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1. INTRODUCTION 

Chocolate still rules the roost in Sweden. Sales channels for confectionery are expected to remain 

unchanged. Hypermarkets and supermarkets account for half of all sales, while convenience 

stores make up 28% of confectionery sales.  

 

The consumption volume of milk chocolate bars is higher than dark chocolate alternatives. 

Consumers in Sweden also desire natural and fair trade chocolate, in line with a wider rejection 

of artificial colors, tastes, sweeteners and preservatives. This is driven by sustainability and ethical 

concerns in terms of palm oil usage and support of cacao farmers. 

2. FIKA  

One word that every person needs to know before working for or doing business with a Swedish 

company is ‘fika’. Swedes love fika, you can see fika as “more than just a coffee break”. It is a 

social phenomenon, a legitimate reason to set aside a moment for quality time. Fika also means 

to have a coffee, it comes from the word kaffi, kaffi -> ffi-ka -> fika. It is a big part of the Swedish 

everyday life. Even very busy businessmen set their work aside to take time for fika. They see it 

as an opportunity to hang out with some friends, to get to know new people or even network 

with business people. 

 

At many workplaces fika is a regular day activity, Swedes can have a fika at 10h and even at 15h. 

Some companies have fika every day, others have it just once a week but most likely bigger. Of 

course coffee is essential, mostly in combination with some sweets. The Swedes like to have some 

pastry called fikabröd, this can also be cinnamon buns, cakes, cookies, even open-faced 

sandwiches pass as acceptable fika fare. 

3. CANDY 

It is a fact that Swedes love their sweets; on average a normal family, two parents and two 

children eat 1.2 kilos of candy every week. Whereas in Belgium, we eat about 4.8 kilos of sugar 

per year. On the other hand, in Belgium, we eat about 11 kilos of ice cream per year per person. 

In contrary to Belgium, who love their pralines, Swedes prefer their chocolate bars. Saturday 

candy or, lördagsgodis, was founded as a concept in 1950 and 1960 where the parents only 

allowed their children to eat candy on Saturday. This was of course because candy is not good 

for their teeth, but since 1985 candy became much more accessible in stores, this caused excessive 
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use of candy. The Saturday candy is still a thing in Sweden; but nobody waits until the weekend 

to eat their candy. Most candy is still consumed on Saturdays. This and the fika explains their 

love for sweets. It has historically grown to eat sweets in Sweden, more than in other countries, 

it almost feels like an essential element.  

4. EXPANDING TO SWEDEN  

When it comes to attracting buyers, Swedes are very picky when it comes to their chocolate. If 

it is a new brand, then they are hesitant to buy it because the customers don’t know it. So, find 

a way for your brand to be known and adapt to the Swedish market. This is best done in a store 

check visit to Sweden and from that market research make a market entry plan. When it comes 

to pralines, the market is small, even though there are boxes in the retails stores. It is not common 

for Swedes to buy the special and expensive Belgian pralines and sales volumes are low. In 

Sweden, the most common chocolate is traditional chocolate bars. However, Belgian companies 

could try to sell their pralines in the up-market segment to the big hotels or the fancy coffee 

shops. That is where people would buy the pralines, even though they are expensive, or as a gift. 

These sales, tough, does not provide a huge volume, but can be a way in to create a brand 

awareness in Sweden. There are many small craft producers of pralines in Sweden, but they do 

not produce in large volumes. Most buy ingredients from Callebaut. 

 

There is also an opportunity for private label, if your company can offer large quantities. 

4.1 BUSINESS IN SWEDEN  

Sweden has a strong economy and a stable political climate and is characterized by openness 

and transparency within both the private and public sectors which is good for doing business 

on the long term. The Work Environment Act (Arbetsmiljölagen) outlines the regulations for 

maintaining a safe work environment. The employer has the main responsibility for the work 

environment and employees are required to follow safety instructions. Environmental awareness 

is strong in Sweden and the country has taken a proactive role in areas such as recycling and 

pollution control for several decades and more recently in biofuel development. This means that 

the product and packaging should also be sustainable. A very high percentage of salaried workers 

speak English and, in many cases, other languages. Nationally, the Swedish workforce is highly 

multicultural, with around 15 percent of total population being foreign born.  

 

Swedish workers tend to rely heavily on compromise and consensus when it comes to making 

decisions and reaching solutions. In a business negotiation it can mean that it takes time for you 

to get an agreement. But, when you do, it is a solid agreement. It’s generally felt to be much 
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better if policies and ideas are discussed openly and across all levels before any conclusion is 

reached. The majority of Swedish workers belong to one of several labour unions. Due to the 

strong union presence in Sweden, employees experience excellent working conditions compared 

with many other countries. Equality in the workplace and job security are of utmost importance, 

so unions work hard to assure that employees feel secure and unthreatened at work. Swedish 

companies tend to be less hierarchical than companies in many other countries when it comes 

to internal organisation. This means that a managing director of a firm is more openly available 

to his or her employees, erasing some of the chain-of-command arrangements that exist in other 

countries. In general, it’s possible for employees to take their comments, questions or concerns 

directly to the boss.  

