industry in the region. Pacific Beverages
Pte Ltd (www.pacbev.net) is the agent for Hoegaarden, Leffe and Stella Artois for the retail
distribution in foodservice industry locally.
Specialty beers are usually imported by importers/distributors that service retail outlets (such
as supermarkets) and food service sector (such as hotels, restaurants, bars and clubs). Specialty
beer importers normally import directly from breweries. Specialty beer is considered a niche
market in Singapore. Hence, the specialty beer available in supermarkets is extremely limited.
Cold Storage (www.coldstorage.com.sg) is one of the largest supermarket chains in Singapore
currently retails the following Belgian specialty beer in their outlets – Duvel and Chimay. Both
labels are imported by a local distributor – Beer Importers & Distributors (S) Pte Ltd
(www.bidbeer.net). Carlsberg Group’s Belgian abbey beer, Grimbergen successfully penetrated
into Singapore market with Grimbergen on tap –Blanche, Blonde and Ambrée available in 1128 –
Grimbergen exclusive flagship bar and Nassim Hill Bar & Bistro.
The main importers of Belgian beers are Beer Importers & Distributors (S) Pte Ltd and The
Drinking Partners Pte Ltd (www.thedrinkingpartners.com). Both importers have a strong
distribution network within foodservice industry especially restaurants, cafes and bars in
Singapore. The Drinking Partners has the exclusive distributorship for Delirium Tremens as such
that they are the only one offering Delirium Tremens on draught.
Foodservice outlets such as bars and restaurants often get their supplies through local beer
importers. In Singapore, beer enthusiasts can find a wide range of Belgian specialty beer from
Brussels Sprouts (part of Emmanuel Stroobant Group of restaurants http://www.brusselssprouts.com.sg/home/speciality-bottled-beers/), and Oosters Belgian
Brasserie (www.oosters.com.sg). Both Brussels Sprouts and Oosters serve more than 20 different
types of Belgian specialty beer with Belgian cuisine in Singapore. Other than restaurants and
bars, one can also find Belgian specialty beer in beer stalls such as The Good Beer Company, 99
Bottles and the The Great Beer Experiment (owned by The Drinking Partners Pte Ltd – Belgian
beer importer). Other than on-trade consumption and brick-and-mortar stores, one can also
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purchase specialty beers online from local beer importers for personal consumption and
corporate events.

List of Specialty/Craft Beer Importers
BEER IMPORTERS & DISTRIBUTORS (S) PTE LTD
40 Jalan Pemimpin
#01-06A Tat Ann Building
Singapore 577185
Tel: (65) 6258 9177 Fax: (65) 6258 7037
Email: gerry@bidbeer.net
Website: www.bidbeer.net
Contact Person: Mr. Gerry Yeo
Agents: Duvel, Titje, Orval, Westmalle, Chimay, Rochefort, Achel, Abbaye De Forest, Saison, La
Chouffe, Pauwel Kwak, Tripel Karmeliet, Maredsous, Timmermans and Pink Killer.
THE DRINKING PARTNERS PTE LTD
20, Bukit Batok Crescent
#09-07 Enterprise Centre
Singapore 658080
Tel: (65) 6762 1373 Fax: (65) 6569 3776
Email: lincoln.goh@thedrinkingpartners.com
Website: www.thedrinkingpartners.com
Contact Person: Mr. Lincoln Goh
Agents: De Struise, Delirium, Palm, Petrus, Rochefort, Rodenbach, Satan by Brouwerij De Block,
Steenbrugge, Wittekerke, Boon Kriek, Lindemans, Achel, La Trappe, Orval, Westmalle and Bavik.
SUMMER ZEST FOOD & BEVERAGE MANAGEMENT
129 Pasir Ris Road
#01-02
Singapore 519150
Mobile: (65) 9879 9544
Email: kennethgoh_al@ymail.com
Website: www.fruli.com.sg
Contact Person: Mr Kenneth Goh
Agent: Van Diest Fruli Beer, Stiegl (Germany), Kapuziner (Germany), Hollows (Germany) and
Fentimans (Germany).
SWISS DREAMS SINGAPORE
33A Duxton Road
Singapore 089497
Tel: (65) 6222 3701
Email: shumit@swissbeers.com
Website: www.swissdreams.com
Contact Person: Mr. Shumit Arun Chanda
Agent: Locher Brewery (Switzerland)
TSA WINES
77 High Street
#04-01/02 High Street Plaza,
Singapore 179433
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Tel:(65) 6338 0484 Fax: (65) 6338 0433
Email: sales@tsawines.com.sg/ tsawines@gmail.com
Website: http://shop.tsawines.com.sg/
Contact Person: Mr. Colin Tay
Agents: Het Anker, Sint Bernardus, Brouwerij Van Honsebrouck and Brasserie Dupont.
WINE CONNECTION PTE LTD
5 Tank Road
#04-01 Nagarathar Building
Singapore 238061
Tel: (65) 6238 6845 Fax: (65) 6238 6879
Email: import@wineconnection.com.sg
Website: www.wineconnection.com.sg
Contact Person: Ms Caroline Simon
Agent: Brasserie Lefebvre

