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EXECUTIVE SUMMARY 
 
 

This paper gives the reader an overview of the ‘Beer business evolution’ in Chile from 
2010 (even at earlier stage) till 2013 and describes how Chilean consumers have evolved in 
their tastes and preferences over the last years.  Our local database of importers/exporters, 
local economic newspapers such as El Mercurio (‘Economía y Negocios’), DF (Diario 
Financiero) and Estrategia served as a basis for the market study. 

Over the past years, the beer industry (especially ‘premium’-sector) has experienced 
an explosive growth: the number of Chilean beer imports increased more than 29 times in a 
little bit more than a decade (from USD 3.9 million in 2002 up to USD 113,3 million in 2013). 

Our market research proves that even though, there was a contraction on beer sales 
due to ‘Alcohol Zero Tolerance’ Decree Law No. 20580 (March, 2012) on regular beers, 
‘premium’-beersector continues growing and holds an 18% share of the total beermarket, the 
highest percentage in comparison to other countries in the region [Argentina (17.20%), Peru 
(15%), Brazil (12%), Venezuela (10%). and Colombia (5,20%)].  A consequence of previous 
mentioned law is also the high increase of non-alcoholic beer consumption (+70%). 

For more in-depth information about this successful and sustainable growing beer 
market sector, we invite you to read the present paper.  There is also a chapter regrouping 
important press releases which are giving an overview on the latest events and recent 
tendencies of the sector. 
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1. INTRODUCTION 

 
 

The following research is intended for all Belgian breweries who would like to have a 
better knowledge of the overall structure of the Chilean beer industry. 

 
 

The discussed topics were defined by the high number of requests that FIT Santiago has 
received over the last months from Flemish companies, considering to enter the Chilean beer 
market.  The figures and associated graphics illustrate recent tendencies of the beer sector in 
Chile. 
 
 

In a first topic we describe briefly the beer industry in Chile and its evolution to nowadays, 
including a description of the local important players such as CCU and Cervecería Chile S.A.  
We also provide the reader an overview of the most recent related trade flows: imports 
evolution from 2010 to 2013, statistics, Chilean exports’ evolution, prices in the local market 
of national and imported foreign beers.  A chapter on regulations related to the sector is also 
included in the study: tariff advantages, taxes (also a brief description of Michelle Bachelet 
new government project about taxes on alcohol), most recent labeling regulations,... There is 
also a chapter about the consumption and how it has increased over the last years. An 
overview of the Belgian beer importers and retail that might be interested in importing 
Flemish beers is also given.   

Finally, we conclude the study with a chapter regrouping important press releases which 
are giving an overview on the latest events and recent tendencies of the sector. 

 
 

 
 
 

Picture: www.bestfon.info 
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2. DESCRIPTION OF BEER INDUSTRY IN CHILE 

 
According to history, Chilean beer production started in the 19th century with the 

country’s independence and with the arrival of German immigrants around 1850.  By the end 
of the 19th century, beer was consumed all over the country.  The consumption and 
beerculture was spread across the country towards cities with a high number of immigrants 
such as Valdivia (Carlos Andwandter, 1851) and Valparaíso (Joaquín Plagemann, 1850).  
Amongst alcoholic beverages, the highest per capita consumption, has always been beer 
followed by wine, pisco and rum. 

 
During the 90's beer consumption experienced an explosive annual growth, doubling from 

15.7 liters per capita in the 70's to 26.1 liters in 1998. Nowadays, by the end of 2013, its annual 
consumption has increased to 40 liters per capita.  

 
The beer sector is divided into three important segments: domestic beer, craft beer and 

premium beer. Craft beers are sometimes included in premium beers-segment.  This survey 
will analyze in-depth the segment of (imported) premium beers, because amongst Belgian 
imported beers in Chili, this type of beers holds the biggest share. 
 
Source: La Cerveza en Chile del Siglo XIX 
http://www.scielo.cl/pdf/historia/v37n2/art02.pdf 
 

3. BREWERIES 

3.1 DOMESTIC BEERS 

 

Compañia Cervecerias Unidas S.A. (www.ccu.cl), through its subsidiaries, produces, 
bottles, sells, and distributes beverages primarily in Chile, Argentina, and Uruguay.  The 
company was founded in 1850 and headquarters are based in Santiago, Chile. Compañia 
Cervecerias Unidas S.A. is a subsidiary of Inversiones y Rentas S.A. and is part of the Luksic 
Group. 
 