4.2 DOS AND DON’TS  

DO’S DON’TS 

Be on time Don’t boast or brag 

Plan ahead Don’t show disrespect 

Use first name Don’t force your opinion 

Maintain equality  Don’t compare Swedes to other Nordic 

countries 

Express yourself with facts an honesty  Don’t refer to stereotypical different 

ethnicities 

5. FAIR TRADE IMPORTERS 

SACKEUS 

CEO: Jens Baagøe 

Phone: +46(0)708 –11 52 20 / +46(0)31 –65 48 00 

Mail: jens@sackeus.se 

Website: http://www.sackeus.se 

 

ARVID NORDQUIST 
Managing Director: Anders NordquistNordic  

Marketing Manager: Ola Liljeqvist 

Phone: +46 8 799 19 20 

Mail: ola.liljeqvist@arvidnordquist.se 

Website: https://www.arvidnordquist.se/an-brands/ekorrens-ekologiska/sortiment/veganskt  

mailto:jens@sackeus.se
http://www.sackeus.se/
mailto:ola.liljeqvist@arvidnordquist.se
https://www.arvidnordquist.se/an-brands/ekorrens-ekologiska/sortiment/veganskt
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MEDVETNA 
Webshop and one physical store  

Phone: +468 -652 40 00 

Mail: info@medvetna.se 

Website: https://www.medvetna.se  

6. REGULAR CHOCOLATE IMPORTERS 

BERIKSSON 

Business: Linda 

Phone: +46 520-82007 

Mail: eva@beriksson.net 

Website: https://www.beriksson.se/startsida/  

 

LES CHOCOLATS 

Phone: +468-664 57 50 

Mail: info@leschocolats.se 

Website: http://www.leschocolats.se 

CHOCONORD 

Phone: +46 (0)8 599 06 950 

E-mail: info@choconord.com 

Website: https://www.choconord.com 

CHOKLADFABRIKEN 
Sales: Lena Weberauer 

Phone: +46 70 537 96 54 

Mail: lena@chokladfabriken.com 

Website: https://www.chokladfabriken.se 

PRALINHUSET 

Phone: +46 8-315930 

Mail: info@chokladhotell.se 

Website: https://www.chokladhotell.se/se  

mailto:info@medvetna.se
https://www.medvetna.se/
mailto:eva@beriksson.net
https://www.beriksson.se/startsida/
http://www.leschocolats.se/
https://www.choconord.com/
mailto:lena@chokladfabriken.com
https://www.chokladfabriken.se/
mailto:info@chokladhotell.se
https://www.chokladhotell.se/se
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7. TRADE FAIRS  

 

Fastfood & café Restaurang expo 

Date: 29 – 30 Jan 2020 

Project manager: Lisa Zenovon 

Phone: +46 31 381 62 09 

Mobile: +46 768 24 19 00 

Address : MalmöMässan Exhibition & Congress 

Center 

Website : 

https://www.fastfoodrestaurangsyd.se/kontakt/ 

  

Nordic Organic Food Fair 

Date: 13 – 14 Nov 2019 

Address: MalmöMässan Exhibition & Congress 

Center 

Event Manager: Melina Viking 

Phone: +44 (0) 1273 645141 

Mail: mviking@divcom.co.uk 

Website: 

https://www.nordicorganicexpo.com/about/  

 

Sthlm Food & Wine 

Date: 08 – 10 Nov 2019 

Stockholmsmässan AB 

Mail: info@stockholmsmassan.se 

Phone: 08-749 41 00 

Address: Mässvägen 1 Älvsjö 

Website: https://www.sthlmfoodandwine.se/  

 

Nordic Food Industry 

Date: 06 – 08 Oct 2020 

Nordic Food Industry Exhibition 

Mail: Mässans Gata/Korsvägen 

Phone: +46 (0)31 708 80 00 

Mail: info@nordicfoodindustry.se  

Website: http://en.nordicfoodindustry.se/  

 

https://www.fastfoodrestaurangsyd.se/kontakt/
https://www.nordicorganicexpo.com/about/
mailto:info@stockholmsmassan.se
https://www.sthlmfoodandwine.se/
mailto:info@nordicfoodindustry.se
http://en.nordicfoodindustry.se/
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Baking & Chocolate Festival  

Date: 10-13 Oct 2019  

Operative Event Manager: Victor Ackerheim  

victor.ackerheim@stockholmsmassan.se  

Phone: +46 8 749 44 23  

Address: Mässvägen 1 Älvsjö; 125 80 Stockholm  

Website: https://www.chokladfestivalen.se/summary-

in-english?sc_lang=en  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Disclaimer 

The information in this publication is provided for background information that should enable you to get a picture of the subject treated in this 

document. It is collected with the greatest care based on all data and documentation available at the moment of publication. Thus this publication 

was never intended to be the perfect and correct answer to your specific situation. Consequently it can never be considered a legal, financial or 

other specialized advice. Flanders Investment & Trade (FIT) accepts no liability for any errors, omissions or incompleteness, and no warranty is given 

or responsibility accepted as to the standing of any individual, firm, company or other organization mentioned. 

mailto:victor.ackerheim@stockholmsmassan.se
mailto:victor.ackerheim@stockholmsmassan.se
https://www.chokladfestivalen.se/summary-in-english?sc_lang=en
https://www.chokladfestivalen.se/summary-in-english?sc_lang=en