List of Retailers of Specialty/Craft Beer (on-premise sale & take-away) in
Singapore
1.
2.
3.
4.
5.
6.

Brewer’s Craft (www.brewerscraft.com.sg)
Craft Beer Singapore (www.craftbeer.sg) by Eastern Craft Trading Pte Ltd
The Great Beer Experiment by The Drinking Partners Pte Ltd (www.thedrinkingpartners.com)
Thirsty Craft Beer (www.thirsty.com.sg)
99 Bottles by The Good Beer Company
Wine Connection (www.wineconnection.com.sg)

3. Challenges for the specialty beer sector in Singapore
The specialty beer market in Singapore faces competition from local microbreweries such as
Archipelago – subsidiary of APB (www.apb.com.sg), Brewerkz (www.brewerkz.com), Harry’s Bar
(www.harrys.com.sg), Paulaner Brauhaus (www.paulaner.com.sg), Red Dot Brewhouse
(www.reddotbrewhouse.com.sg), and Tawandang Microbrewery (www.tawandang.com). In order
to target at consumers who want a different beer-drinking experience, Archipelago brews and
distributes beer flavored with Asian spices such as lemongrass, coriander, Assam and ginger to
match Asian lifestyle and food. The Archipelago beers are slightly expensive than local beers but
much cheaper than imported beers.
In the past, specialty/craft beer from Belgium mainly dominates the market with its variety of
choices. Lately, there has been an influx of specialty/craft beer imported by exclusive
distributors specializing in craft beer from America, British, Germany, Italy, New Zealand,
Switzerland and Ukraine.
Apart from stiff competition, imported alcoholic drinks in Singapore are generally expensive due
to high taxes especially for specialty/craft beer with high level of alcohol content making it
more expensive for on-trade consumption. Belgian beer prices for on-premise sale can range
from S$8.50 to S$12.50 for draught beer (250ml to 500ml) and specialty bottled beer price range
from S$12.00 (330ml) to S$46.00 (750ml). A bottle of Kasteel beer would cost S$16.00 and a bottle
of Delirium Tremens would cost between S$16.00 to S$24.00 when consuming in a restaurant or
bar. A bottle of Trappistes Rochefort 10 (alcohol content 11.3%) will cost S$18.00. In retail
supermarkets, beer prices starts from S$3.25 per bottle for local beer such as Tiger and S$8.20 per
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bottle for Belgian beer such as Duvel. Retail prices in specialty beer retailers are slightly cheaper.
For instance, a bottle of Duvel costs S$6.90 and a bottle of Westmalle Tripel will cost S$7.60.
Bigger breweries such as Asia Pacific Breweries and Calsberg with huge marketing budget could
benefit through better advertising and promotion targeting at end consumers. Smaller
breweries specializing in craft beers are generally represented by beer importers who may not
have extensive promotional budget. Good marketing strategies have proven to be an effective
way to promote and create awareness for specialty beer. These strategies include participating
in beer festival, trade shows and beer tasting events. Beer festival in Singapore has proven to be
effective in creating awareness amongst public and trade shows has a stronger impact for trade
professionals. In recent years, beer tasting events hosted in restaurants and bars managed to
create more awareness and increase marketability of specialty beer in the food and beverage
scene.