The company offers super-premium, premium, medium-priced, and popular-priced 
brands of alcoholic and non-alcoholic beers - 12 own brands and 4 licensed brands; such as 
Royal Guard, Royal Light, Heineken, Budweiser, Paulaner, Austral, Kunstmann, D'olbek, 
Cristal, Cristal Cero 0°, Cristal Black Lager, Cristal Light, Escudo, Morenita, Lemon Stones, and 
Dorada brands.  The company also produces and distributes ultra-premium, reserve, varietal, 
and popular-priced wines under the brand families Viña San Pedro Tarapacá, Viña Santa 
Helena, Viña Misiones de Rengo, Viña Mar, Viña Altaïr, Bodega Tamarí, Finca la Celia, and Viña 
Leyda. In addition, the company offers cider and spirits under the brand names of Real, La 
Victoria, Saenz Briones 1888, and El Abuelo; pisco, rum, and ready-to-drink cocktails under 
the Control C, Mistral, Campanario, Sierra Morena, Pisco Bauzá and Havana Club, Chivas 
Regal, and Absolut Vodka brand names; and home-made sweet snacks products under the 
Calaf, Natur, and Nutrabien brand names. Furthermore, the company produces and sells tea, 
sports - and energy drinks, carbonated beverages as well as non carbonated beverages, fruit 
juices, mineral water, sparkling and still water, purified water, home and office delivery water 
products, and nectars. The company serves small and medium sized retail outlets; retail 
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establishments, such as restaurants, hotels, and bars for on-premise consumption; 
wholesalers and supermarket chains. Compañia Cervecerias Unidas S.A. also exports its 
products to Europe, Latin-America, the United States, Canada, and other companies. 

 
The company’s main brands – Cristal, Royal Guard and Escudo – are distributed over 

the whole country and count as one of the most consumed beers in Chili. In addition to its 
own brands, the company also commercializes renowned international beer brands such as 
Heineken, Budweiser and Guinness.  

 
CCU nowadays has a 77.5% market share: the leading product is "Cristal" reaching 60% 

of their sales (see prices below in CLP taken from http://www.lider.cl/ and 
http://www.jumbo.cl) (1€ = 760CLP – exchange rate 21.02.14)  

 
 

 
 

Source: www.ccu.cl 

 
 

                    

 

  

http://www.jumbo.cl/
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Cervecería Chile S.A. (www.cerveceriachile.cl) brews beer, both bottled and canned, and is 
considered to be the main competitor of CCU.  It belongs to the Belgo-Brazilian Group 
ABInbev.  Some of the brands commercialized by the Group ABInbev: Baltica, Becker, Brahma 
extra, Beck's, Quilmes, Paceña, Malta del Sur and Stella Artois.  They represent 14% of the 
beer market in Chile. 

 

 

Source: cerveceriachile.cl 

 
 
 

4. TRADE FLOWS 

 
22030000 :  Beer made from malt 
 

4.1 IMPORT STATISTICS 

 
An overview of the Chilean import statistics over the past years shows that Belgian 

breweries are more and more exporting to Chili and their export volumes are representing 
almost 1% of the total beerimports of Chili (2013).  In 2013 - by-passing the Netherlands – 
Belgium ranks amongst the top three European beer exporters to Chili (after Germany and 
Spain).  Belgium passed from the 10th place till the 8th place, in ranking of the most important 
exporters to Chili. In four years the total Belgian export beer volumes’ number almost 
quadrupled.  From 2012 to 2013 it doubled with a CIF-value of almost 1 million USD. 
 
  



Chilean Beer Market 2014 | March 2014 __________________________________________________________________  7 

2010 

 
 

 
2011 
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2012 

 

 

2013 

Source: Statistics carried out based on data taken from www.checkpoint.cl 
© LEGALPUBLISHING 2008 - Todos los Derechos Reservados. 
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Comparison of imports of the Liquor Industry in Chile Jan 2011-March 2012 

Source: Newspaper El Mercurio 05.06.2012 

 
A recent survey (2012) carried out by the the Santiago Chamber of Comerce (CCS 

http://www.ccs.cl/) indicates that the number of beer imports has increased 24 times in a 
decade.  In 2002, Chile imported for USD 3.9 million and in 2012 this figure reached USD 95.1 
million, e.i annual increase of 38%.  

 

 
Source: Newspaper ElMercurio 31.10.2013 

http://www.ccs.cl/
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4.2 BELGIAN BEER EXPORTS EVOLUTION  

 

Source: www.checkpoint.cl 

 

As indicated in graphics above, total beer imports have increased about 49% with 
respect to 2010.  Importation of Belgian beers increased 39,75% with respect to 2010. A 
same evolution might be observed for 2014. 

 
 

4.3 CHILEAN BEER EXPORTS EVOLUTION 

 
There is a contraction in 2013 in comparison to 2010.  The table shows clearly that 

Chilean beer is not considered as one of their top exporting products, neither considered as 
one of their most famous export products such as wine and other spirits. 
 

 
Source: Statistics carried out based on data taken from www.checkpoint.cl 

 
 
 
 

http://www.checkpoint.cl/
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5. CHANNELS OF DISTRIBUTION AND PRICING TABLES 

 
The channels of distribution are restaurants, pubs, discos, supermarkets, gourmet shops 

and retail.  Imported beers get most of the time to retail through an importer/distributor. 
Below an overview of set prices (especially of Belgium beers) at Jumbo and Tottus super-
markets. (For your information 1€ = 760 CLP – currency rate 21.02.14). 

 

 
Note: prices seen on 21.01.2014 (Jumbo Supermarket) 

 
 

 
See prices evolution since 2010 (Price per liter) 

Source: Newspaper Mercurio 
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6. TARIFF ADVANTAGES AND OTHER TAXES 

In general, it is possible to import all kinds of goods to Chile; however goods are subject 
to customs duties of 6 % on the CIF value (Value of the goods (FOB) + Freight + Insurance), 
VAT which is 19 % on the CIF value + the customs duties.  

However according to the Free Trade Agreement between Chili and EU most of the goods 
coming from and made in countries of the European Union – are exempted of import duties.  
The position 22030000 (beer) reaches 100 % of preferences, therefore these goods are not 
subject to the 6% customs duties on its import in Chile. 

On the other hand, wine, beer and other alcoholic beverages of domestic and/or imported 
origin are subject to a tax which is 27% for alcoholic beverages (i.e. liquor, whisky, etc.) and 
15% for wine and beer (DL NO. 825 / 74 Art. 42 Letter C). Additionally all alcoholic beverages 
are subject to a 19% Value Added Tax. 

Source: www.sii.cl/pagina/jurisprudencia/leyviva1_1.htm. 

 

EXAMPLE OF TAX CALCULATION 

 

Source: www.checkpoint.cl (CIF value in USD) 
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6.1 OTHER TAXES/ MICHELLE BACHELET NEW GOVERNMENT PROGRAM 

 
One of the items of the Government Program 2014-2018 ("Corrective measures") of 

President Michelle Bachelet is to replace the current tax on alcoholic beverages by a specific 
tax equal to 20 UTM (1UTM =  40,935 CLP / 1€ = 760 CLP currency exchange rate 22.02.14) 
every 100 liters of pure alcohol included in each type of beverage. According to ‘Asociación 
de Productores de Cervezas de Chile’ (ACECHI), this measure would have as a consequence 
that beer prices would increase up to 38.5%. The tax would be calculated in proportion to the 
volume of pure alcohol contained in each type of beverage. (The rate is in line with the 
average of the OECD countries). 

 
In the case of wines considering an average of 11,5° of pure alcohol, the measure  

would increase taxes to 2.3 UTM per hectoliter and would finally result in a price increase of 
approx $920 CLP per liter. Today, the same wine is subject to an approx tax of 0.47 UTM per 
hectoliter or 183 CLP per liter. 

 
For more information, see: michellebachelet.cl/programa/ 
 

7. LABELLING AND MARKETING REQUIREMENTS 

 
Commercialized imported products must display the country of origin before being sold 

in Chile.  Packaged goods must be labelled identifying the quality, purity, ingredients or 
mixtures, and the net weight or measure of the content.  Labelling must be in Spanish and 
measurements must be metric.  

 
Canned or packaged foodstuffs imported into Chile must bear labels in Spanish for all 

ingredients, including additives, manufacturing and expiration dates of the products, and  the 
name of the producer or importer.  All sizes and weights of the net content must also be 
converted to the metric system.  Imported goods not complying with these requirements may 
be imported but not sold to consumers, until conversion is made.  Hence, foodstuffs labelled 
in English have to be re-labelled (according to Chilean law) in Spanish before they can be sold 
to the bigger public.   

 
The (required) re-labelling constitutes a trade barrier since re-labelling process can only 

be started in Chili after ‘Servicio Agrícola y Ganadero’ (hereinafter SAG) has given there 
authorization therefore. Hence, number and date of the resolution and the name of the 
Health Service authorizing the establishment that prepares or packs the product or authorizes 
its placement should be included in the labelinformation. Authorization can only be given 
once the goods arrived in Chili and not beforehand. 

 
For information on Chile’s labelling requirements for food, see the ‘Foreign Agricultural 

Service’s Food and Agricultural Import Regulations’ at (www.sag.cl). 
 
Labels must be in Spanish, but the information may be repeated in another language. 