4. Market trends and prospects
Entry to the alcoholic drinks market may be accomplished on large or small scale by finding a
niche market. The robust tourist and hospitality sector in Singapore will eventually boost ontrade consumption for alcoholic beverages. Beer revenue will continue to be reliant on tourism,
a factor addressed by government schemes to promote tourism to the market.
In addition to that, beer and food pairing events is becoming popular with on-trade channels
increasingly involved in educating consumers on pairing the right beer with different cuisine.
This has led to strong interest among consumers to try out more variety of beer available in the
market. Local specialty beer importer, The Drinking Partners has been actively promoting and
creating awareness of Belgian specialty beer in Singapore through tasting events, cultural
events and beer appreciation workshops. In order to make a successful campaign, specialty beer
producers need to provide some form of marketing support for their appointed agent for the
implementation of these marketing and promotional strategies.
Increased consumer interest leads to growth in the beer market especially among young and
affluent drinkers who are more brand-conscious when it comes to beer drinking. The national
beer, Tiger, is losing popularity among young drinkers who choose for imported beer nowadays.
The younger populations are also increasingly drawn to local microbreweries featuring beer
with Asian flavored spices. Flavored beers are likely to grow in prominence in the near future.
This has been proven through events such as BeerFest Asia.
Other than a wide variety, one of the most unique selling point for Belgian specialty beer is
each brand comes with its own beer glassware. This is a good marketing component to attract
beer consumers in Singapore. Apart from local consumption, Singapore can be considered as
part of an Asian regional strategy for the regional market such as Malaysia, Thailand and
Vietnam. Singapore beer importers are always seeking opportunities to expand their
distribution network to the region because the local market is quite saturated. Other than good
marketing strategies, Belgian specialty beer producers should appoint their local agent or
distributor based on their distribution network and exclusive distributorship for brand building.
Medical Devices Regulation in Hong Kong
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5. Customs and import regulations
Singapore is considered as a free port. However, all alcoholic beverages are subject to high
duties and Goods & Services Tax (GST).
 Custom duties = S$16.00 per litre of alcohol
 Excise duties = S$60.00 per litre of alcohol
 Goods & Services Tax (GST) = 7%
GST is applied on an ad valorem basis on all dutiable and non-dutiable goods. The GST taxable
is calculated based on the CIF (Costs, Insurance and Freight) value plus all duties and other
chargeable costs, whether or not shown on the invoice.

Customs Duty & Excise Duty for Beer Imports (based on HS2007 Code)
HS
2007 code
22030090

Product Description
Other beer including ale

Duty Rates
Customs Duty
S$16.00 per
litre
of alcohol

Excise Duty
S$60.00 per
litre
of alcohol

(The duty rates are calculated based on quantity in litre x alcoholic percentage)
Source: Singapore Customs (www.customs.gov.sg)

Formulae for computation of duty payable on beer:
a) Formula
Customs Duty = Total quantity in litre x S$16.00 x % of alcoholic strength
Excise Duty = Total quantity in litre x S$60.00 x % of alcoholic strength
b) Illustration on the computation of duties payable and GST for beer
Total quantity of beer = 10 litre of beer
CIF value = S$100.00
Beer with 5% alcoholic strength

Beer with 10% alcoholic strength

Customs Duty = 10 litre x S$16.00 x 5% = S$8.00

Customs Duty = 10 litre x S$16.00 x 10% = S$16.00

Excise Duty = 10 litre x S$60.00 x 5% = S$30.00

Excise Duty = 10 litre x S$60.00 x 10% = S$60.00

GST payable = (S$38.00 + S$100) x 7% = S$9.66

GST payable = (S$76.00 + S$100) x 7% = S$12.32

Total amount payable = S$47.66

Total amount payable = S$88.32

Authority
Singapore Customs
Website: www.customs.gov.sg
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Singapore Customs is a government agency under the Ministry of Finance. Re-constituted on 1
April 2003, Singapore Customs is the lead agency on trade facilitation and revenue enforcement
matters. It is also responsible for the implementation of customs and trade enforcement
measures including those related to Free Trade Agreements and strategic goods.