Sticker labels may be used, but must first be approved. Labels must bear the following 
information:  
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1.- Food name:  The name must indicate the true nature of the food. Notwithstanding the 
name, the brand may be given. In substitute products, this condition must be clearly 
indicated.  Next to the name or very close to it there must appear the additional words or 
phrases necessary to avoid errors or deceit regarding the true nature and physical condition 
of the food, including but not limited to the packing type or medium, the form of 
presentation, or the type of treatment it has undergone; 
2.- Net content expressed in units of the metric system or the international system, with the 
unit symbol or full word. No term with ambiguous meaning must accompany the values of 
net content. In addition to the declaration of net content, for food packed in a liquid medium, 
the drained weight of the food must be indicated in units of the metric system or of the 
international system;  
3.- For domestic foods, the name or business name and address of the manufacturer, 
producer; processor, packer, or distributor, as applicable;  
4.- Country of origin must be clearly indicated in both domestic and imported products, in 
accordance with established labeling standards regarding this information, in Decree No. 297 
of 1992, of the Ministry of Economy, Development, and Reconstruction, or in the legislation 
that replaces it;  
5.- Number and date of the resolution and the name of the Health Service authorizing the 
establishment that prepares or packs the product or authorizes its placement;  
6.- Date of manufacture or packaging date of the product. This must be legible, and placed in 
an area of the package that is easily located and must be stated in the following manner and 
order:  
- The day, using two digits  
- The month, using two digits or the first three letters of the month, and the year, using the 
last two digits.  
For products whose  minimum duration is less than or equal to 90 days, the year may be 
omitted. For products whose minimum duration is no less than three months, the day may 
be omitted.  
The industry can identify the date of manufacture with the code corresponding to the 
production batch. In this case the latter's records must be available at all times to the health 
authority;  
7.- Expiration date or duration of the product. This information shall be placed on the 
packaging in a place that is easily located and with a prominent legend. The expiration date 
shall be indicated in the form and order set for the date of manufacture. The duration must 
be indicated in terms of days or months or years, as applicable, always using whole units, 
unless it is of "indefinite duration", in which case the information must be entered.  
For products identifying the date of manufacture with the code of the production batch, the 
duration must be labeled in terms of the expiration date, while those expressly indicating the 
date of manufacture may use the expiration date or duration period.  
Products with a label of "indefinite" must necessarily indicate the date of manufacture.  
8.- Ingredients, on the label must be included the list of all ingredients and additives that 
make up the product, with their specific names, in descending order of proportion, except for 
flavor and aroma enhancers, pursuant to the provisions of Article 136 of this regulation.  
When the food, ingredient, or derivative is or contains any of the substances that cause 
hypersensitivity (food allergens), as officially recognized by resolution of the Ministry of 
Health, published in the Official Gazette, the allergen(s) must be indicated in the list of 
ingredients, in letters of a size no less than the letters of the general ingredients, or with the 
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heading "Contains ... " or similar. If the ingredient is a derivative of any of the allergens 
recognized by the resolution, then both the ingredient and the allergen must be labeled, as 
in the following example: casein (milk) or milk casein. If the food is at risk of contamination, 
from production or processing to marketing, from said allergens, then any of the following 
phrases must be included after the list of ingredients: "May contain ... ", "Contains small 
amounts of ...", "Contains traces of ... " or "Made in lines that also process ....", listing the 
allergen in question.  
9.- Additives, the incorporation of additives must be indicated on the label, in descending 
order of concentration, with their specific names, with the exceptions noted in the 
corresponding title. Any food additive that has been used in raw materials and other 
ingredients in a food, and passes to the food in sufficient quantity to perform a technological 
function in it, must be included in the ingredient list;  
10.- Nutritional information pursuant to the provisions of Article 115 of this regulation;  
11.- Storage instructions, in addition to the date of minimum duration, special conditions 
required for the preservation of food must be indicated on the label, if the validity of the date 
of minimum duration depends on its compliance. In the event that, once opened, the product 
requires refrigeration or another special environment, this should also be noted in the 
labeling;  
12.- Instructions for use, the label must contain the necessary instructions, including 
reconstitution, where applicable, to ensure the correct use of the food;  
13.- For imported products, the name and address of the importer. The importer must 
maintain a record of all items admitted into the country, for a minimum period of 90 days 
after the expiration date or the duration of the product, as appropriate. Foods of indefinite 
duration must be kept on record for at least three years.  
This record must provide background information to the customs agency at destination, the 
health history of the product, the authorization for use and consumption, the codes of the 
production batches or dates of manufacture, expiration date, country of origin, type of 
product, brand, the name of the foreign supplier and must be, at all times, available to the 
Health Authority.  The code of the production batch or date of manufacture shall also be 
stamped on the package and thus distinguish, unequivocally, different production batches or 
lots.  Imported foods must comply with all other applicable labeling rules on everything not 
specifically regulated herein.  The authorization for admittance and consumption shall be 
done item by item, being, therefore, subject to all the controls that the Health Authority 
needs to perform, as provided herein; 
14.- The food and/or raw material for human consumption, modified through biotechnology 
events that present different nutritional characteristics to those of the food and/or 
conventional feedstock, must list them on the label, pursuant to the provisions of Articles 113 
and 115 to 120 of this regulation.  
 

SAG’s authority to enforce the labeling law is found under law No. 18.455.: 
www.sag.cl/sites/default/files/consolidado_ley18455.pdf 
For further information, contact: 
Joaquin Almarza  
Servicio Agrícola y Ganadero(SAG) 
Departamento Protección Agrícola  
Subdepartamento Viñas y Vinos  
Av. President Bulnes No. 140  

http://www.sag.cl/sites/default/files/consolidado_ley18455.pdf
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Santiago  
Phone: (56-2) 2345-1369  
Fax: (56-2) 2345-1203 Email: vinas@sag.minagri.gob.cl 
 
 

7.1 NEW CHANGES IN THE LABELLING REGULATION 

 
A modification to the Food Labeling Regulation, Law No. 20606, has entered recently 

into force.  Manufacturers will have to put a health warning message “Alto en/High in” - if the 
limit of sugar, fat, salt and calorie content has been trespassed - on all packaged products, so 
that consumers will know if a product has high sugar, salt, calorie or fat content.  Labelling 
requirement will enter into force at several stages: for fat content (June 17th, 2014), for sugar 
content (from December 17th, 2014), for salt and colorie content and (from June 17th 2015). 
Source: www.bcn.cl 
www.gob.cl/english/featured/2013/12/17/president-pinera-on-new-food-labeling-regulations-we-want-chileans-to-be-
better-informed-wh.htm 

EXAMPLE OF LABELLING IN CHILE 

 

 
Source:  Belgium Beer Gulden Draak (Jumbo Supermarket)  

 
 

  

mailto:vinas@sag.minagri.gob.cl
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8. PRODUCT POTENTIAL 

8.1 MARKET DIVISION AND CONSUMPTION IN RELATION TO OTHER ALCOHOLIC 
BEVERAGES 

 
Broadly speaking, the Chilean beer market is monopolized by CCU (with more than 

80% market share, most famous brands Cristal, Escudo, Heineken) and Cervecería Chile S.A. 
(with more than 14% market share, most famous brands Becker and Stella Artois). 
 

 
Source: Newspaper El Mercurio 13.10.2013 

 
 

Please find below graphic, with the most consumed beer brands in Chili: 

 
Source: Newspaper El Mercurio 13.10.2013 

 

The national beer consumption per capita almost doubled in ten years (2002 – 2012).  
Most beer breweries are centralized in Santiago MP/Valparaiso.  The beer market is also a 
more and more diversified market: up to 370 brands are sold in Chili.  Below in the graphic 
you will find an overview of Consumption per capita evolution, Imported brands evolution, 
Main imported brands, Beer origin imports per country and Distritution of breweries in the 
country and per region). 
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Source: Newspaper El Mercurio 25.12.2013 

 

Foreign beer imports volume has increased 970% between 2005 and 2012, reaching a 
total number of 107 million liters of imported beer.  Consumers have evolved in their 
preferences and value the (imported) beer quality. From the total 370 brands, 194 are 
imported brands.  The permanent growth of this (new) market has generated a new 
commercial channel that before was non existent.  Beer tasting fairs (see infra) and Food 
Pairing classes with beer gain more and more importance in Chili.   

 
‘New zero tolerance drink driving law implemented in March 2012 (Decree Law 

20580), modifies the legal limits of blood alcohol concentration for conductors of motorized 
vehicles and increases penalties for driving under the influence of alcohol, narcotics or 
psychotropic substances.  There is no alcohol tolerance anymore and heavy fines are possible 
with 0.3g/L while before the tolerance was set at 0.5g/L.  The enactment of the ‘Zero 
Tolerance Law’ has resulted in a reduction of consumption of alcoholic beverages in 
restaurants/pubs  (especially during festivities), but increased alcohol consumption at homes; 
as well consumption of premium and craft beers increased (source: www.bcn.cl/).  Regarding 
a survey carried out by the ‘Asociación de Productores de Cerveza de Chile (ACECHI)’ 
(www.acechi.cl), the most favourite place of beer consumption in Chile is in the houses, 
followed by bars/pubs and restaurants. 

 

http://www.bcn.cl/
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However, of all alcoholic beverages, beer is by far most important sold alcoholic 
beverage (64,3% market share (volume) of all alcoholic beverages) (2007) and this 
participation is increasing every year (see graphic below).  After soft drinks, beer is the most 
consumed beverage in Chili.  Also included a graphic ‘Canasta de Bebidas Alcohólicas’ which 
illustrates market share of sales of alcoholic beverages in supermarkets.    When making 
expenses in alcoholic beverages in supermarkets, Chileans tend to spend most of their money 
in beer.  When spending 100 CLP in alcoholic beverages, 47,8 CLP will be spent in beer, 
followed by 28,7 CLP in wine, far bigger expenses than in the remaining alcoholic beverages 
(see graphic below).  Beer is considered most ‘appropriate’ beverage for occasions such as 
meals, friends gatherings and asado’s, much more appropriate than other alcoholic beverages 
such as whiskey, vodka, etc.  Also because one liter of beer or wine is much cheaper, hence 
more accessible for common public than other more expensive ‘spirits’.  In volume beer 
(70,5%) and wine (21,8%) represented 92,3% of the volume of all consumed alcoholic 
beverages (January, 2013 – September, 2013).  In value beer (47,8%) and wine (28,7 %) 
represented 76,5 % of total expenditure in alcoholic beverages.  The year before (2012) value 
of beer represented 47% and volume 71,8%.  The decrease of volume and increase of value 
might explain the growing segment of ‘premium beers’. 

 

 

Source:  www.ine.cl 
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Source: Newspaper El Mercurio 17.02.2014 

 

 
Source: El Mercurio 02.04.2012 

 
The per capita consumption in Chili is approximately 40 liters per capita, far below the 

main consumers in the region, the Venezuelians, with 93.5 liters per capita consumption. The 
world's largest consumers, Czech Republicans, reached a 167.5 liters per capita (2011).  For 
more (comparative) information of beer consumption/capita in region see graphic below.  
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Chili is also one of the leading countries in the region for consumption of beverages; 233 
liters/capita (2012). 

 

 
Source: Newspaper El Mercurio 27.03.2013 

 
Consumption per capita of beverages: 
 

 
Source: Newspaper El Mercurio 19.12.2013 

Graphic shows that tne alcoholic beverage mostly consumed in the country is beer (orange color) 

 
 
A survey carried out recently by Euromonitor International and published by the 

economic Chilean newspaper, Estrategia (www.estrategia.cl/) shows us that Chilean beer 
consumption/capita increased 37% in five years, 60% in the last decade (2002 – 2012).  