6. Trade associations related to food and beverage in Singapore
Food And Beverage Managers’ Association Of Singapore (FBMA)
Website: www.fbma.sg
The Food and Beverage Managers' Association (FBMA) was founded and registered in Singapore
in 1989. Starting out as an avenue for food and beverage professionals to gather, the association
has developed into a hub for its members to network, exchange business ideas and practices
and support the ever growing food and beverage industry. FBMA is also a founding member of
the International Food and Beverage Association - collaboration between the food and beverage
associations from 4 different countries (Malaysia, Germany, Cambodia, and Singapore).
Food and Beverage Managers’ Association (FBMA)
c/o SHATEC
21 Bukit Batok St 22
Singapore 658589
Tel: (65) 6415 3557 Fax: (65) 6569 1834
Email: alanlow@fbma.sg
Contact Person: Mr. Alan Low
Designation: President
Hospitality Purchasing Association Singapore (HPA)
Website: www.hpasg.com
The Hospitality Purchasing Association (Singapore) serves as a networking channel between
procurement professionals, suppliers as well as other industry counterparts. With a current
strength of more than 100 members, the Association continually strives to bring up the
competency of our procurement professionals. This is done through the various seminars,
workshops, conferences, factory visits and social activities organized, which also aims to foster
closer ties between our members and business associates.
Hospitality Purchasing Association Singapore
3791 Jalan Bukit Merah
#04-13 E-Centre@Redhill
Singapore 159471
Email: president@hpasg.com
Contact Person: Ms. Desiree Loh
Designation: President
Restaurant Association Of Singapore (RAS)
Website: www.ras.org.sg
Restaurant Association of Singapore (RAS) was formerly known as the Singapore Hotel and
Restaurant Association, catering to the distinctive needs of restaurant and hotel operators. RAS
had since grown its membership base to more than 300 members, accounting for over 1,500

8

restaurant outlets. It also works closely with various Government bodies and F&B related
associations overseas to develop and propel the local F&B industry.
Restaurant Association of Singapore
141 Redhill Road
Block E & F, #01-22
Employment & Employability Institute
Singapore 158828
Tel: (65) 6479 7723 Fax: (65) 6479 8108
Email: enquiry@ras.org.sg
Contact Person: Mr. Kerryn Chan
Designation: Chief Executive Officer

7. Trade events related to food and beverage in Singapore
Food And Hotel Asia
Website: www.foodnhotelasia.com
Date : 12 to 15 April 2016
Venue : Singapore Expo
FHA is a biennial event held in Singapore for the international food and hospitality industry.
The trade show encompasses specialized events such as FoodAsia, HotelAsia, Bakery&Pastry,
HospitalityStyleAsia and HospitalityTechnology. FHA serves as a premier sourcing platform
among international food and hospitality trade buyers with a showcase of latest products,
services and technologies from international companies. The next FHA will be held in April 2016.
Singapore Exhibition Services
10 Kallang Avenue, #09-16,
Aperia Tower 2
Singapore 339510
Tel: +65 62336638 Fax: +65 62336633
Email: tsm@sesallworld.com
Website: www.sesallworld.com
Contact: Ms. Ting Siew Mui
BeerFest Asia
Website: www.beerfestasia.com
Beerfest Asia is an annual event for both trade professionals and public members to sample and
taste varieties of beer from around the world. With over 500 different beers in 2014 from all
over the world, the Beerfest Asia is a great opportunity for companies in the retail, hospitality
and F&B industries to try out new beer products with trade suppliers and wholesalers.The next
BeerFest Asia will be in June 2015.
Ms. Sharon Chan
Marketing Communications Executive, Timbre Group
Tel: (65) 6338 8277
Email: sharon.chan@timbregroup.asia
Mr. Ian Lim
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Senior Manager, Marketing, Sphere Exhibits
Tel: (65) 6319 1653
Email: cwlimian@sph.com.sg
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IMPORTS BY COMMODITY ITEM AND COUNTRY/AREA OF ORIGIN
(VALUE IN S$ THOUSAND)
DEC 2013

HS ITEM (UNIT)

JAN ‐ DEC 2013

COUNTRY/AREA OF ORIGIN
22030010 STOUT OR PORTER (LTR)
AUSTRALIA
BELGIUM
GERMANY, FED REP OF
IRELAND
JAPAN
MALAYSIA
NETHERLANDS
NEW ZEALAND
NORWAY
SRI LANKA
SWITZERLAND
UNITED KINGDOM
UNITED STATES

QUANTITY

VALUE

QUANTITY

VALUE

0.00
15.84
20,528.64
32,025.60
442.80
319,017.15
0.00
0.00
36.00
0.00
0.00
9,720.00
1,072.68