 

http://www.estrategia.cl/detalle_cifras.php?cod=6133
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Source: Newspaper La Estrategia 10.02.2014 

 
Nowadays 38.5% of the population consumes beer on a regular basis.  This increase 

might be explained due to the introduction of a new segment of ‘Premium beers’, such as e.g. 
stout and pale ale. Most small brewers in Chile - even very small - are specialized in the 
production of this type of beer.  The survey indicates a close to the two -digit growth in this 
segment of beers.  These type of beers only represent between 1% and 1,5% of the beer 
consumption so there is a big potential of growth in this segment of beerconsumption. 

 

 
Source: Newspaper El Mercurio 18.02.2014 
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According to figures from Ipsos, today 38.5% of the Chilean population drinks beer on 
a regular basis.  50.95 % of all men and 26.89 % of all women are considered regular beer 
consumers.  As shown below, the age category of 25 to 34 years old is representing the most 
important beer consumer category (64,43 % of this age category reports drinking beer on a 
regular basis), this in contrast to those over 60 years (only 18.26 % of this category  reports 
drinking beer on a regular basis). 
 

 
Source: Taken from www.ipsos.cl 

 
 

9. NEW TRENDS IN CHILEAN BEERMARKET 

 
A more developed Chilean consumer taste forced local breweries to innovate further 

to create new kinds of beers. The Chilean consumer has become more sophisticated in recent 
years. As a result of continued economic growth, middle income consumers are requiring 
more elaborated complex beers with extra value. 

 
It's noteworth that in the past the beer market was strongly dominated by local brands 

(CCU in 1995 had 86.1% of market share and by the end of 2013 decreased to 77.5%), but in 
recent years, the imported ‘premium’ beersector has been growing.  Chilean beer consumers 
are sensible towards new beertrends from Europe.  Nowadays, the Chilean customer is a 
more informed buyer, more globalized (has travelled more than before) and more demanding 
in his tastes, and has more money to spend than before. 
 

A consequence of the "Zero Tolerance Law", implemented in March 2012 (Decree Law 
20580), is a sustainable growth of the ‘premium’ beer sector and in fact as seen in below 
figure in Chile, this is a leading sector compared to other countries of Latin America.  Non-
Alcoholic Beer consumption also increased almost 70% during the last year, probably due to 
this law. 
 

 
Source: Newspaper DF 

http://www.ipsos.cl/
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Source: El Mercurio  

 

Fruit beers are also highly appreciated by female consumers.  Belgian fruit beers 
cannot be find anymore in supermarkets due to the high demand therefore. As well one of 
the biggest importers (Collins & Collins) is still looking to import fruit and non-alcoholic 
(canned) beers, because there is a high demand for this kind of product in the country. 

 
 

10. GREAT RECOGNITION OF BELGIAN BEER IN CHILE 

GUIA DE LA CERVEZA 2014 (PASCUAL IBÁÑEZ) 

 
Top ten ranked beers  
 

 
 

Source: www.beergeeks.cl/wordpress/?p=5739 
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Top ranked beers by style (innovative aspect, fruit aspect,…) 

 

Source: www.beergeeks.cl/wordpress/?p=5739 
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Source: Guía de la Cerveza en Chile 2014, Pascual Ibáñez 
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11. BEER IMPORTERS AND OTHERS  

11.1 BELGIAN BEER DISTRIBUTORS 

 
Inversiones Collins and Collins Ltda 
General Manager: Paul Collins / pcollins@importper.cl 
Import Manager: Claudia Marques/ ventas@bbeer.cl 
+56 2 28217000/ 28217080 / 9 98406683 
(www.bbeer.cl) 
Address: Romero 2969 Santiago  
Note: Very interested in purchasing fruit canned beers and non-alcoholic ones. Business proposal published in FIT-site. 

 

 

Source: www.checkpoint.cl 
 

 

Source: www.bbeer.cl (Brands) 

Importadora y distribuidora Chilebel Ltda 
Commercial Manager: Nicolas Poch/ npoch@chilebel.cl 
+56 9 88188087 
(chilebel.cl) 
 

 
Source: www.checkpoint.cl 

mailto:pcollins@importper.cl
http://(www.bbeer.cl/
http://www.mercantil.com/empresa/bbeer-servicios-comerciales-dublin-limitada/santiago/300248295/esp/
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Source: chilebel.cl (Brands) 

 
Goal E.I.R.L 
General Manager: Fernando Gonzaléz/ fgonzalez@goalchile.cl 
+56 9 97033642 
www.goalchile.cl 
Address: Manantiales 9 Concepción 
 

 
Source: www.checkpoint.cl 
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Source: www.goalchile.cl (Brands) 
 

Evento Cervecero 
General Manager: Juan Acuña/ acunaj@eventocervecero.cl 
+56 9 98457180 / 
www.evcer.cl/waterloo.php 
 

 
Source: www.evcer.cl/waterloo.php (Brands) 

CIF USD on 2012 : 16.969,44 
Source: www.checkpoint.cl 

 