0
0
27
32
3
824
0
0
0
0
0
26
6

26.40
62.98
662,109.08
453,095.04
3,286.48
3,665,590.32
349.56
1,294.50
99.00
80,479.44
0.75
35,001.36
9,541.32

0
1
856
521
19
9,849
1
9
1
84
0
75
45

TOTAL

382,858.71

919

4,910,936.22

11,462

22030090 OTHER BEER INCL. ALE (LTR)
ARGENTINA
AUSTRALIA
AUSTRIA
BELGIUM
BRAZIL
CAMBODIA
CANADA
CHILE
CHINA PEO REP OF
COLOMBIA
CROATIA
CZECH REPUBLIC
DENMARK
EGYPT

0.00
146,360.94
0.00
243,550.08
0.00
0.00
0.00
0.00
834,143.33
0.00
0.00
0.00
260,058.00
0.00

0
283
0
520
0
0
0
0
1,004
0
0
0
680
0

47.52
1,196,882.81
43,907.28
4,873,839.74
2,194.56
1.98
47.52
3.31
4,650,530.28
435.60
47.52
18,310.08
1,180,499.37
126,486.24

0
2,448
115
9,797
6
0
0
0
5,380
5
0
43
2,689
115

ESTONIA
FINLAND
FRANCE
GERMANY, FED REP OF
GHANA
GREECE
GUAM
HONGKONG
INDIA
INDONESIA
IRELAND
ISRAEL
ITALY
JAMAICA
JAPAN
KOREA, REP OF
LAO
LATVIA
LEBANON
LITHUANIA
MALAYSIA
MALTA
MEXICO
MONGOLIAN PEO REP
MYANMAR
NETHERLANDS
NEW ZEALAND
NORWAY
PAPUA NEW GUINEA
PERU
PHILIPPINES
POLAND
PORTUGAL
RUSSIA
SLOVENIA
SOUTH AFRICA
SPAIN
SRI LANKA
SWAZILAND

185,328.00
0.00
8,235.12
729,316.03
0.00
0.00
0.00
39,821.76
1,513,636.96
36,432.00
62,818.56
0.00
85,489.62
0.00
206,784.56
2,300,562.83
0.00
0.00
0.00
0.00
3,852,183.50
0.00
70,592.16
2.49
0.00
2,133,917.76
7,802.20
873.60
0.00
0.00
121,872.48
4,003.68
0.00
14.08
0.00
0.00
7,703.58
0.00
0.00

359
0
13
1,132
0
0
0
65
1,988
34
142
0
193
0
453
2,162
0
0
0
0
6,102
0
171
0
0
3,048
23
2
0
0
168
48
0
0
0
0
25
0
0

599,358.60
47.85
866,959.82
10,206,140.07
95.04
2,376.00
7.92
568,714.36
13,398,546.13
116,705.10
351,368.18
47.52
562,478.98
49.65
2,393,859.33
10,914,972.41
5.86
35,588.40
396.00
22,152.00
36,973,688.35
64,812.00
2,152,966.08
54.99
129,620.07
17,582,014.78
121,094.02
2,140.36
4.29
47.52
1,649,417.43
7,663.68
54,945.06
23.08
47.52
2,075.10
444,299.20
27,556.33
364.32

1,122
0
1,187
14,573
1
4
0
627
17,978
189
750
0
1,208
0
4,757
10,135
0
65
1
32
63,193
94
3,519
0
119
31,249
418
14
0
0
2,555
53
108
0
0
5
600
28
2

SWEDEN
SWITZERLAND
TAIWAN
THAILAND
TURKEY
UKRAINE
UNITED ARAB EMIRATES
UNITED KINGDOM
UNITED STATES
URUGUAY
VIETNAM

756.00
840.00
138,600.00
725,846.40
51,528.00
0.00
0.00
97,717.62
305,461.87
0.00
2,797,518.37

1
4
187
914
50
0
0
240
559
0
5,585

14,460.18
48,369.80
924,154.80
7,995,071.82
152,340.24
11,512.00
18,240.72
573,187.96
3,073,818.71
55,152.96
22,984,348.56

43
102
1,418
10,492
143
9
54
1,302
5,172
93
44,565

TOTAL

16,969,771.58

26,157

147,196,894.96

238,580