 
Pacific Investment S.A./ Kasteelbier Chile 
General Manager: Miguel Muñoz/ mmunoz@globalpacific.cl 
+56 2 27390163 
www.facebook.com/pages/KasteelbierChile/1423125314588401?id=1423125314588401&s
k=info 
www.vanhonsebrouck.be/es/kasteelbier-rouge.php 
 

 
CIF USD: 166.549,41 Source: www.checkpoint.cl 

(Beer just launched in Dec 2013) 
Source: http://www.vanhonsebrouck.be (Brands) 
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Het Anker/ Pimex Trade 
General Manager: Nicolas Stoops/ Roberto Pimentel 
n.stoops@pimextrade.com/ r.pimentel@pimextrade.com 
+56 9 84519145 
www.pimextrade.com 
 

 
Source: www.pimextrade.com (Brands) 

(Beer to be launched in 2014) 

 

OTHER IMPORTER 

 
Pibamour Ltda 
General Manager: Rodrigo Pastene 
rodrigo.pastene@pibamour.cl  
+56 2 24834400 
www.pibamour.com/productos/cervezas/ 
Address:   Jorge Hirmas 2560, Renca,  Santiago 
Note: Very interested in Belgium fruit beers 
 

 
 

11.2 RETAIL (DIRECT IMPORTS) 

 
Cencosud Retail S.A. 
(Paris, Jumbo and Santa Isabel are part of Cencosud Group) 
Product Manager : Kevin Mackenzie+ Pilar Ariztía 
kevin.mackenzie@cencosud.cl 
pilar.ariztia@cencosud.cl 
+56 2 29590401 anexo 500401 
www.cencosud.com/ 
Address:  Av.  Kennedy 9001, piso 4 , Las Condes, Santiago 
 

http://www.pimextrade.com/
mailto:rodrigo.pastene@pibamour.cl
http://www.cencosud.com/
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Hipermercados  Tottus S.A. (Part of Falabella Group) 
Product Manager( Liquids- Liqueurs): Rául  Pérez 
riperez@tottus.cl 
+56 2 28270257 
www.tottus.cl/ 
Address:  Calle Nataniel Cox 620, Santiago. 
 
Falabella Retail S.A. 
Product Manager (Alcoholic beverages/ Cortinas - Maletas Gourmet): Daniela Aichele 
daichele@Falabella.cl 
+56 2  23818932 
www.falabella.com/ 
Address:  Calle Rosas 1665, Santiago – Santiago 
Note: Very interested on purchasing beers that include gifts in a product package, e.g.beer glasses. 
 

Supermercados Unimarc 
Product Manager:  Jean Philippe Cazenave Suazo 
jcazenave@smu.cl 
+56 9 58791404 
+56 2 28187331 
+56 2 28188395 
www.unimarc.cl/ 
Address:  Avda. Cerro el Plomo, 5680, Piso 12, Las Condes, Santiago 
 
Walmart Chile Comercial Ltda/DYS 
Product Manager (Comprador Liquidos No Alcoholicos y Cervezas): Yosue Rabaji Esteve 
Yosue.Rabaji@wal-mart.com 
Ricardo Riquelme: 
+56 2  22005711 
www.walmartchile.cl/wps/wcm/connect/dys/dys/home 
Address:   Av. Eduardo Frei Montalva 8301, Quilicura. 
 
 
See below graphic summarizing the most important beer importers in Chile 
 

 
Source: www.checkpoint.cl 

  

https://www.tottus.cl/tottus-cl/
http://www.falabella.com/falabella-cl
http://www.unimarc.cl/
http://www.walmartchile.cl/wps/wcm/connect/dys/dys/home
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12. COMMERCIAL EVENTS TO BE CARRIED OUT AND RELATED TO BEER PROMOTION 

 
Oktoberfest (Next edition Oct- Nov  2014) 
fiestadelacerveza.cl   
 
Bierfest Santiago (Last edition Jan 2014) 
www.bierfest-santiago.cl  
 
Fiesta de la Cerveza de Lampa (Last edition Feb 2014) 
www.energyclub.cl/ 
 
Fiesta de la Cerveza La Florida 2013 (Last edition April 2013) 
es-la.facebook.com/pages/Fiesta-de-la-Cerveza-La-FLorida-2013/513962271970028 
 
Expo Cerveza Viña (Next edition Feb 2015) 
www.expocervezavina.cl 
 
Bierfest Kunstmann (Next edition  Jan- Feb 2015) 
www.cerveza-kunstmann.cl  
 
Sommer Bierfest Quilpué (Last edition Feb. 2013) 
www.sommerbierfest.cl 
 
Bierfest Buin (Last edition Feb- March 2014) 
www.bierfestbuin.cl 
 
Copa Cervezas America (Next edition November 2014) 
copacervezasdeamerica.com 
 
Chile Beer Cup 2013 (Next edition September 2014) 
www.facebook.com/pages/Chile-Beer-Cup/201649909987180 
www.beergeeks.cl/wordpress/?p=2680 
 
ValpoBier (Next edition Jan 2015 ) 
http://www.valpobier.cl/ 
  

http://www.beergeeks.cl/wordpress/?p=2680
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13. PRESS RELEASES ABOUT THE BEER SECTOR (GENERAL INFORMATION, TRENDS,...) 

 
"Three important Sommeliers select the best beers for winter" (Amongst their top 5 figure Belgian beers) 
Source: Newspaper Mercurio 29/06/2013 
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Renowed Sommeliers in Chile, participating in several events and tastings. 
 
1. Felipe Pizarro: Sommelier specialized on beers and works in "La Vinoteca". He was 
Directorand Professor at "La Escuela de Sommeliers". 
 
2. Pascual Ibáñez: Sommelier and owner of "Escuela de los Sentidos", Sommelier from "Escuela 
de Summilleres of Spain, Academic Director, Expert on sensorial analysis and professor at 
several tastings, Author of "Guía de la Cerveza in Chile and Mexico", Director of Culinary Art 
School in Mexico. 
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3. Marcelo Pino: Best Sommelier of Chile (2011-2014) and number 26 in the list  of World 
Sommelier Championship in Japan. 
 
"Guía de la Cerveza 2013"  
Every year the renowned sommelier Pascual Ibáñez publishes "Guía de la cerveza" with rank 
of top beers  
Source: Magazine Chef & Hotel  Jan 2013 
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"The Taste of Success comes From Belgium"  
Gulden Draak has been recognized as the number one twice in Chile (Guía de la Cerveza de 
Pascual Ibáñez, renowned Sommelier) 
Source: Newspaper Mercurio 23/03/2013 
 

 
 
 



Chilean Beer Market 2014 | March 2014 _________________________________________________________________  39 
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"Copa de Cervezas de América 2012" 
Beer contest with the participation of 325 beers (National and International) 
Source: Magazine Chef & Hotel Oct 2012 
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Results: 
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"Beer Tasting Dominó Fuente de Soda with wide variety of national, craft and imported 
beers" 
Source: Magazine Chef & Hotel Jan 2011 
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"Stella Artois Carries out in Chile World Draught Masters" 
Source: Newspaper Mercurio  20/09/2012 

 

 
 
 
"International Event Chilean Beer & Drinks Experience" 
In the international event national, 34 local craft beers and 4 international beers were 
evaluated 
Source: Newspaper DF 27/05/2011 
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9th  Edition Oktoberfest 2013 
Stands from importers: "Inversiones Collins and Collins", "Chilebel" and "Evento Cervecero" 
Source: fiestadelacerveza.cl   

 

 
 

 



Chilean Beer Market 2014 | March 2014 _________________________________________________________________  45 

Source: Newspaper DF

 
 
 
 
Fiesta de Cerveza en Puerto Varas 
Prosit Fest 2013 21/01/2013 
Source:  http://www.elrepuertero.cl/noticia/sociedad/positivo-balance-del-prosit-fest-2013-de-puerto-varas 

 
 
 
  



46  ____________________________________________________________________    

Bierfest Santiago2014 
Source: Magazine Platos y Copas  Jan 2014  
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Magazine Beverage World, March 2011 
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Source: Newspaper El Mercurio 20/09/2013 

 

Source: Newspaper Estrategia 23/10/2013 
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Chile Beer Cup 2013 
Source: Magazine Chef&Hotel Sept-Oct 2013 
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Recommendation made by Ricardo Solis, Food Engineer at Pontificia Universidad Católica de 
Chile, Brew Master University of Sunderland UK, Specialist on Beer tasting and Consultant of 
Breweries on how to drink - Liefmans beer mixed with fruit cocktail 
Source: Magazine Chef&Hotel Dec 2013 
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14. CONCLUSION 

 
 

The beer industry in Chile is subject to a sustainable growth.  Different factors reflects 
this tendency: higher total number of sales, higher number of imports and higher per capita 
beer consumption in Chili.   

 
 

In "La Guía de la Cerveza 2014", Pascual Ibáñez, a renowed sommelier, analyzes 418 
selected beers selected and regroups the beers by different styles and prices. Belgian beers 
are highly evaluated and appreciated in this renowned local Guide. Most of Belgian beers 
received scores above 4.0/5.0.  
 
 

It's noteworth to mention that the Chilean consumer has become more sophisticated 
in recent years. As a result of continued economic growth, the number of middle income class 
consumers increased.  What characterizes this people is that they are more global consumers 
requiring more elaborated and sophisticated products. Even though Chili is a wine country, 
the most consumed alcoholic beverage is by far beer, followed by wine, pisco, and rum.  
Hence, there is a growing need of more elaborated and sophisticated beers with extra value.  
Belgian beers are recognized for these qualities in Chili. 
 
 

It’s also worth to mention that in Chile there are no beer products that include gifts in 
their packaging, for instance, glasses, shirts, key chains, etc., as seen in Belgium and this 
precisely is a “niche market” in Chile.  A very limited gamma of fruit beers is available in Chili, 
hence there is a big market for these kind of beers, especially canned fruit beers.  New zero 
tolerance also increased the number of sales of alcohol free beers. This market segment of 
non alcoholic beers is dominated by local brands.   
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